I'OCYJAPCTBEHHOE YYPEXJIEHUE OBPA3OBAHUSA
«MHCTUTYT BU3HECA BEJIOPYCCKOI'O 'OCYJAPCTBEHHOI'O
YHUBEPCUTETA»

KA®EAPA MAPKETHUHI'A

AHHOTaIMS K TUIUIOMHON padboTe

COBPEMEHHBIE TEHAEHIINU PABBUTUA MAPKETUHI'A B CETH
HUHTEPHET

I'OPUAHHMHA Amnacracusa CepreeBHa

PykoBoaurens
UYepuenko Haranbs BiranuMupoBHa, KaHAUAAT SKOHOMUYECKUX HAYK, JOLEHT

Munck, 2024



Junnomuas pabora: 72 C., 21 puc., 10 tabmn., 52 ucroynuk, 1 npunoxxeHue.

NHTEPHET-MAPKETUHT, TEHJEHIINU, NHCTPYMEHTHI,
UHTEPHET, ITPEAITPUATUE, PE3YJIbBTATUBHOCTD

Llenpr0o AMIUIOMHON padOThl ABISIETCS  pa3padOTKa MPEUIOKEHUH 10
MOBBILICHUIO PE3YyJIbTaTUBHOCTU UHTEpHET-MapkeTHHIa B OO0 «Moayc Kepamukay.

B pamMkax mqocTWKeHHS TMOCTABICHHOW IIEM aBTOPOM OBLIM TOCTaBIEHBI
CJIEAYIOIINE 3aa4uu:

1. PaccMOTpeTh COBPEMEHHYIO KOHLIENIUIO MHTEPHET-MAPKETHHIA U Oro
OCHOBHBIE HHCTPYMEHTHI;

2. [Tpoananu3npoBaTh OCHOBHBIE MOKa3aTead >PGEKTUBHOCTH MHTEPHET-
MAapKETHHTa,;

3. [Ipoananu3upoBaTh OCHOBHBIE COBPEMEHHBIE TEHICHIMU Pa3BUTHSA
MapKeTuHra B cetu VIHTepHeT;

4, N3y4nTh HOpMATUBHO-TIPABOBOE 00ECIIEYEHNE NHTEPHET-MAPKETHHI A,

S. Y CoBEpIIEHCTBOBATh MHTEPHET-MAPKETUHI HA OCHOBE COBPEMEHHBIX

ro0anbHbIX TeHAEeHIMH ero pa3sutus B OO0 «Moayc Kepamukay.

OOBEKT uccien0BaHus: MapKETUHT B ceTu HTepHeT.

[IpenMer uccnenoBaHus: TEHACHIWHM Pa3BUTHSA MapKeTHWHra B ceth MHTepHer
000 «Monyc Kepamukay.

Mertoapl nccne0OBaHUs: AHAIMTUYECKAM, METOJl TEOPETHUECKOTO aHaIu3a U
000011IeHNs] HAYYHOU JTUTEPATYPhl, OTUCATEIIbHBIA METO/.

OO6macTbi0  BO3MOXHOTO  NPAKTUYECKOTO MPUMEHEHUsS: MPAKTHUYECKUI
MapkeTuHr OO0 «Monayc Kepamuka».

ABTOp paboOThl TOATBEPKIAET, YTO MPUBEACHHBIM B HEW pPacCUYeTHO-
aHAIMTUYECKUI MaTepuan MpPaBWIbHO M OOBEKTHUBHO OTPAXaeT COCTOSHUE
HCCIIEAYEMOTO TIPOLIECCa, a BCE 3aUMCTBOBAHHBIE M3 JIMTEPATYPHBIX WU APYTUX
MCTOYHUKOB CONPOBOXKIAIOTCS CCBUIKAMH HA UX aBTOPOB.



Heimmomuas padota: 72 €., 21 man., 10 tabin., 52 xpeiHin, 1 npsiM.

