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Junnomuas pabota: 64 C., 12 puc., 4 Tabiu., 56 UCTOYHUKOB, 3 TIPUII.

NHTEPHET-MAPKETHHTI, KOHTEKCTHAA PEKJIAMA,
PE3VJIbTATUBHOCTDL, TAPI'ETMPOBAHHME, LEJIEBAA AYJIUTOPHA,
PEKJIAMHAA KAMITAHNA, PEKJIIAMHOE OBDBABJIEHUE,

SAHAEKC.ANPEKT, GOOGLE ADS.

Lenpto aumioMHON paboThl sBiseTCS pa3paboTKa MNPEIIOKEHUH IO
MOBBIIICHUIO PE3YIbTaTUBHOCTH KOHTEKCTHOU peknambl COAO «IlapdromepHo-
KocMmeTHueckas gpadpuka «Moaym — Hallla KOCMETUKAY.

B pamkax mocTuxeHUs MOCTAaBICHHOW WLENH aBTOPOM OBbUIM MOCTABIICHbBI
CJIeIyIOIINe 3aJauH:

- PaccMOTpeTh CYIIHOCTh KOHTEKCTHOM pEKJIambl, BBIACIUTH €€ OCHOBHBIE
LIEJIM, 3a/1a4, BUJIbI, OCHOBHBIE KpUTEPUH () (PEKTUBHOCTH;

- IPOBECTU aHAJIN3 OPraHU3alMOHHO-PKOHOMHYECKOH nearenbHocTn COAO
«ITapdromepHo-kocmernueckas dadpuka «Moaym — Halla KOCMETHKa», BBIJIETUTh
OCHOBHBIE HalpaBJICHUsI peKJiaMbl B ceTu IHTepHeT;

- U3yYUTh UCIIOJIH30BAHNUE KOHTEKCTHON PEKJIaMbl MPEINPUATHEM U OLEHUTH
€€ pe3yIbTaTUBHOCTb.

OOBEKT UCCleI0BaHUs: KOHTEKCTHAs peKIama.

[Ipeamer wuccrnenoBanus: koHTekcTHass pekimama COAQO «IlapdromepHo-
KocmeTudeckas padpuka «Moym — Hallla KOCMETHUKA.

Metonbl  HWccleOBaHUS: aHAJIW3, CHUHTE3, pacyYeTHO-aHAIUTHYECKU,
WUHAYKIMS, TeTyKIHA.

O6macTb BO3MOMKHOTO MPAKTHMYECKOTO0 TPUMEHEHHS: MPEasI0KEHHbIE
pelIeHus MOTYT OBITh HMCIOJBb30BaHBl HAa MPAKTUKE B HHTEPHET-TIPOJBHKEHUU
COAOQO «IlapdromepHo-kocMmernueckas Gpadbpuka «MomayM — Halra KOCMETHKAY.

ABTOp pabOTHl MOATBEPKIAET, YTO MPUBEIEHHBIN B JUIJIOMHOW paboTe
pacuy€THO-aHATMTUYECKU MaTepuand TMpPaBUIBHO U OOBEKTHMBHO OTpPa)KaeT
COCTOSIHHE HCCIIEyEMOIo MPOLECCa, & BCE 3aMMCTBOBAHHBIE U3 JINTEPATYPHBIX H
IPYTMX HCTOYHHKOB TEOPETUYECKHE, METOAOJOTNYECKHNE W METOAMYECKHE
IIOJIOKEHUE M KOHLIETIIIUM COITPOBOKIAIOTCS CChIJIKAMH HAa UX aBTOPOB.



JlpiruioMHast padora: 64 c., 12 main., 4 tabm., 56 KpbIHiIbI, 3 1.

[HTOPHOT-MAPKETHIHT, KAHTOKCTHAS POKJIIAMA,
BBIHIKOBACIIb, TAPITETABAHHE, MOTABAA AV JIBITOPBIS,
POKIIAMHASA KAMIIAHIA, POKIIAMHASA AB'SIBA, SAHASKC.ABIPOKT,
GOOGLE ADS.

Mbsrail  apIIIOMHAN  mpaibl - 3'ayisenia  pacnpanoyka IpamnaHoy Ta
MAaBBIIIPHHI  pA3yNbTaThlyHAcl KaHTAKcHail pokiambl CAAT «llapdymepna-
KacMeThIdHas Gadbpbika «MoIyM — Hallla KaCMETBIKA.

