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NHTEPHET-PEKIIAMA, BAHHEPHAA PEKJIAMA, PEKIIAMHAA
KAMITAHUA, OLHEHKA 5®OEKTUBHOCTU, KOHTEKCTHAS PEKIIAMA,
COLIMAJIBHBIE CETH

Lenpto UIUIOMHOM paboOTHI ABIsETCS pa3paboTKa MPEATIOKEHUN IO
noBbieHnio 3pdextuBHoctu pexnambl UTYIL «udposas xommanus» B cetu
HNuTtepHer.

B pamkax AocTHXEHHS MOCTaBICHHOW IENM aBTOPOM OBLIU IOCTABIICHBI
CJIEYIOIHUE 3aa4u:

— HU3Y4YUTh TEOPETUUYECKHE OCHOBBI PEKJIaMbl IPeANpusATUsa B ceTu MIHTEepHeT:
CYIIHOCTh, 3aJa4yd, OCOOCHHOCTH, BHUJbI, TMOKa3areau 3PPEeKTUBHOCTH,
HOPMATHUBHBIE MPABOBBIE JIOKYMEHTBI, KOTOPbIE PErJaMEHTUPYIOT peKJiaMy B
PecnyOnuke benapychs;

— npoBectn a”Haiu3 3pdextuBHocTH peknambl  UTYIL  «udposas
KOMITaHus» B cetu HTepHeT;

— BBISIBUTH OCHOBHBIE IPOOJIEMBI U HETOCTATKH, pa3padoTaTh MPEaIOKEHHS
1o noBbleHno 3pdpexkruBHoct pexaambl YTVYII «{udposas komnanus» B cetu
HNuTtepHer.

OOBEKT HCCIeOBaHUS: PEKIAMHAsl AEATENbHOCTh OpraHU3allud B CETH
NuTtepHer.

[Ipeamer wuccrnenoBanus: 3ddextuBHOCTh pekiaambl UTVYII «Hudposas
KOMIIaHUs» B ceTH MHTEpHET.

Meroabl uccieqoBaHusi: cOOp MEPBUYHBIX JIAHHBIX, AHAJIW3 BHYTPEHHHUX
JAHHBIX MPEANPUATHS, aHATU3, Kilaccu(uKanus, UHAYKIUS, CPABHEHUE, ONUCAHUE.

O6mactb BO3MOXXHOI'O MPAKTHYECKOTO TMPUMEHEHUS: MPeaIOKEHHbIE
pELIeHUs] MOTYT OBITh MCIOJIb30BAHBI HA MPAKTUKE MPHU CO3/IaHUU W OpraHU3aluu
MapkeTuHroBoit nearenbHocTd YT VYII «ludpoBas komnanus».

ABTOp paOOThl MOATBEPKAAET, YTO MPUBEAEHHBIA B JIUILNIOMHOW paboTe
pacy€THO-aHATUTUYECKUI MaTepuall TNPABWIBHO UM OOBEKTUBHO OTpakaer
COCTOSIHUE HCCIIEIyEMOIO MPOIIECCca, @ BCE 3aMMCTBOBAHHBIE U3 JIMTEPATYPHBIX U
IPYTUX HWCTOYHUKOB TEOPETUYECKHE, METONOJOTHUECKUE H METOIMYECKHUE
MTOJIO’KEHHUE Y KOHLEIIINY COMPOBOKIAIOTCS CChUIKAMU Ha UX aBTOPOB.



Heimmomnas mpara: 80 c., 17 mai., 19 Tab., 58 kpseiHii.

[HTOPHOT-POKIIAMA, BAHEPHASA POKIIAMA, POKIIAMHAA
KAMITAHIS, ALIPHKA S®EKTBIYHACIII, KAHTOKCTHAS PAOKJIAMA,
CALBIAJIBHBIA CETKI

Mbraii  apiruioMHaii  paboTHI  3'Ayisdelniia  pacrparoyka IpamaHoy —Ima
naBbIIHHT AekTeiyHacii pokaamel [IIYIT "JliubaBas kammanis" § ceTibl
[HT3pHAT.

