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Junnomuas pa6ota: 89 C., 31 puc., 10 tabmn., 57 UCTOYHUKOB, 4 TIPUII.

MAPKETUHI', MTHTEPHET-MAPKETHUHI', ITPOJABM)KEHUE, PEKITAMA,
TAPI'ETUPOBAHHASA PEKIIAMA, COLIMAJIBHAA CETh, KOHTEHT, SMM.

Lenpto numiaoMHOW paboThl ABIAETCS pa3padoTaTh MPEMIOKEHUS 110
MOBBILIEHUIO 3()PEKTUBHOCTU UCIOJIb30BAHUS UHCTPYMEHTOB VHTEpHET-MapKeTUHTa
B OO0 «/Ixeo Oyn».

B pamkax pocTmkeHMS TOCTAaBICHHOM WENM aBTOPOM OBUIM TOCTaBJIECHbI
CJIeIyIOIINE 3aJaUH:

1. N3yuuTh TEOpETUUECKHME OCHOBBI MHTEPHET-MAPKETHHTA;

2. [Ipoananu3upoBaTh pe3yJabTaTUBHOCTh  HCMOJb30BAHUS  MHTEPHET-
mapketnHra B OO0 «Jlxeo Oyn».

OOBEKT UCCleI0BaHUs: MHCTPYMEHThI MHTEPHET-MapKETUHTA.

[Ipenmer nucciaeaoBaHMs: UCIIOJIB30BAHUE HHCTPYMEHTOB HHTEPHET-MapKETHHTa
B OO0 «JIxeo Oyn».

MeTtoibl UCCIIEIOBAaHMS: aHAJIU3, CUHTE3, U3MEPEHHE, CPABHEHHE, HAOIIOCHHE.

O6acTb BO3MOKHOTO MPAKTUYECKOTO MPUMEHEHHS: BO3MOYKHOCTh IPUMEHEHHUSI
pabotel mapketosioroB OOO «Jlxeo ®yn» mnga mnoBbIeHUS 3PHEKTUBHOCTH
HpOJABMKEHUS B ceTH MIHTepHeT.

ABTOp paboThl MOATBEPXKIAET, 4YTO NPUBEIEHHBIH B HEM pacueTHo-
aHAJIMTUYECKUM MaTepuan MpPaBUJIBHO U OOBEKTHBHO OTpPa)XaeT COCTOSTHUE
UCCIIElyeMOro Ipoliecca, a BCE 3aUMCTBOBAHHBIE M3 JIUTEPATYPHBIX U JPYrUX
MCTOYHHKOB COIIPOBOKJIAIOTCS CChIJIKAMU Ha X aBTOPOB.



Jpimuiomuas mpana: 89 c., 31 man., 10 Tabin., 57 kpbiHill, 4 TPBIKI.

MAPKETBIHI', IHTOPHOT-MAPKETBIHI, PAXVYHHE, POKIIAMA,
TAPI'ETOBAHAS POKIIAMA, CAUBIAJIBHAA CETKA, KAHTOHT, SMM.

Mbraii  apltuioMHail  paOoThl  3'syuisienia pacrhpaiaBaib IpanaHoOBBl Tia
MAaBBIIIPHHI 3(EKThIYHACII BBIKAPBICTAHHS IHCTPYMEHTAY IHTIPHAIT-MapKETBIHTY ¥
TAA "[Ixnra Oyn".

VY paMKax [acsSrHeHHd TnacTayjeHail MATBl ayTtapam ObUll TacTayJeHBbI
HACTYTHbIS 3a/1a4bl:

1. BbIBYYBILb T2APITHIYHBISL ACHOBBI IHTAPHAIT-MAPKETHIHTY;

2. [IpaanainizaBailb BBIHIKOBACIb BBIKAPBICTAHHSA 1HTIPHAIT-MAPKETHIHTY ¥
TAA "xo2a Oyn".

AOG'exT nacnenaBaHHs: IHCTPYMEHTBI IHTIPHAT-MAPKETHIHTY.

[Ipanmer nacnenaBaHHs: BbIKAPbICTAHHE IHCTPYMEHTAY IHTIPHAT-MapKETHIHTY ¥
TAA "lxo2a @yn".

Mertazapl nacieaaBaHHs: aHaATI3, CIHT?3, BRIMSIPIHHE, MapayHaHHE, Ha3IpaHHE.

laymina maruypiMara mpakTblYHAra MPBIMSAHEHHS: MardbIMacillb HPBIMSHEHHS
pabotel Mapketonaray TAA "JIxnsa @yn" s naBbIPHHA — A(EKThIYHACII
IPacoyBaHHS Y CETUbI [HTApHAT.

AyTtap mpaipl maupsp/pkae, IITO IMPBIBEI3EHbI ¥ € pasiikoBa-aHaJIIThIYHBI
MaT3phIsil MpaBUIbHA 1 a0'eKThIYHA aJJIIOCTPOYBae CTaH JOCjeaHara mpaiscy, a yce
3ama3bldaHbls 3 JIITapaTypHBIX 1 IHIIBIX KPBIHII CyIpaBajkKarolila CrachuikaMi Ha 1X

ayrapay.



Thesis: 89 p., Figures 31, Table 10, 57 sources, 4 app.

MARKETING, INTERNET MARKETING, PROMOTION, ADVERTISING,
TARGETED ADVERTISING, SOCIAL NETWORK, CONTENT, SMM.

The aim of the thesis is to develop proposals to improve the efficiency of using
Internet marketing tools at LLC «Geo Food».

In pursuit of this goal the author has the following objectives:

1. Study the theoretical foundations of Internet marketing;

2. Analyze the effectiveness of using Internet marketing at LLC «Geo Food».

Object of research: Internet marketing tools.

Subject of research: the use of Internet marketing tools at LLC «Geo Food».

Methods: analysis, synthesis, measurement, comparison, observation.

Scope of the possible practical applications: the possibility of using the work of
a marketer at LLC «Geo Food» to increase the efficiency of promotion on the Internet.

Author author of the work confirms that the calculation and analytical material
presented in it correctly and objectively reflects the state of the process under study,
and all borrowed from literary and other sources are accompanied by references to their
authors.



