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Jumomuas pa6ora: 70 c., 13 puc., 22 tabn., 51 NCTOYHHUKOB.

BHPYCHbBIN MAPKETUHT, NMHTEPHET-MAPKETHHTI,
NMHCTPYMEHTBI, ¥HWHHOBAIIMOHHBIE  TEXHOJIOTUH, BHUPYCHAA
PEKJTAMHA S KAMITAHUA.

lenp AWIUIOMHON paboOTHI: pa3padoTaTh MNPEAJIOKEHUS N0 IOBBIIIEHUIO
s dexkTrBHOCTH BUpycHOro wmapketuHra B cetu HMuatepHer 3A0O «CromuuHoe
TEJIEBUJCHUEY.

B pamkax JOOCTH>KEHHsI IOCTaBJIEHHOW LENM aBTOPOM OBUIM MOCTAaBJIECHBI
CJIEIyIOIIUE 3a1auu:

1. PaccMOTpeTh MOHATHE, CYIIHOCTh, OCHOBHBIE L€ U 33a4l BUPYCHOTO
MapKETHHTa,

2. [Ipoananu3npoBaTh OCHOBHBIE HHCTPYMEHTBI BUPYCHOTO-MapKETHHT4;

3. [IpoaHanu3npoBaTh OCHOBHBIE TEXHOJIOTMM BUPYCHOTO MapKETHMHIa B
CETH UHTEPHET;

4, N3yuuTh noka3arenu pe3yabTaTUBHOCTH BUPYCHOIO MAPKETHHIA B CETH
UHTEPHET;

S. [Ipoananu3upoBaTh OPraHU3aLUOHHO-3KOHOMHYECKYIO JIESITENBHOCTh
3AO «CtonngHOE TEJICBUACHHUECY,

6. IPOAHAIM3UPOBATh OCHOBHBIE HANpPaBJICHUS HWHTEPHET-MapKETUHIa
3AO «CTtonn4yHOE TEJICBUACHHUCY,

7. paccMOTpeTh BHUPYCHbIM HHTEpHEeT-MapkeTHHT 3A0O  «CrommuHoe
TEJICBUJICHUEY .

OOBeKT uccien0BaHus: BUPYCHBIM MapKETUHT B ceTh MHTepHeT.

[Ipenmer uccnenoBanus: TEXHOJIOTUHA BUPYCHOTO MApKETHHTA B ce€TH IHTEpHET
3AO «CTOINYHOE TEIICBUJICHUE.

MeTtonbl UCCEAOBAaHMS: AHAIU3, IETYKIUSI, aHATIOTUSI.

O6nacTh BO3MOXHOT'O MPAKTUYECKOTO TMPUMEHEHUS. TMPAKTUUYECKU B
JesITeNbHOCTH MHTEepHET-Belanus 3AO «CTOIMYHOE TENEBUICHUE).

ABTOp paboOThl TOATBEPKIAET, YTO MPUBEICHHBIH B HEH pacyeTHO-
aHAJUTUYECKUN MaTepuajl TpPaBWIbHO UM OOBEKTHUBHO OTPaXaeT COCTOSHUE
HCCIIEIYEMOTO TIpolecca, a BCE 3aMMCTBOBAHHBIE U3 JIMTEPATYPHBIX W APYTHUX
HMCTOYHHKOB COMIPOBOXKIAIOTCS CChUIKAMH HA UX aBTOPOB.



Heimmomnas padota: 70 €., 13 mai., 22 tabm., 51 kpeiHi,.

BIPYCHBI MAPKETBIHI', IHTOPHOT-MAPKETBIHI, IHCTPYMEHTHABI,
THABAIIBIMHBIS TOXHAJIOI'T, BIPYCHAS POKJIAMHA I KAMITAHISL.

Mbsra gpllioMHAl mOpainbl:  paclpalaBallb [pPAaHoBbl Na MaBBIIIHHIO
adekThIyHaci BipycHara MapkeTblHTy V ceTnbl [HTIpHAIT 3AT «Cramiunae
THNIe0aYaHHE».

