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ANNOTATION

The master's thesis of the graduate student of the Department of Social
Communication of the Faculty of Philosophy and Social Sciences of BSU Zhang Bolin
«Representation of national values in Chinese advertising» is devoted to the analysis
of advertising as a sociocultural phenomenon, description of sociocultural functions,
and characterization of Chinese national values. The research is devoted to identifying
the peculiarities of the representation of Chinese national values in commercial and
social advertising.

The master's thesis purpose: identify the features of the representation of national
values in Chinese advertising.
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