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Humnomnas padota: 84 c., 24 puc., 20 Tabi., 55 UCTOYHUKOB, 2 TIPHUIL.

NMHTEPHET-MAPKETUHT, OPTAHU3ALIMA, HUDPOBAA
CTPATEI'UA, DJIEKTPOHHAA KOMMEPLIUA, COHUAJIBHBIE CETH, SEO,
KOHTEHT-MAPKETUHI', AHAJIMTUKA BEB-TPA®UKA, MOBUJILHBIN
MAPKETHHI", THHOBAIIMM B OHJIAWH-ITPOIBVM>KEHUN.

[lens paboThl: pa3paboTKa NPEAIOKEHUM MO Pa3BUTUI0 HWHTEPHET-
MapketuHra OO0 «DIbTEKC.

[TocTaBnenHas uenab paboThl 00yCIOBUIIA PEIICHUE CAEAYIONIUX 3a/1ay:

— W3YyYUTh TEOPETUUYECKUE OCHOBBI MApPKETHHIOBOM JEATEIBbHOCTH
CyOBEKTOB X034CTBOBAHUS B CETU UHTEPHET;

- MPOAHAIN3UPOBATh MAPKETUHTOBYIO AeATENBbHOCTE OO0 «DIbTEKCH C
WCMOJIb30BAaHUEM UHCTPYMEHTOB HHTEPHET-MapPKETUHT A,

- pa3palboTaTh MPEJIOKEHUS MO PA3BUTHUI0 HHTEPHET-MapKETUHIa B
000 «2nbTEKC.

OObekT uccienoanusi: uHTepHeT-MapkeTUHT OO0 «IIBTEKC.

[Ipenmer  wWccienoBaHMs:  aHAIUW3  MAPKETUHIOBOM  JAEATEIbHOCTH
OO0 «DnbTEKC» B CETH UHTEPHET.

Mertonbl uccClieIOBaHUS: aHalW3 JIMTEPATYPHBIX HMCTOYHUKOB, OIMPOCHI
COTPYJIHUKOB U KIHEHTOB OpraHW3alliM, AaHAJIU3 CTAaTUCTUYECKUX JIAHHBIX,
CPaBHUTEIIbHBIN aHAIIN3 C KOHKYPEHTaMH, SKCIIEPTHBIE HUHTEPBBIO.

O6nacTh BO3MOXKHOTO MPUMEHEHHUS: pa3pabOTKa CTpAaTeTUH HWHTEPHET-
MApKETHHTa JUIS OpraHu3alud, ONTUMM3AIUSA OHJIAWH-TIPONAXK, YBEIUUYECHUE
MOCENIaeMOCTH BeO-caiiTa, yJydllleHME B3aUMOJEHCTBHUS C KIHEHTaAaMU 4Yepes
WHTEPHET.

ABTOp pabOThl MOATBEPKIAET, UYTO TMPUBEIACHHBIH B HEW pacyeTHO-
aHAJTUTUYECKUN MaTepuand MpaBWIbHO U OOBEKTUBHO OTPAXKAET COCTOSHUE
HCCIIEYEMOTO MPOIIECCa, a BCE 3aMMCTBOBAHHBIE W3 JIUTEPATYPHBIX U JIPYTHUX
HWCTOYHHUKOB COMTPOBOKIAIOTCSA CChUIKAMH HA UX aBTOPOB.



Jpimmomuas padota: 84 c., 24 man., 20 Ta6i., 55 KpIHILBL, 2 TPBLIL.

IHTOPHOT-MAPKETBIHI', APTAHI3ALIBIA, JITNBABBISA CTPATOITA,
OJIEKTPOHHASA KAMDOPIIbIA, CALBIAJIBHBIA CETKI, SEO, KAHTOHT-
MAPKETBIHI, AHAJIITBIKA BDB-TPA®IKA, MABLJIbHbI MAHBUIBHINI
BIHBIJIbBIHAP-MAPBUIBHI.