Y paMmkax JacsTHEHHsA TMacTayieHail MAThl ayTapaMm ObUll MacTayJIeHbI
HACTYMHbIA 3a1a4bl:

1. Pasrmen3eup mnaHsIe, CyTHacllb, aCHOYHBIS MAThI 1 3ajadbl BipycHara
MapKETHIHTY;

2. [IpaananizaBaib aCHOYHBISI IHCTPYMEHTHI BipycHara-MapKeThIHTY;

3. IlpaanamizaBallb aCHOYHBIS T3XHAJOrIl BIpyCHara MAapKETBIHTY Y CETIbI
[HTOpHOT;

4. BbIByYblllb NaKa34blKi BBIHIKOBACIl BIpyCHara MAapKETbIHTY ¥ CETLbI
[HTOpHOT;

5. [lpaananizaBailb apraHizaibliiHa-skaHaMiunyto n3eiiHacib 3AT «Craniunae
TAJIcOaUaHHe);

6. paaHali3aBallb ACHOYHBIS HaIpaMKi IHTAPHAT-MAPKETBIHTY
3AT «Craniunae TaaeOagaHHE;

7. pasraenzens BipycHbl [HTApHAT-MapkeThIHT 3AT «Craniunae TanebayanHey.

AOG'exT nacienaBaHHS: BIpYCHbI MAPKETBIHT ¥ CETLbI [HTIpHAT.

[IpaameT nacnenaBaHHs: TIXHAJIOTI BIpycHara MapKeTbIHTY ¥ CEeTIbl IHTIpHAT
3AT «CraniuHae Taneb0auyaHHED.

Mertanbl qacieaaBaHHs: aHaJI3, I3yKIIbIs, aHAJIOT1s.

BoOnacip marueiMara npakTblYHara MpbIMSHEHHS: MpakThluHA ¥ J3eiHacIi
1HTIpHAT-BAIYaHHA 3AT «Craniunae TanebayaHHey.

A¥Tap npanpl nauBsipaxkae, ITo NPbIBEA3EHBI ¥ ABIIJIOMHAN Mpalbl pa3iiKoBa-
aHAJITBIYHBI MaTAPBIUT MpaBiIibHA 1 a0'eKThIYHA aJIFOCTPOYBAae CTaH JOCieaHara
mpaipcy, a yce 3amas3blyaHbld 3 JIITAPATYpHBIX 1 IHIIBIX KPBIHIL T3apP3THIYHBI,
MeTaJajlariyHblsl 1 METaJbIYHbIS CTAHOBIIIYA 1 KAHIPMIBI CyIpaBaKaroIl]
criachbUIKami Ha 1X ayTapay.



Thesis: 70 pages, 13 figures, 22 tables, 51 sources.

VIRAL MARKETING, INTERNET MARKETING, TOOLS, INNOVATIVE
TECHNOLOGIES, VIRAL ADVERTISING CAMPAIGN.

The purpose of the thesis: to develop proposals to improve the effectiveness of
viral marketing on the Internet of CJSC «Capital television».

In order to achieve this goal, the author set the following tasks:

1. Consider the concept, essence, main goals and objectives of viral marketing;

2. Analyze the main tools of viral marketing;

3. Analyze the main technologies of viral marketing on the Internet;

4. To study the performance indicators of viral marketing on the Internet;

5. Analyze the organizational and economic activities of CJSC «Capital
televisiony;

6. to analyze the main directions of Internet marketing of CJSC «Capital
televisiony;

7. Consider the viral Internet marketing of CJSC «Capital televisiony.

The object of research: viral marketing on the Internet.

Subject of research: technologies of viral marketing on the Internet of
CJSC «Capital televisiony.

Research methods: analysis, deduction, analogy.

Field of possible practical application: practically in the activities of Internet
broadcasting of CJSC «Capital televisiony.

The author of the work confirms that the computational and analytical material
presented in it correctly and objectively reflects the state of the process under study,
and all borrowed from literary and other sources are accompanied by references to their
authors.