VY paMKkax pgacsSrHEHHs macTaylieHad MAThl ayTapaM ObUIl MAacTayJIeHbI
HACTYITHBIS 33]1a4bl:

- pasrieas3elb CyTHACIlb KaHTIKCHAH pPOIKJIAMBI, BBUIYYBIIb SI€ aCHOYHBISA
MOTBI, 33]1a4bl, BiJIbl, ACHOYHBIS KPBITAPbI1 A3(EKThIYHACII];

- mpaBeclli aHami3 apraHizaiblifHa-dkaHamivyHaii  g3ediHacii  CAAT
«ITaphymepHa-kacMeTbdHas hadpbika «MoJyM — Hallla KaCMETBIKa», BBLIYYbIIh
ACHOYHBISI HAIIPaMK1 PIKJIAMBbl ¥ ceTibl [HTApHAT;

- BBIBYYBIIIb BBIKAPHICTAHHE KAHTAOKCTHAW PIKJIAMBI MPAIIPHIEMCTBAM 1
alaHiIp ¢ PI3yJIbTaThIYHACIIb.

AOG’eKT maciieJaBaHHs: KAHTIKCTHAs paKiIama.

[Ipanmer nacnenaBanHsa: kaHTdKCTHas pokidama CAAT «Ilapdymepna-
KacMeTbIuHast pabpbika «MoJlyM — Hallla KaCMETBIKa.

Mertanpl macienaBaHHs: aHaji3, CIHTA3, pa3liKoBa-aHAJIITHIYHBI, 1HIYKIIBIS,
JDTYKIIBIS.

Bobnacup MarusiMara mpakThIYHAra MpbIMSHEHHS: MTpanaHaBaHblsl palidHHI
MOTYIIb OBIllb BBIKAPBICTAHBI HA WPAKTHIILI Y 1HTIpHAT-pacoyBanHi CAAT
«ITapdpymepHa-kacmeTsranas hadpbrika «KMoyMm — Hallla KaCMEThIKa».

A¥yTap mnpainbsl nauBsipikae, IUTO TMPBIBEA3CHBI Y JBIIIJIOMHAN MIpalbl
pasliKoBa-aHAJITBIYHBI MAaTAPBIJI MpaBUIbHA 1 a0'eKTHIYHA aUTIOCTPOYBae CTaH
JocTieTHara TMparpcy, a yce 3ama3bluaHbisl 3 JITapaTypHBIX 1 I1HIIBIX KPBIHII
TPAPATHIYHBISA, METQAIArIYHbIA 1 METAAbIUHBIA CTAHOBIIYA 1 KaHIPIIIBI
CyIpaBaJKaIoIIIa CIIachlIKaMi Ha iX ayTapay.



Thesis: 64 p., Figures 12, Table 4, 56 sources, 3 app.

INTERNET MARKETING, CONTEXTUAL ADVERTISING,
PERFORMANCE, TARGETING, TARGET AUDIENCE, ADVERTISING
CAMPAIGN, ADVERTISING, YANDEX.DIRECT, GOOGLE ADS.

The aim of the thesis: development of proposals to improve the effectiveness
of contextual advertising of SOJSC «Perfume and cosmetics factory «Modum — our
cosmetics».

In pursuit of this goal the author has the following objectives:

- consider the essence of contextual advertising, highlight its main goals,
objectives, types, and main criteria for effectiveness;

- analyze the organizational and economic activities of SOJSC «Perfume and
cosmetics factory «Modum — our cosmetics», highlight the main areas of advertising
on the Internet;

- study the use of contextual advertising by an enterprise and evaluate its
effectiveness.

Object of research: contextual advertising.

Subject of research: contextual advertising of SOJSC «Perfume and cosmetics
factory «Modum — our cosmetics».

Methods: analysis, synthesis, calculation-analytical, induction, deduction.

Realm of the possible practical applications: the proposed solutions can be
used in practice in the online promotion of SOJSC «Perfume and cosmetics factory
«Modum — our cosmetics».

Author of work confirms that the above thesis work in computational and
analytical material correctly and objectively reflects the state of the process under
investigation, and all borrowed from the literature and other sources of theoretical
and methodological position and concepts accompanied by references to their
authors.