Y pamkax JacsSrHEHHS TMacTayleHall MAIThl ayTapaMm ObUTl TacTayJIeHbI
HACTYIHbIA 3a4a4bl:

— BBIBYYBIIb TIAPATHIUHBIA ACHOBBI PIKJIAMbl MPAANPHIEMCTBA Y CETIIbI
[HTApHAT: cyTHacub, 3adaubl, acaliiBacili, BIJbl, MNaKa34ybiKi A(PEKTHIYHACII,
HapMaThIYHBIS MPABaBbIs JAKYMEHTHI, SIKisl PATJIAaMEHTYIOIb pakiIamMy ¥ PaciyOmiibi
benapycs;

— npasecti aHam3 3ekrbryHacl pakiamsl [II'VIT "JliubaBas kamnania" y
ceTubl [HT3pHAT;

— BBISIBIIb ACHOYHBISI MIPA0JIEMBbI 1 HEJIAXOMbl, pacipalaBailb MPanaHoBkI Ia
naBbIIRHHI 3QekThiyHacl paknambl [IIYID "JliubaBas xkammanis" § ceTubl
[HT3pHAT.

AG'ekT nacienaBaHHS: pAKJIaMHas J3€WHAllb MPAgIpbIEMCTBA Y CETLHI
[HTOpHAT.

[Ipanmer nacnemaBanHs: 3¢ekThiyHacIh pakiaambl [II'YIID «/lpiriTansHa
KaMmaHis» ¥ ceTubl IHT3pHIT.

Mertanbl nacnenaBaHHs: 300p MEPIIACHBIX JA3€HBIX, aHall3 YHYTPaHBIX
JaJ3€HBIX MpaJIpbIEeMCTBa, aHaii3, Kkiacipikampis, I1HAYKIbISA, MapayHaHHE,
amnicaHHe.

BoOnacup MarubiMara npbIMsIHEHHS: MparnaHaBaHblsg palIdHHI MOTYIlb OBIIb
BBIKAPBICTAHbl HA MPAaKTHIbl MPbl CTBAap3HHI 1 apraHizanbll MapKeTbIHTaBal
m3erHacHl [II'YII «/lpIriTaasHa KaMIaHisg.

A¥Tap mparnbl nanBsip/pkae, ITO TPBIBEA3CHBI ¥ €1 pa3iikoBa-aHATITHIYHbI
MaTaIpBIsI IpaBUIbHA 1 a0'eKThIYHA aJTFOCTPOYBae CTaH JaciieiBaHHara mnparpjcy, a
Yce 3ama3pluyBaHHi 3 JIITApATYPHBIX 1 IHIIBIX KPBIHII CYITpaBaKaoIIa CriachliKaMi
Ha iX ayTapay.



Thesis: 80 p., Figures 17, Table 18, 58 sources.

INTERNET ADVERTISING, BANNER ADVERTISING, ADVERTISING
CAMPAIGN, EVALUATION OF EFFECTIVENESS, CONTEXTUAL
ADVERTISING, SOCIAL NETWORKS

The aim of the thesis is to development of proposals to increase the
effectiveness of advertising of the Private Trade Unitary Enterprise “Digital
Company” on the Internet.

In pursuit of this goal the author has the following objectives:

— study the theoretical foundations of enterprise advertising on the Internet:
essence, objectives, features, types, performance indicators, regulatory legal
documents that regulate advertising in the Republic of Belarus;

— carry out an analysis of the effectiveness of advertising of Private Unitary
Enterprise “Digital Company” on the Internet;

— identify the main problems and shortcomings, develop proposals for
increasing the effectiveness of advertising of Private Unitary Enterprise “Digital
Company” on the Internet.

Object of research: advertising activity of a company on the Internet.

Subject of research: advertising efficiency of private unitary enterprise of the
Private Trade Unitary Enterprise “Digital Company” on the Internet.

Methods: collection of primary data, analysis of internal data of the enterprise,
analysis, classification, induction, comparison, description.

Realm of the possible practical applications: the proposed solutions can be
used in practice when creating and organizing the marketing activities of the Private
Trade Unitary Enterprise “Digital Company”.

Author of work confirms that the above thesis work in computational and
analytical material correctly and objectively reflects the state of the process under
investigation, and all borrowed from the literature and other sources of theoretical
and methodological position and concepts accompanied by references to their
authors.



