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Junomuas padora: 84 c., 16 puc., 13 Tabi., 60 UCTOYHUKOB, 4 TIPHIIOKCHHUSI.

PEKJIAMA, PEKIIAMHASA AEATEJIBHOCTH, MOTHUB, MOTUBAILIUA
[IOTPEBUTEJIEN, I[TOTPEBUTEJIbCKOE I[TOBEJIEHUE, BJIMAHUE
PEKJIAMBI, HEJIEBAS AY IUTOPUA

Lenp wnccnenoBaHus: pa3pabOTKa PEKOMEHAALMI MO COBEPUIEHCTBOBAHUIO
pexiiambl OOO «ATnanT-M bputanus» ¢ UeNbl0 BIUSHUS HAa MOTHBALIUIO
NOTpEOUTENEH.

JUIsl TOCTHKEHHsI MOCTABJIEHHOW B pabOTe ILeId MOCTABJIECHBI CIEIYIOLIUE
3a/1a4H:

- W3YUYUTh TEOPETUUYECKUE OCHOBBI COBPEMEHHBIX KOHIIEMIIUA MOTHBALIUU
noTpeOuTeNeH;

— BBISIBUTh  XapPaKTEPUCTUKY  OCHOBHBIX  (PAKTOPOB  MOTHBALIUU
noTpeouTeNeH;

— MpOoaHaIN3UPOBAThH MPOPUIIB sApa LETEBOU ayAUTOPUU NOTpeOUTeNIe u
UX MOTHBALMIO K TOKynke aBToMoomieid B OO0 «Atnant-M bputanus»,

— OLICHUTh PE3YJBTATUBHOCTh BO31eUCcTBUS pekinambl OO0 «Atnant-M
bputanus» Ha MOTUBAIIUIO MOKYyNaTENCH.

OOBeKT uccienoBaHus: MOTUBAIUS TOTPEOUTENEH.

[Ipenmet uccnenoBanus: Bo3aenctue peknambl OO0 «AtnanT-M bpuranus»
Ha MOTHBAIUIO NOTPEOUTENEH.

Metoapl ucclieIOBaHMS: aHAIW3, WHAYKIUSA, ACAYKIHUs, aOCTparupoBaHHUE,
cpaBHEHHE, Kiaccuukaius, o000IIeHu e,

O6nacTh  BO3MOXXHOTO  TPUMEHEHMS:  MAapKETHUHTOBas  JEATEJIbHOCTD
OO0O «Artnant-M bputanus».

ABTOp paboOThl TOATBEPKIAET, YTO MPUBEICHHBIH B HEH pacyeTHO-
aHAJUTUYECKUN MaTepuanl TpPaBWIbHO UM OOBEKTHUBHO OTPaXaeT COCTOSHUE
UCCIIEyEMOTO TIpoliecca, a BCE 3aMMCTBOBAHHBIE W3 JIMTEPATYPHBIX U APYTUX
HMCTOYHUKOB COMPOBOXKJIAIOTCS CChUIKAMU Ha UX aBTOPOB.



JpimioMuas padota: 84 c., 16 man., 13 tabmn., 60 kpeiHill, 4 TPbIM.

POKJIAMA, PAKJIAMHAS J3EMHACII, MATBIY, MATBIBAIIBISA
CITAXBIVIIOY, CHAXBIBELKAE TIABOJI3IHbBI, VYIUIBIY POKJIAMBI,
MDATABAS AV IBITOPBLSI

MbTa macnegaBaHHs: pacipamnoyka pIKaMeH A 1Ma Y 1acKaHATCHH] PIKIIaMbl
TAA «Atnant-M bpbITaHis 3 M3Tall YIJIBIBY Ha MAaTHIBAIBIIO CIIAXKBIYIIOY.

JUtst nacArHEeHHs nacTayjaeHai y paboue M3Thl TacTayJI€Hbl HACTYIHBIS 3a/1a4bl:

- BBIBYUBIIb TIapATHIYHBIS ACHOBBI CYYacCHBIX KaHIMIBIA MaThIBAllbIi
CHAXBIYIIOY;

- BBISIBIIb XapaKTapBICTHIKY aCHOYHBIX (haKTapay MaThIBallbli CIIAKBIYIIOY;

- npaaHaiizaBalb NpoQuib siipa MITaBail ayAbITOPBI CHAXKBIYLIOY 1 1X
MaTBIBALIBIIO Ja nakymnki aytamabinsay y TAA «Atnant-M bpeitanisy;

— alaHillb PA3YyJbTaThIyHACHb Yy313€sHHA pakiaaMbl TAA «Atnant-M
BpbiTaHis» Ha MaTHIBALIBIIO MAKYITHIKOY.

AO'eKT gacienaBaHHs: MaThIBALIbIS CIIAKBIYIIOY.

[Ipanmer nacnenaBanHs: y3n3esiHHe pakiaaMbl TAA «Atnant-M bpeitanisy Ha
MATBIBALIBIIO CITAXKBIYIIOY.

Mertanpl pgacieiaBaHHs: aHa3, IHAYKIBIS, JDYKIbIA, aOcTparaBaHHE,
napayHaHHe, Kiiacipikaipls, abaryibHEHHE.

BobOnacip MarusiMara TpbIMSHEHHS: MapKeTblHTaBas J3eiHacub TAA
«Atnant-M BpeiTanisy.

A¥Tap mpansl nmauBsip/Kae, IITO MNPBIBEA3ECHbI § €l pa3iikoBa-aHAIITHIYHbI
MaTaIpBISJI TpaBUIbHA 1 a0'eKThIYHA aUIFOCTPOYBAae CTaH JOCieaHara mparpcy, a yce
3ama3bluaHblsl 3 JITAPATYPHBIX 1 THIIBIX KPBIHIL CyNpaBaJKarola CracbUIKaMl Ha 1X

ayTapay.
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ADVERTISING, ADVERTISING ACTIVITY, MOTIVE, CONSUMER
MOTIVATION, CONSUMER BEHAVIOR, ADVERTISING INFLUENCE,
TARGET AUDIENCE

The purpose of the study: to develop recommendations for improving the
advertising of Atlant-M Britannia LLC in order to influence consumer motivation.

In order to achieve the goal set in the paper, the following tasks are set:

- to study the theoretical foundations of modern concepts of consumer
motivation;

- to identify the characteristics of the main factors of consumer motivation;

- to analyse the profile of the core of the target audience of consumers and
their motivation to buy cars in Atlant-M Britannia LLC;

— to evaluate the effectiveness of the impact of advertising of Atlant-M
Britannia LLC on the motivation of buyers.

The object of the study: consumer motivation.

Subject of research: the impact of Atlant-M Britannia LLC's advertising on
consumer motivation.

Research methods: analysis, induction, deduction, abstraction, comparison,
classification, generalisation.

Scope of possible application: marketing activity of Atlant-M Britannia LLC.

The author of the work confirms that the calculation and analytical material
given in it correctly and objectively reflects the state of the process under study, and
all borrowed from literature and other sources are accompanied by references to their
authors.



