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Hunnomuas pabora: 111 c., 21 puc., 10 tabm., 55 ucrounukos, 1 mpui.

MAPKETHUHI', MAPKETUHI'OBBIE MCCJIIEAOBAHNA, UHTEPHET,
MHTEPHET-MAPKETHHI, MAPKETUHI'OBbII AHAJIM3, BAHKOBCKAS
JEATEJIBHOCTD, VIIPABJIEHUE MAPKETHHI"OBBIMUA
NCCIIEJOBAHUAMU

Lenpto OUIIIOMHONW pabOThl SBISETCS pa3paboTKa pEeKOMEHIAuud 10
noBbIIeHHIO Tpojax Ha npeanpusitin OAO «Jlynunenxuit M3» U oneHka HX
3 PEeKTUBHOCTH.

B paMkax AoCTWKEHHs MOCTaBICHHOW LEIM aBTOPOM OBLIM ITOCTaBJIEHBI
CJIEYIOIHUE 3aa4u:

1. M3yunth TEOpETHYECKHE aCIEKTbl MAapPKETUHIOBBIX HCCIEIOBAaHUI
NPEeANpUATUS;

2. TlpoBectm anamu3 cObiTa mnpoxykmmu Ha npennpustun  OAO
«Jlynnneuxnii M3»

3. PazpaboTtath peKOMEHIAIMU IO TMOBBIIMICHUIO TPOAAK M OICHKH HX
3 PEKTUBHOCTE.

OOBEKT UCCeI0BaHUA: IPOLECCHl CTUMYJIMPOBAHUS MPOAaX Ha
NpEeANnpUATAU (B OpraHU3aLNHN).

[Ipeamer wuccnegoBaHUS: METOIbl W HWHCTPYMEHTHI CTUMYJIHPOBAHMS
poaax, ucnodibdyemelie Ha npeanpustun OAO «Jlynunenxknii M3».

Mertoapl uccneqoBaHUs: METOJ CPAaBHUTENBHOTO AaHAIN3a, JKCIEPTHBIX
OLICHOK, YKOHOMHMKO-MAaTeMaTUYECKUE METO/bl aHAJIN3a, AHAIMTUYECKUE METOJIBI,
CpaBHEHHUE, 0000IIEHNE TEOPETUYECKOTO U TPAKTUYECKOI0 MaTepuaia

O6mactb BO3MOXXHOTO MPAKTUYECKOTO TNPUMEHEHUS: MapKETHHIOBas
nestenbHocTh OAQO «Jlynunenuxunii M3y

ABTOp palOOThl MOATBEPKIAET, YTO MPUBEAEHHBIA B JUIJIOMHOW padote
pacy€THO-aHATUTUYECKUI MaTepuan TMPaBWIbHO M OOBEKTUBHO OTpPAXKaeT
COCTOSIHUE HCCIIEIYEMOIO MPOIIECCa, @ BCE 3aMMCTBOBAHHBIE U3 JIUTEPATYPHBIX U
JIPYTUX MCTOYHUKOB TEOPETUYECKHE, METOJOJOTUYECKHE M METOJUYECKUE
MOJIO’KEHHUE Y KOHUEIIINY COMPOBOXKIAAIOTCS CChUIKAMH HA UX aBTOPOB.



Thesis: 111 p., 21 figures , Table 10, 55 sources, 1 app.

MARKETING, MARKETING RESEARCH, INTERNET, INTERNET
MARKETING, MARKETING ANALYSIS, BANKING MARKETING,
RESEARCH MANAGEMENT

The aim of the thesis is to develop recommendations for improvement of the
effectiveness of marketing research.

In pursuit of this aim the author has the following objectives:

1. Study the theoretical aspects of marketing research of an enterprise on
the Internet;

2. Analyze the marketing research on the Internet and evaluate their
effectiveness;

3. Develop recommendations for increasing the effectiveness of marketing
research on the Internet.

Object of research: marketing research on the Internet.

Subject of research: marketing research on the Internet.

Methods: method of systematization and logical generalization of
information, method of comparative analysis, methods of visual display of
information, etc.

Realm of the possible practical applications: marketing activities

Author of work confirms that the above thesis work in computational and
analytical material correctly and objectively reflects the state of the process under
investigation, and all borrowed from the literature and other sources of theoretical
and methodological position and concepts accompanied by references to their
authors.



