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OVHKIM UHTEPHET-CAUTA, DOPEKTUBHOCTh MHTEPHET-CAMTA

Lens wuccrnenoBaHusi: pa3paboTKa MNPEAJIOKEHUH 1O  MOBBILIEHUIO
pe3yabTaTuBHOCTU UHTEpHET-caliTa OAO «bopucoBckuit MacokomOouHaT Nel»y.

JlocTrkeHue NOCTaBICHHOM 1€JIH MTPEeAyCMaTPUBAET IOCTAHOBKY U pELlIEHUE
CIEAYIOIINX 3a4a4:

1) u3yuuTh XaPAKTEPUCTUKU OCHOBHBIX HWHCTPYMEHTOB COBPEMEHHOTO
UHTEPHET-MapKETHUHTa;

2) paccMOTpeTh MOHSITHE CAHTEPHET-CanT», ero CTPYKTYDY,
XapaKTepUCTUKH OCHOBHBIX MApPKETHHIOBBIX BO3MOXHOCTEM U MOKa3aTesei
3¢ pexTuBHOCTH ero QYHKIUNT;

3) ommcaTh HOPMATHBHO-TIPABOBOC PETYJIMPOBAHUC JCSATCIBLHOCTH B
o0nacTu UHTepHEeT-MapKkeTuHra B Pecriyonuke benapycs;

4) mnpoaHAIM3UPOBATH u 1aTh OLICHKY PE3yNbTATUBHOCTH
¢ynkumonupoBanus uHTepHeT-caiita OAO «bopucoBckuii msicokomouHat Nel .

OOBEKT UCCleI0BaHUs: HHTEPHET-CAlUT OpraHu3alluu.

[Ipeamer wuccienoBaHMS: MapKETHHIOBBIE BO3MOYKHOCTH WHTEPHET-CalTa
OAO «bopucockuii MsicokoMOuHAT Nel .

Meronbl uccnefoBaHus: cOOp TEPBUYHBIX JaHHBIX, AHAJIW3 BHYTPEHHHUX
JAHHBIX KOMIIAHMM, METOJ CHUCTEMAaTH3alid U JIOTUYECKOTO 0000IIeHUs
uHGOpPMAIINH, aHATIN3 PACYETHO-aHATTUTUYECKUN.

OO6nacTb BO3MOXKHOTO MPUMEHEHHS: MPEAIOKEHHBIE PEIIEHUs MOTYT OBITh
UCIIOJIb30BAHBI HA MPAKTUKE B MapKETUHTOBOM AesiteapHocTH OAO «bopucoBckuit
msicokomOuHaT Nel»

ABTOp pabOThl TOATBEPXKAACT, UYTO NPHUBEIACHHBI B HEW pacyeTHO-
aHAJIMTUYECKUM MaTepuasl TNPaBUIBHO M OOBEKTUBHO OTPAXKaeT COCTOSTHUE
HCCJIENYEMOT0 IpoLiecca, a BCE 3aMMCTBOBAHHBIE W3 JINTEPATYpPHBIX U JIPYTUX
HUCTOYHHUKOB  TEOPETUYECKHE, METOAUYECKUE IMIOJIOKEHUS W KOHILEHIUU
COIPOBOK/JIAIOTCS CCHIIIKAMHU HA UX aBTOPOB.
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Mbra nacnenaBaHHs: paclpalioyka MmpamnaHoy Mma MaBBIIIIHHIO BRIHIKOBACIII
iHTIpHAT-caiita AAT «bapsicaycki MacakamOiHaT Nely.

JlacsirHeHHe macTaylieHaid MATbl MpaJyrJeIkKBae NAacTaHOYKY 1 palldHHE
HACTYITHBIX 3a]1a4:

1) BBIBYYBIIIb XapaKTapbICTHIKI ACHOYHBIX I1HCTpYMEHTay CcydacHara
IHTIPHAT-MapPKETHIHTY;

2) pasrieaselb NaHsALLIe «IHTIPHAT-CANT», AT0 CTPYKTYPY, XapaKTapbhICThIKI
ACHOYHBIX MAapKETHIHTABBIX MardybIMacisgy 1 Taka3ublkay d3(eKThIYHACII STO
b yHKIIBII;

3) amicantb HapmatblyHa-mipaBaBoe pATYJISIBaHHE J3€HHAcCIi ¥ TaiiHe
IHTIPHAT-MapKeThIHTY ¥ Pacny6uinsl benapych;

4) mpaaHastizaBallpb 1 1allb alPHKY BBIHIKOBACI1 (DYHKIIbISIHABAaHHS 1HTIPHAT-
caiita AAT «bapseicaycki msicakam6OiHaT Noly.

AOG'eKT maciienaBaHHs: IHTIPHIT-CAUT apraHizallbli.

[Ipanmer nacnegaBaHHs: MAPKETBHIHTABBIsI MardybIMacill IHTIpHAT-caiita AAT
«bapricaycki MscakamOiHaT Nely.

Mertaapl nacnefaBaHHs: 300p NEPIIACHBIX [1a3€HBIX, aHATI3 YHYTpPaHBIX
JMAI3€HBIX KaMIlaHil, MeTaJ CICTAMAaThI3albli 1 JiariyHara aOaryjabHEHHS
iH(hapMaIipli, aHaIIi3 Pa3IikKoBa-aHATITHIYHBI.

Bobnacup MarysiMara mpbIMSIHEHHS: TIpanaHaBaHbIsl PAIIdHHI MOTYI[H OBIIh
BBIKAPBICTAHBI Ha TPaKTBIINBl ¥ MapkeThlHTraBai m3eriHacii AAT «bapwicaycki
msicakam6OiHaT Nel»

A¥Tap mparisl nmanBsipjpkae, ITO MPBIBEA3CHBI ¥ €M pa3iiikoBa-aHaIITHIYHBI
MaTAIPHISI TPaBiIbHA 1 a0'eKThIYHA a/NTI0OCTPOYBae CTaH JOCIeHara mpamjcy, a yce
3ama3pluaHblsl 3 JITAPaTYpHBIX 1 IHIIBIX KPBIHII TIAPITHIYHBIA, METAABIYHBISI
MajIaXX HHI 1 KaHIPIIBI CyIpaBaKaroIia cracklIkaMi Ha iX ayTapay.
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The purpose of the study: to develop proposals to improve the effectiveness
of the website of JSC «Borisovsky Meat Processing Plant No. 1».

Achieving this goal involves setting and solving the following tasks:

1) to study the characteristics of the main tools of modern Internet marketing;

2) consider the concept of «internet site», its structure, characteristics of the
main marketing opportunities and performance indicators of its functions;

3) describe the legal regulation of Internet marketing activities in the Republic
of Belarus;

4) analyze and evaluate the effectiveness of the functioning of the website of
JSC «Borisovsky Meat Processing Plant No. 1».

The object of the study: the organization's website.

Subject of research: marketing opportunities of the website of JSC
«Borisovsky Meat Processing Plant No. 1».

Research methods: collection of primary data, analysis of internal company
data, method of systematization and logical generalization of information,
calculation and analytical analysis.

Scope of possible application: the proposed solutions can be used in practice
in the marketing activities of JSC «Borisovsky Meat Processing Plant No. 1».

The author of the work confirms that the computational and analytical
material presented in it correctly and objectively reflects the state of the process
under study, and all theoretical, methodological provisions and concepts borrowed
from literary and other sources are accompanied by references to their authors.



