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MAPKETUHI', VYIIPABJIEHUE, IMPOLECC, PE3VJIbTATUBHOCTHD,
OODOEKTUBHOCTD, CUCTEMA.

Henbto aummoMHON pabOThl sBISETCS pa3paboTKa MyTed MOBBIILIEHUS
3 PEeKTUBHOCTHU yHpaBICHUS MAPKETUHIOBOM AesiTeTbHOCTEI0O HA OAO «MT3».

B pamkax qocTuxkeHUs MOCTaBJICHHOW 1€JIM aBTOPOM OBUIM MOCTaBJICHBI
CIEAYIOIINE 3aJa4u:

1. u3yYduTh TEOPETUYECKHE OCHOBBI  YIPaBJICHUS  MapKETHUHIOBOM
JNEATENIbHOCTBIO HA MPEANPUSTHH;

2. W3Yy4UTh TIPOIECC YNPABICHUS MApPKETUHTOBOW JICSITEIIBHOCTH Ha
IPEANPUATHH;

3. BBISIBUTH TOKa3aTeIW PEe3yJIbTaTUBHOCTU YIPAaBIECHUS MapKETHHTOBOM
NEATEIIbHOCTH;

4. pacCMOTpPETh HOPMATHUBHBIC JOKYMEHTHI, PETYJIUPYIOIIUE MAPKETUHT OBYIO
NEATeIbHOCTh CYOBhEKTa XO3SIIICTBOBAHUS;

5. MpoaHaJU3HPOBATH OPraHU3AIMOHHO-DKOHOMUYECKYI) XapaKTEPUCTUKY
PEANPUATHS,

6. mpoaHaIM3UPOBATH CUCTEMY YIPABICHUS MAPKETUHTOBOM JIEATEIILHOCTH B
OAO «MT3»;

7. oueHuTh 3P (HEKTUBHOCTH YIPABICHUS MAPKETUHTOBOM J1€ITETbHOCTH Ha
OAO «MT3».

OOBEKT uccneoBaHus: yIpaBIeHNE MAPKETUHTOBOM I€SITEILHOCTBIO.

[Ipeamer wucciaenoBaHUs: YNPABICHHE MAPKETUHIOBOM JE€ATEIbHOCTBIO
OAO «MT3».

MeTtonpl HCCIENOBaHMA: AHAJIUTUYECKHUM, CTaTUCTUYECKHM, 0000IeHuE,
Kiaccugukarus, 0030p JIUTEPaTyPHI.

O6macTb BO3MOXHOTO TIPAKTHYECKOTO TPUMEHEHHS: TPAKTHYECKH B
yIpaBJIE€HUHU MapKETUHTOBOM AesTeabHOCThIO HA OAO «MT3».

ABTOp palOTHl MOATBEP)KIAET, YTO MPUBEACHHBIA B JUILUIOMHOW paboTe
pacuy€THO-aHAMMTUYECKU MaTepuanl TMPaBUIBHO U OOBEKTHBHO OTpa’kaeT
COCTOSIHME HCCJIEAYEMOTO IPOIECCA, & BCE 3aMMCTBOBAHHBIE U3 JIMTEPATYPHBIX U
OPYTUX MCTOYHHUKOB TEOPETUYECKUE, METOJOJIOTUYECKHE W METOJIUYECKUE
MOJIOKEHNE W KOHLIETIIIUHA CONPOBOXKAAIOTCS CCHUIKAMHU HA UX aBTOPOB.
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MARKETING, @ MANAGEMENT, PROCESS, PERFORMANCE,
EFFICIENCY, SYSTEM

The aim of the thesis is based on the analysis of marketing activity
management, to develop ways to develop marketing activities at OJSC MTZ.

In pursuit of this goal the author has the following objectives:

1. Study the theoretical aspects of marketing management at the enterprise;

2. Study the process of managing marketing activities in the enterprise;

3. Identify the performance indicators of marketing management;

4. Consider the regulatory documents regulating the marketing activities of
the business entity;

5. Analyze the organizational and economic characteristics of the enterprise;

6. Analyze the management system of marketing activities at OJSC MTZ;

7. To evaluate the effectiveness of marketing management at OJSC MTZ.

Object of research: management of marketing activities of OJSC MTZ.

Subject of research: management of marketing activities of OJSC MTZ.

Methods: analytical, statistical, generalization, classification, literature
review.

Realm of the possible practical applications: practically in the management of
marketing activities at OJSC MTZ.

Author of work confirms that the above thesis work in computational and
analytical material correctly and objectively reflects the state of the process under
investigation, and all borrowed from the literature and other sources of theoretical
and methodological position and concepts accompanied by references to their
authors.



