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Jumiomuas pa6ora: 85 C., 32 puc., 3 Tabi., 52 HICTOYHUKOB, 2 TPUJL.

COBPEMEHHBIII MAPKETHUHI, CRM-CUCTEMA, WHTEPHET-
PEKJIAMA, CRM-TEXHOJIOI'MH, PE3YJIbTATUBHOCTG.

Lenpto numiaoMHOW pabOTHl sBisIETCsT pa3paboTKa MPEANIOKEHUs IO
nosbieHuto 3¢ dekrusHoctd CRM-Ttexnonoruit 3A0 «Hopac» Ha ocHOBe aHanmu3a
CRM-texnonoruit 3A0 «Hopac».

B pamMkax moCTH)XKEHUS MOCTABICHHON IEMH aBTOPOM OBLIM IMOCTaBJICHBI
CIIeAYIOLIME 3ajIauu:

1. PaccMoTpeTh copepkaHu€ COBPEMEHHOM KOHLENLUHWW WHTEPHET-
MapKETHHTa,

2. OxapakrepuzoBath coBpeMeHHble CRM-TexHONOTHII M MOKa3aTtenu
ouienku dpdextnBHOCTH CRM-TexHOM0THIA;

3. Omnucate 3apyOekHBIM OMBIT HUcmosib3oBaHuss CRM-texHomormii B
WHTEPHET-MapKEeTHHTE,

4, [IpoBecTn aHanM3 OpraHU3alMOHHO-?)KOHOMHYECKON XapaKTEPUCTUKU
3A0 «Hopac»;

S. [Ipoananu3upoBaTh  pe3yJbTaTUBHOCTh  HcHoOJb30BaHus CRM-

texnonoru B 3A0 "Hopac".

OO0nekT nccnenosannsi: CRM-TeXHOJIOTHH.

[Tpeamet uccnenoBanus: CRM-texnomorun B 3A0O «Hopac».

MeTonnsl HCCIIENOBaHMA: AHAJIMTHYCCKHI, CTAaTUCTUYECKHH, 0000IeHuE,
KJaccudukanus, 0030p IUTEPaATyPHI.

O6nacTh BO3MOXHOTO MPAKTUYECKOTO TMPUMEHEHUS: MPEIJIOKEHHBIE
pelIeHrs MOTYT ObITh UCTI0JIb30BaHbI HA MPAKTUKE B ICSITEIHLHOCTH KoMIanuu 3A0
«Hopac».

ABTOp palOOThl MOATBEPKIAET, YTO MPUBEIEHHBIA B JUIJIOMHOW padote
pacy€THO-aHATUTUYECKUI MaTepuad MpPaBUILHO UM OOBEKTUBHO OTpPa)KaeT
COCTOSIHUE HCCIIEIyEMOr0 Mpoliecca, a BCE 3aMMCTBOBAHHBIE U3 JIMTEPATYPHBIX U
JPYTUX HCTOYHUKOB TEOPETUYECKHE, METOJOJOTHUYECKUE U METOANYECKUE
MOJIO’KEHHUE Y KOHIETIINK COTPOBOXKIAIOTCS CChUIKAMU HAa UX aBTOPOB.



Jpimmomuas ipama: 85 €., 32 mait., 3 tadi., 52 KphIHIl, 2 TPHIKIL.

CYYACHbBI MAPKETBIHI', CRM-CICTOMA, IHTEPHOT-POKIIAMA,
CRM-TOXHAJIOI'TA, D®EKTHIBAJIBHACIIb.

Mbraii  apllIoMHad  paOoThl  3'Aynsela pacrpanoyka MpanaHoBel Tia
naBeidHHI 3dexThiyHacui CRM-taxnanoriit 3AT "Hopac" na acHoBe anamizy
CRM-1axnanoriit 3AT "Hopac".

Y pamkax JacsSTHEHHS TMacTayieHall MAThl ayTapaMm ObUTl TacTayIeHbI
HACTYMHbIA 3a1a4bl:

1. Pasrienzenns 3MecT cydacHail KaHIPMIbI [HT3pHAT-MapKETHIHTY;

2. AxapaktapeizaBaib cy4acHbls CRM-TaxHamorii 1 maka3dbiKi ampHKI
adexTerynacii CRM-Taxnanorii;

3. Amicanp 3amexHbl 1ocBes BbikapbsicTaHHsI CRM-TaxHanoriit y [HTIpHOT-

MapKETHIHTY;
4. IlpaBecui aHaji3 apradizalpliiHa-3KaHaMIYHAl  XapaKTapbICTHIKI
3AT "Hopac";
5. IlpaanamnizaBailb pI3yJibTaThlyHacllb BhIKapbicTaHHs CRM-TaxHanoriit y
3AT "Hopac".

AO'ext macnenaBanaga: CRM-ToxHanorii.

[Mpanmet nacnenaBanusi: CRM-taxnanorii ¥ 3AT «Hopacy.

Meranpel fgaciefaBaHHS: AHANITBIYHBI, CTATBICTBIUHBI, Aa0aryJibHEHHE,
KJ1acipikaupls, ariisij JJiTapaTypsbl.

Bo6nacip MarysiMara npbIMSHEHHS: MpariaHaBaHblsd PalIdHHI MOTYLb ObILb
BBIKAPBICTaHbl HA IPAKTHILBI ¥ 13eitHacii kammanii 3AT "Hopac".

A¥Tap mpaupl naussipJpKae, IITO MPbIBEA3EHBI ¥ €1 pa3iiiKoBa-aHAIIThIYHBI
MaT3phIsI MpaBiibHA 1 a0'eKThIYHA aJINTIOCTPOYBAE CTaH J0ceHara mparpcy, a yce
3ama3bluaHblsl 3 JITAPAaTyPHBIX 1 IHIIBIX KPBIHII CYNpPaBaKarolllla ClacbuIKaMi Ha
1X ayTapay.



Thesis: 85 p., Figures 32, Table 3, 52 sources, 2 app.

MODERN MARKETING, CRM SYSTEM, INTERNET ADVERTISING,
CRM TECHNOLOGY, PERFORMANCE.

The purpose of the thesis is to develop a proposal to improve the efficiency of
CRM technologies of CJITC Noras based on an analysis of the CRM technologies of
CJTC Noras.

In order to achieve this goal, the author set the following tasks:

1. Consider the content of the modern concept of Internet marketing;

2. Characterize modern CRM technologies and indicators for assessing the
effectiveness of CRM technologies;

3. Describe foreign experience in using CRM technologies in Internet
marketing;

4. Conduct an analysis of the organizational and economic characteristics of
CJTC Noras;

5. Analyze the effectiveness of using CRM technologies at CJTC Noras.

Object of study: CRM technologies.

Subject of study: CRM technologies at CJTC Noras.

Research methods: analytical, statistical, generalization, classification,
literature review.

Possible application area: the proposed solutions can be used in practice in the
activities of the company CJTC Noras.

Author of work confirms that the above thesis work in computational and
analytical material correctly and objectively reflects the state of the process under
investigation, and all borrowed from the literature and other sources of theoretical
and methodological position and concepts accompanied by references to their
authors.