Mbra pacienaBaHHS: pachpaloyka IMpanaHoy Ma pasBillll I1HTIPHOIT-
MapKeThIHTY TAA «OnbTEKC».

[TacTaynenas m3Ta padoThl a0yMOBLIa pallldHHE HACTYIMHBIX 3a7a4:

- pasrisiA3enb TIApIThIUHBIL ACHOBBI MapKeThbIHraBail  JA3eHHacIl
cyO'ekTay racnagapaHHs ¥ ceTibl [HTApHAT;

- aHaji3 MapkeTbiHraBail n3eiiHaciii TAA «39abTEKC» 3 BbIKAPHICTAHHEM
IHCTPYMEHTAY 1HTAPHAT-MapPKETHIHTY;

— pacripaniaBaip MpanaHoBbl Ma pa3Billll IHTIPHAIT-MapKeThIHTY ¥ TAA
«DIBTEKCY.

AO'eKT gacienaBaHHs: IHTIPHAT-MApPKETHIHT TAA «DIbTEKCY.

[IpanMer gacnenaBaHHs: aHai3 MapKeThIHraBal n3eiHacib TAA «9nbTeKc»
¥ ceTubl [HTOpHOT.

Mertanpl fmaciienaBaHHS: aHaNi3  JIITapaTypHBIX  KPBIHIL, AanbITaHHI
cymnpalrjoyHikay 1 KJII€HTay aprafizaibli, aHali3 CTaThICTBIYHBIX J1aJ[3€HBIX,
napayHajabHbI aHAJI3 3 KAHKYPIHTaM1, SKCIEPTHBISI IHTAPB'TO.

[amina MarybiMara MOpBIMSHEHHS: paclpaloyka CTpaTirili  1HTIPHOIT-
MapKeTBIHTY JJIsI apraHizaibli, anThIMI3allblsl aHJIAMH-TIpOJa)Xkay, MNaBelluydHHE
HaBeJBAJIbHACILII BAY0-caiiTa, NaJANIISHHE Y3aeMaa3esHHd 3 KIieHTaml I[pa3
THTIPHAT.

A¥Tap mpanbl manBspjKae, TO MPBIBEA3CHBI ¥ € pa3inikoBa-aHATITHIYHbI
MaT3phIs IpaBiibHA 1 a0'eKThIYHA aINIFOCTPOYBAE CTaH J0CeHara mpampacy, a yce
3ama3blyaHblsl 3 JITapaTypHBIX 1 IHIIBIX KPBIHII] CyMpaBapKaroliila cnachblikaMi Ha
1X ayTapay.
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INTERNET MARKETING, ORGANIZATION, DIGITAL STRATEGY, E-
COMMERCE, SOCIAL NETWORKS, SEO, CONTENT MARKETING, WEB
TRAFFIC ANALYTICS, MOBILE MARKETING, INNOVATIONS IN ONLINE
PROMOTION.

Purpose of the research: development of proposals for the development of
Internet marketing of LLC «Eltex».

The stated purpose of the work led to the solution of the following tasks:

- to study the theoretical foundations of marketing activities of business
entities on the Internet;

- to analyze the marketing activities of LLC «Eltex» using Internet
marketing tools;

— to develop proposals for the development of Internet marketing in LLC
«Eltex».

Object of the study: internet marketing of LLC «Eltex».

Subject of the study: analysis of the marketing activities of LLC «Eltex» on
the Internet.

Research methods: analysis of literature sources, surveys of employees and
customers of the organization, analysis of statistical data, comparative analysis with
competitors, expert interviews.

Area of possible application: development of Internet marketing strategy for
the organization, optimization of online sales, increase in website traffic, improving
interaction with customers via the Internet.

The author of the work confirms that the calculation and analytical material
presented in it correctly and objectively reflects the state of the process under study,
and all borrowed from the literature and other sources are accompanied by references
to their authors.



