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[{enbro qUTIIIOMHON pabOTHI SIBJISETCS aHAIN3 MAPKETUHTOBOM JIEATEITLHOCTH
KOHKPETHOM OpraHu3aldd ¢ BBISIBICHHE HAIpPaBICHUM MO MOBBIIICHUIO
2G()EKTUBHOCTH  HCIOIL30BAHMS MApPKETHHTA BIEYATIICHWA B  TPAKTUKE
HCCIIEyEMOM OpTaHU3alUH.

B pamMkax gocTwKeHHsS TMOCTaBICHHOW 1€ aBTOPOM OBLIM TOCTaBIICHBI
CJIEIYIOIIME 3a0aUu:

1. I3y4nTh COBpEMEHHbBIEC TCHICHIIUU PAa3BUTUSI MAPKETHUHTA BIICUATICHUM.

2. Ilpou3BecTu aHamuM3 M OIEHKY pe3yJbTATUBHOCTU MAapKETUHIOBOM
nearensaocT YYIT «Dxomebdenny.

3. IlpemioxuTh HampaBlIeHUS 1O  TOBBIMICHUIO  3PHEKTUBHOCTH
WCIIOJIb30BaHUS MAPKETUHTA BIICUYATIICHUI OpraHu3aluu.

OOBbeKT uccienoBaHus: MapkeTHHroBas aeareabHocTh YYII «Dxomebenny.

Hp CAMCT HMCCICOAOBAHHA: MAPKCTUHT BIICUATJICHUN B ACATCIIPHOCTHU

YVII «DxomMeoeiny.
Metoanl UCCIIEAOBAHUS: aHAIMTUYSCKUI, METOJ aHAJIOTUH, METO aHaIn3a

CTaTUCTUYECKUX JAHHBIX, METOJ IOPU30HTAJIBHOTO WU BEPTUKAIBHOIO aHAJIMU3a,
rpaduyecKuil METOI.

OOsacTh BO3MOYKHOTO IPAKTHUYECKOTO IMPUMEHEHUS: NPEJIOKEHHbIE
peleHus: MOT'YT ObITh UCIIOJIb30BaHbI HA MTPAKTUKE B MAPKETUHTOBOM €A TEIBHOCTH
YVII «Oxomedennby.

ABTOp paboOThl MOATBEPXKAACT, YTO MPUBEAEHHBIM B JUIJIOMHON pabote
pacuéTHO-aHATUTUYECKUH MaTepuall MPaBUIBHO M OOBEKTUBHO OTpa)kaer
COCTOSIHAE MCCIIEyeMOIr0 IIPOLECcca, a BCE 3aMMCTBOBAaHHBIE U3 JIUTEPATYPHBIX U
IPYIrUX MCTOYHUKOB TEOPETHYECKUE, METONOJIOTHYECKME M METOINYECKHE
IIOJIOKEHUE U KOHILIEIIUU CONPOBOKIAOTCS CCBIJIKAMU HA UX aBTOPOB.
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The purpose of the thesis is to analyze the marketing activities of a specific
organization and identify directions for increasing the effectiveness of the use of
experience marketing in the practice of the organization under study.

In order to achieve this goal, the author set the following tasks:

1. Study current trends in the development of experience marketing.

2. Analyze and evaluate the effectiveness of the marketing activities of the
private unitary enterprise “Ekomebel”.

3. Suggest directions for increasing the effectiveness of the organization’s use
of experience marketing.

Object of study: marketing activities of private unitary enterprise "Ekomebel".

Subject of research: marketing of impressions in the activities of the private
unitary enterprise "Ekomebel".

Research methods: analytical, analogy method, statistical data analysis
method, horizontal and vertical analysis method, graphical method.

Area of possible practical application: the proposed solutions can be used in
practice in the marketing activities of the private unitary enterprise "Ekomebel".

The author of the work confirms that the calculation and analytical material
presented in the thesis correctly and objectively reflects the state of the process under
study, and all theoretical, methodological and methodological provisions and
concepts borrowed from literary and other sources are accompanied by references
to their authors.
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MbTaii npITUIOMHANM TIparlsl 3'sSymseriia aHaixi3 MapKeThIHTaBal J3eWHACII
KaHKpATHall apraHizaubli 1 BbISYJICHHE HampaMKay Ma MaBbIIMIHHI 3(eKThIYHACII
BBIKAPBICTAHHS MAPKETHIHTY YPa)KaHHSY Y IPAKTHIIbI JOCIEAHAN apraHi3allbli.

VY pamkax JacsATHEHHs TMacTaylieHall MAThl ayTapam ObUIl MacTayJieHbI
HACTYITHBIS 331a4bl:

1. BBIBYUBIIb Cy4acHBISI TOHIPHIIBI Pa3BILLsL MAPKETHIHTY ypaXKaHHIY.

2. BrIpalinp aHami3 1 apHKY pa3yJibTaThIyHACII MapKeThIHraBail J3eiHactii
[TYII "Okam30ss".

3. IlpamanaBanp Hampamki Ha MaBBIIIPHHI 3()EKTHIYHACHI BBIKAPHICTAHHS
MapKETBIHTY ypaXKaHHsY apraHizaiibli.

AG'exT gacnenaBaHHs: MapKeTbIHTaBas n3erHacip [TYII "Oxamebens".

[Ipanmer npacnenaBaHHsS: MapKeTHIHT YypakaHHsay y m3eitHacui [TYII
"Oxama06s".

Meranel gacienaBaHHS: aHANITBIYHBI, METaJ AaHaJOril, METaja aHami3y
CTATBICTBIYHBIX JaJ3€HBIX, METaJ Tapbl3aHTaJlbHara 1 BepThIKaJbHAra aHalizy,
rpadiuHbl METa.

['amina marypiMara mnpakThluHara MPBIMSHEHHS: IpalaHaBaHbIs paIldHHI
MOTYIlb OBIllb BBIKAPBICTAHBI HAa MPAKTHIIBl ¥ MapkeTbiHraBail azeinacii [TYII
"Oxami0ms".

AyTtap mpanpl NDanBApKae, IITO IMPBIBEA3EHBl Y ABIIUIOMHAW Ipalbl
pa3IiKoBa-aHANITBIYHBl MATAIPbIsUT NpaBlibHA 1 ab'eKThIYHA aIIOCTPOYBae CTaH
JocTieIHara Mpaipcy, a yce 3amas3blyaHblsi 3 JITApaTypHBIX 1 1HIIBIX KPBIHII
TIAPATHIYHBIA, METaJalaridHbld 1 METaIbIYHBI CTAHOBIIIYA 1 KAHIRMIIGI
CyTpaBaJiKaroIlia CrachliIkaMi Ha ixX ayTapay.



