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MAPKETUHT, NHTEPHET, PEKIIAMA, [MTPOABMXXEHUE,
SOOEKTUBHOCTD, TAPTETHUHI', KOHTEKCTHAA PEKITAMA

Lenp paboOThl — OXapaKTepH30BaTh pPEANM3AIMIO0 HHTEPHET-MAapKETUHTA B
000 «lapprom Tpeiig» u pazpaboTaTb MEPONPUATHS IO €r0 Pa3BUTUIO H
MOBBIIICHHUIO 3(PPEKTUBHOCTH.

IToctaBiieHHas 11e51b pabOTHI 00YCIOBIIIA PELICHUE CIEAYIOMUX 3a1ay:

— paccMOTpeTh CYIIHOCTb, I1€Nib, (YHKIIMM U OCHOBHBIC XapaKTEPUCTUKU
MHTEPHET-MapKEeTUHTa, TOKa3aTeN OLEHKU ero 3(p¢GeKTUBHOCTH;

— OIKCAaThb HOPMATUBHO-TIPABOBOE PETYJIMPOBAHUE ACSATEIBHOCTU B 00IaCTH
UHTepHET-MapkeTHHra B PecyOnmke benapyce;

— MNpOaHAIU3UPOBATh MCITOJIb30BAaHUE WHTEPHET-MapKETHUHT A B
00O «ITapdrom Tpeiiny;

— pa3paboTaTh MEPONPUATUS 1O COBEPIICHCTBOBAHUIO JEATEIBHOCTH
00O «Ilapdrom Tpeitn» B 00J1aCTH HUHTEPHET-MAPKETHHTA.

OOBEKT UCCeI0BAHNS — UHTEPHET-MAPKETHHI OpPTraHU3aLIMH.

[IpeameT uccnenoBanusi — oueHKa 3()P(PEKTUBHOCTH HHTEPHET-MAPKETUHTA
OpraHu3allyu.

Metonbl MCCIIEIOBaHUA: aHAIU3 W CUHTE3, COMOCTABJIECHUE U CpPaBHEHHE,
OaslaHCOBBIH, rpad)MYECKON UHTEPIPETALUH, JIOTUIECKUN METO/I.

O6macTb BO3MOXXHOIO MPAKTUYECKOTO NPUMEHEHUS: MPEAJIOKEHHbIE
pElIeHUs] MOTYT ObITh MCIOJIb30BaHbl Ha MPAKTHKE MPU OPraHU3alUN WHTEPHET-
MapKETHUHTa PO3HUYHBIX TOPrOBBIX OpraHu3aluii.

ABTOp palOOThl MOATBEPKIAET, YTO MPUBEAEHHBIA B JUIJIOMHOW padote
pacuy€THO-aHATUTUYECKUI MaTepuan TMPaBWIbHO M OOBEKTUBHO OTpPaXKaeT
COCTOSIHUE MCCIIEyeMOro MpoLEecca, a BCE 3aMMCTBOBAHHbBIE U3 JINTEPATYPHBIX U
JIPYTrUX HMCTOYHUKOB TEOPETHUECKHE, METOJOJIOTHUYECKME U METOJUYECKUE
MOJIOKEHUE Y KOHIIENIIMHU COMPOBOXKIAIOTCS CChIIIKAMU HA UX aBTOPOB.
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MAPKETBIHT, [HTOPHOT, POKIISIMA, PAXVYHHE,
D®EKTBIYHACIb, TAPTETBIHT, KAHTOKCTHA S POKJIAMA
MbhTa jmacnmemaBaHHS —— — axapakTapbl3aBallb — plIali3alblio  IHTIPHAT-

mapkeTsiHTy ¥ TAA «[lapdym Tpaiia» 1 pacmpanaBais MEpanpbleMCTBBI 1a SITO
Pa3BILIIIO 1 MABBIIIPHHIO A(EKTHIYHACII.

[TacTaynenast MaTa mpaiibl a0yMOBLJIa BRIpAIIdHHE HACTYIHBIX 3aau:

— pasrieaselps CyTHacllb, MITYy, (YHKIIbII 1 aCHOYHBIS XapaKTapbICTHIKI
IHTIPHAT-MaPKETHIHTY, TTAKa3UbIKi aI[?HKI SIT0 3QEeKThIYHACIII,

— amicailb HapMaThIYHA-TIPABABOE PAITYJISABaHHE M3€HHACIIl ¥ TrajiiHe
IHTIPHAT-MapKeThIHTY ¥ Pacmy6uinel benapycs;

— npaaHasi3aBalb BBIKAPBICTAHHE THTIPHAT-MAPKETHIHTY ¥
TAA "ITappym Tpoiin";

— pacrpaliaBallb MEpanpbIeMCTBBI Tla  YJAacCKaHAJICHH1 J3eWHacIl
TAA "Ilappym Tpaita" y ramgiHe 1HTIPHIT-MAapPKETHIHTY.

AOG'exT nacienaBaHHS — IHTAPHAT-MApKETHIHT apraHi3alpbli.

[IpagmeT nacnenaBaHHs — alPHKA A(EKTHIYHACHI I1HTIPHAT-MApKETHIHTY
apraHizalbli.

Mertanpl gacieiaBaHHs: aHalI3 1 CIHTI3, CynacTayjeHHE 1 MapayHaHHE,
OaslaHcaBbl, TpadiuHail IHTIPOPITALBIL, JIATTYHBI METAJ.

Bo6nacip MarubiMara npakTbhlyHara MpbIMSHEHHS: MpalaHaBaHbls PaIIdHHI
MOTYLb OBIIb BBIKAPBICTAHBI HA MPAKTHIbl MPbl pladi3albli MapKeTbIHraBan
J3eiHacIll TocaeAHal apraHizallbli.

AyTap mpampl MDanBApkKae, IITO MPBIBEA3EHB Y ABIIUIOMHAN Ipalbl
pa3NiKoBa-aHAITHIYHBI MaTAPbISI MpaBiibHA 1 a0'eKThIyHA aalOCTpOYBae CTaH
JocliefHara Mpandcy, a yce 3ama3bluaHblsi 3 JITApaTypHbIX 1 IHIIBIX KPBIHILL
TIAPATHIUHBIA, METaJalariuHbld 1 METaJbIYHbISI CTAHOBIIIYA 1 KaHIPIIIbI
cymnpaBajpkarolliia CacbuikaMi Ha iX aytapay.
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MARKETING, INTERNET, ADVERTISING, PROMOTION,
EFFICIENCY, TARGETING, CONTEXTUAL ADVERTISING

The purpose of the work is to characterize the implementation of internet
marketing in Perfume Trade LLC and develop measures for its development and
efficiency improvement.

The set goal of the work led to the solution of the following tasks:

- to consider the essence, purpose, functions and main characteristics of
internet marketing, indicators for evaluating its effectiveness;

- describe the legal regulation of internet marketing activities in the
Republic of Belarus;

- to analyze the use of internet marketing in Perfume Trade LLC;

— to develop measures to improve the activities of Perfume Trade LLC in
the field of internet marketing.

The object of the study is the internet marketing of organization.

The subject of the study is the effectiveness of the company's Internet
marketing.

Research methods: analysis and synthesis, comparison and comparison,
balance, graphical interpretation, logical method.

Scope of possible practical application: the proposed solutions can be used in
practice in the organization of online marketing of retail trade organizations.

The author of the work confirms that the computational and analytical
material presented in the thesis correctly and objectively reflects the state of the
process under study, and all theoretical, methodological and methodological
provisions and concepts borrowed from literary and other sources are accompanied
by references to their authors.



