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Humnomuas pabora: 72 c., 13 puc., 19 ta6n., 63 ncrounuka.

MAPKETHUHI'OBBIE BO3MOXHOCTH, SMM, COLIMAJIbHBIE CETH,
NHCTPYMEHTBI MEXJIYHAPOJIHOI'O MAPKETHUHI'A,
TAPITETUPOBAHHASA PEKJIAMA, IIPOABWXEHUE, OIITUMMU3AIINA
COIIMAJIBHBIX  CETEH, OODOEKTUBHOCTL  HCITIOJIbB3OBAHUA
COLIMAJIBHBIX CETEMN.

[lens wuccnemoBanus: pa3pabOTKa NPEMJIOKEHUM [0 MCHOJIb30BAHUIO
MHCTPYMEHTOB MPOJABMKEHUS B colUaANIbHBIX ceTax st OO0 «Ilabnuk Kpeatusy.

JIns 1OCTHKEHUS! TTOCTABJIICHHOW II€JIM HEOOXOJIUMO PEUIUTh CIEAYIOIIre
3a/1a4u:

- U3YYUTh TEOPETUUYECKUE ACTIEKThl UCMOJIb30BAHUS COLIMATIBHBIX CETEH Kak
3G PEeKTUBHOTO HMHCTPYMEHTa JICSITEJIBHOCTH  OpraHM3aluiéi B  YCIOBHUAX
rjio0anu3aIuu;

- OIEHUTHh MapKeTUHTOBbIE BO3MOXHOCTH OOO «Ilabnuk Kpeatus» B
COITMAJILHBIX CETSX;

- pa3paboTtaTh PEKOMEHJAIIMU IO HCMOJb30BAHUID HUHCTPYMEHTOB
npoABUKEHUS B corManbHbIX ceTsax i1 OO0 «Ilabnuk Kpeatuny.

OOBeKT uccien0BaHus: COUAIBHBIE CETH B MEXyHAPOIHOM MApKETUHTE.

[Ipenmet uccnenoBanus: conuanbubie cetu OO0 «Ilabmuk KpeaTusy.

Mertobl ucclienoBaHus: 00IIeHAYUYHbIC METObI TIO3HAHUS: aHAJIU3, CUHTE3,
WHIYKIMS, IeAYKIUs, CPABHEHUE, IKCIIEPTHBINA OMPOC, rpadUuecKuii METO/I.

O6acTh BO3MOXKHOTO MPUMEHEHUS: PEe3yJIbTaThl UCCIEAOBAHUS MOTYT OBITh
UCIIOJIb30BaHbl B paboTe oOpraHu3aluii pa3iaudHbiX (OpM COOCTBEHHOCTH B
Pecny6nuke benapyce.

ABTOp pabOThl TONTBEpPXAAET, YTO MPUBEACHHBII B HEW pacyeTHo-
aHAJUTUYECKUN MaTepuaad TMpaBWIbHO U OOBEKTUBHO OTPaXaeT COCTOSIHUE
UCCIIEyEMOT0 TPOoIecca, a BCE 3aMMCTBOBAHHBIC M3 JIUTEPATYPHBIX U JIPYTHUX
HMCTOYHUKOB COMPOBOXKIAIOTCS CChUIKAMH Ha UX aBTOPOB.



Diploma work: 72 p., 13 fig., 19 tab., 63 sources.

MARKETING  OPPORTUNITIES, SMM,  SOCIAL MEDIA,
INTERNATIONAL MARKETING TOOLS, TARGETED ADVERTISING,
PROMOTION, SOCIAL MEDIA OPTIMIZATION, SOCIAL MEDIA
EFFECTIVENESS.

Purpose of the research: development of proposals on the use of promotion
tools in social networks for LLC "Public Creative".

In order to achieve the set goal, the following tasks should be solved:

- to study theoretical aspects of the use of social networks as an effective tool
for organizations' activities in the context of globalization;

- to evaluate marketing opportunities of LLC "Public Creativity" in social
networks;

- to develop recommendations on the use of promotion tools in social
networks for LLC "Public Creativity".

Object of study: social media in international marketing.

Subject of the study: social networks of Public Creative LLC.

Research methods: general scientific methods of cognition: analysis,
synthesis, induction, deduction, comparison, expert survey, graphical method.

Area of possible application: the results of the study can be used in the work
of organizations of various forms of ownership in the Republic of Belarus.

The author of the work confirms that the calculation and analytical material
given in it correctly and objectively reflects the state of the process under study, and
all borrowed from literature and other sources are accompanied by references to their
authors.



Jeimmomnast parna: 72 c., 13 main., 19 ta6i., 63 KpbIHIIHL.

MAPKETBIHI'ABBISI MATUBIMACIII, SMM, CALBIAJIBHBIA CETKI,
IHCTPYMEHTbBI MDIKHAPO/JHAI'A MAPKETBIHI'Y, TAPI'ETABAHAA
POKJIAMA, ITIPACOYBAHHE, AIITBIMI3ALIBISI CALIBISIJIBHBIX CETAK,
D®EKTBIYHACIb BBIKAPBICTAHHS CALIBISJIBHBIX CETAK.

MbhTa  jmacnemaBaHHSA: — paclpalioyka —MpamaHoy TMa  BBIKapbhICTaHHI
IHCTpyMEHTaY MpacoyBaHHA ¥ caublsuibHBIX ceTkax ais TAA «Ilabmik KpaaTery».

JUIst nacsrHeHHs macTayjieHaid MAThl HeaO0XO[Ha BbIPAlIbIb HACTYITHBISA
3a]1aybl;

- BBIBYYbII[b T3APITHIUHBIS ACIEKTHl BBHIKAPBICTAHHS CALBIJIBHBIX CETAK SIK
a¢eKThIyHara iIHCTpYMEHTA JA3€iHacIll apraHi3alblii Ba yMoBax riadanizarbli;

- ama”iup MapkeTblHraBblsl MardsiMaci TAA "[labmik Kpaarely" y
CalbISUIbHBIX CETKaX;

- pacmpauaBallb  p3KaMeHAalbll 1a BBIKAPBICTAHHI  1HCTPYMEHTAY
npacoyBaHHs Y canbisUibHBIX ceTkax s TAA "Tla6mik Kpaatsry".

AO'exT nacienaBaHHS: CalbISUIBHBISA CETKI Y MIXKHAPOJIHBIM MAapKETHIHTY.

[Ipanmet nacnenaBanHs: caibisuibHbIS ceTKI TAA «Ilabmik Kpaatsry».

Meranel nacienaBaHHS: aryJbHaHABYKOBBIS METaJlbl Ma3HAaHHA. aHAJI3,
CIHT?3, IHIYKIIbIS, IDIYKIIbIsI, TapayHaHHE, SKCIIEPTHHI albITaHHE, TPa1uHbI META/I.

BoOnacup MarubiMara OpbIMSIHEHHS: BBIHIKI Jlaciie/JaBaHHsT MOTYIlb OBIIb
BBIKAPBICTaHBl ¥ Tpallbl apraHizaiblii po3HbIX ¢opMay ymacHacii ¥ PacmyOmimb
benapycs.

A¥Tap mpaubl nauBsipJkae, MTO NPBIBEA3EHbI ¥ € pa3iikoBa-aHATIThIYHBI
MaTaIpBIs MpaBiibHA 1 a0'€KThIYHA aTFOCTPOYBAae CTaH JacjieyeMaro mparpcy, a
Yce 3ama3bpluaHbls 3 JITapaTypHBIX 1 THIIBIX KPBIHII CyMpaBaKaroIlla crachliKaMi
Ha 1X ayTapay.