[HTOPHOT-MAPKETBIHI, TOHADHIbII, IHCTPYMEHTbLI, IHTOPHOT,
[TPAJITPBIEMCTBA, BBIHIKOBACIIb

Mbraii fbIIoMHal mpaisl 3'ayisernia paciparioyKka npamnatoy na NaBbIIIHHIO
BBIHIKOBACII IHTIpHAT-MapkeThIHTY ¥ TAA «Moayc Kepamikay.

Y paMmkax JacsATHEHHsA TMacTayleHail MAThl ayTtapamM ObUll TacTayieHbI
HACTYIHbIA 3a1a4bl:

1. Pasrien3enp cydyacHYIO KaHIDIIBIIO IHTIPHAT-MAPKETHIHTY 1 SITO aCHOYHBIS
1HCTPYMEHTHI;

2. IlpaananizaBalib aCHOYHBIS MMaKa34bIKi (K THIYHACI IHTIPHIT-MAPKETHIHTY;

3. IlpaananizaBailb aCHOYHBISI CYy4acHBIS TIHIPHIIBII Pa3BIIIl MAPKETHIHTY ¥
ceTubl [HT3pHAT;

4. BeiByublllr HapmarslyHa-nipaBaBoe 3a0€CISTYIHHE IHTIPHAT-MAPKETHIHTY;

5. VYpackanamiup [HTAOPHAIT-MapKETHIHI Ha AaCHOBE CYYaCHBIX TJIabajdbHBIX
TAHIRHIBIN sro pa3Binusg ¥ TAA «Moayc Kepamikay.

OOBEKT uccien0BaHus: MapKETUHT B ceTu HTepHeT.

[IpeameT uccnenoBanus: TEHACHIIMU Pa3BUTHsI MapKeTUHra B cetu MHTEepHeT
000 «Monyc Kepamuka.

Meronabl HccneqoBaHUs: AHATUTUYECKUNA, METOJ TEOPETUYECKOTO aHalu3a U
000011IeHNs] HAYYHOU JTUTEPATYPhl, OUCATEIIbHBIA METO/.

Bob6nacip mMarysiMara mOpakThlYHAra IMPBIMSHEHHS: MPAKThIYHbl MapKETBIHT
TAA «Monyc Kepamikay.

A¥Tap npansl nanBsipaxae, ITO NPbIBEA3EHBI ¥ ABIIJIOMHAN Mpalbl pa3iiKoBa-
aHAJITBIYHBI MaTAPHIUT MpaBiibHA 1 a0'eKThIYHA aJIFOCTPOYBae CTaH JOCieaHara
mpaipcy, a yce 3ama3blyaHbld 3 JITAPATYpHBIX 1 IHIIBIX KPBIHIL T3apP3ThIYHBIA,
MeTaJajlariyHblsl 1 METaJAbIYHbIS CTAHOBIIIYA 1 KAHIPMIBI CYNpaBaIKarollil
criachbUIKami Ha 1X ayTapay.



Thesis: 72 pages, 21 figures, 10 tables, 52 sources, 1 adj.

INTERNET MARKETING, TRENDS, TOOLS, INTERNET, ENTERPRISE,
PERFORMANCE

The purpose of the thesis is to develop proposals to improve the effectiveness of
Internet marketing in Modus Ceramics LLC.

In order to achieve this goal, the author set the following tasks:

1. Consider the modern concept of Internet marketing and its main tools;

2. Analyze the main performance indicators of Internet marketing;

3. To analyze the main modern trends in the development of marketing on the
Internet;

4. To study the regulatory support of Internet marketing;

5. To improve Internet marketing based on current global trends in its
development in Modus Ceramics LLC.

The object of research: marketing on the Internet.

Subject of research: trends in the development of marketing on the Internet of
Modus Ceramics LLC.

Research methods: analytical, method of theoretical analysis and generalization
of scientific literature, descriptive method.

The field of possible practical application: practical marketing of Modus
Ceramics LLC.

The author of the work confirms that the computational and analytical material
presented in it correctly and objectively reflects the state of the process under study,
and all borrowed from literary and other sources are accompanied by references to their
authors.



