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ANNOTATION 

 

The purpose of the study is to identify the impact of new media on Public 

relations of the Chinese government. 

The object of the study is China's new media. 

The subject of the study is the impact of new media on Chinese government 

public relations. 

Research methods: analysis of scientific literature on the research topic, 

comparative, contextual analysis. 

Main results: the use of new media in the field of public relations is described; 

the features of the use of new media by Chinese government institutions are 

characterized; ways to improve the communication strategies of the Chinese 

government are identified. 

The scientific novelty of the study lies in the formulation and substantiation of 

the main provisions and results of the study, based on the definition of 

recommendations for enhancing government communication strategies. 

The work contains 49 pages and consists of a general description, an introduction, three 

chapters comprising 6 sections, a conclusion and a list of sources used used in English, 

Russian and Chinese, including 38 titles. 
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