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JluruiomHas padoTa: 55 ¢, 18 puc., 0 Tabm., 20 amarpamMMmel, 50
HUCTOYHUKOB, 3 IIPHUJIOKEHHUE.

KOHKYPEHTOCIIOCOBHOCTL TIPOIYKTA, [TOKA3ATEJIM U
®AKTOPbl KOHKYPEHTOCIIOCOBHOCTH, [IOKA3ATEJIM OIIEHKHN
KOHKYPEHTOCIIOCOBHOCTH [TPOAYKTA, MAPKETHWHI OBBIE
MHCTPYMEHTDI [TOBBIIIEHMT KOHKYPEHTOCIIOCOBHOCTH
[TPOAYKTA

[eap MccieoBaHUs: paspaboTarTh H 000CHOBATHL TPEUIOKEHUs TI0
[TOBBILIEHHIO KOHKYPEHTOCTIOCOOHOCTH TIPOJIYKTa 000 «DnextpoTexmmopT».

O0BLeKT HCCJeA0BAHNS: KOHKYPEHTOCITOCOOHOCTD MPOJTYKTa B chepe B2B.

IlpeameT HCC/IeI0BAHHSA: KOHKYPEHTOCIIOCOOHOCTE CBETOMMOAHBIX JIaMII
000 «2nekrpoTexVIMmopT».

MeToabl HCCAeJOBAHMA: HAONIOJICHUE, AHANU3, WHIYKLWA, NCHYKIUA,
KOppeNALIMOHHbIM aHaIu3, MATPUIHBIH METON, aOCTPaKLUK U MOJIEIIMPOBAHHSL.

Wccaenosanusi 1 pa3paboTKH: HA OCHOBE M3YHUEHUs TEOPETUHCCKMUX
OCHOB KOHKYPEHTOCIIOCOOHOCTH IPOJYKTa OIPElCICHO €C 9KOHOMUYECKOE
colep)KaHhe, IIOKa3aTeNy, IMPOM3BEICHA OLCHKA KOHKYPEHTOCIIOCOOHOCTH
MpOAYyKTa, pa3paboTaHbl M 3KOHOMHYCCKH 000CHOBaHBI MPEIOKEHHUST TI0 €€
TIOBBILLIEHHUIO.

JleMeHTbl HAYUHOH HOBHM3HBI: pa3padOTaHBl MEPOMNpPHATHA IO
MOBBILICHIIO KOHKypeHTocnocobHocTH mpoxykra OO0 «nektpo TexImmopT».

O6aacTh BO3MOYKHOI0 NMPAKTHYECKOro NPUMEHCHHS: IPaKTUYECKUHN
mapketuar OO0 «nexrpoTexVIMnopT» 1 Apyrie aHATOTHHHBIC MpeANpPUsATHS.

TexXHHKO-2KOHOMMYECKasl, COLHAJbHAsE 3HAYHUMOCTH: BHCIPCHHC
MPEeUIOKEHUH 10 MOBBIILICHHIO KOHKYPEHTOCIIOCOOHOCTHA ~ INPOJIYKTa
IOCTIOCOOCTBYET YKPEIIEHHIO MO3ULHI MpEANPUITHS 000
«InexTpoTexVIMIopT» Ha PBIHKE, MOCIOCOOCTBYET POCTY npubbUIH U 00BEMOB
POJIaXx.

Aprop paboThl NOATBEPXKIAET, 9TO NpUBEJEHHBIH B HEH pacyeTHO-
AHANUTUYUECKUI MaTepua]l OOBEKTUBHO OTPaKaeT COCTOSHUE MHCCIICAyeMOTo
mporecca, a BCe 3aMMCTBOBAHHbIE U3 JIMTEPATYPHBIX M JPYTUX HMCTOTHHUKOB
TEOpETHYECKHUE, METOOIOTHYECKHE U METOIUECKHE TI0I0KCHHS M KOHICTILIIHI
CONPOBOXKIAIOTCS CChLIKAMU Ha UX aBTOPOB.

[Toamuce cTyAeHTa




JleimioMHast pabota: 55 ¢., 18 mair., 0 tabun., 20 aeiarpamsl, 50 KpbiHil, 3
nazaTax.

KOHKYPOHTACITIPOCHACILIb I[TPAAYKTA, [TAKA3YLIKI I
®AKTAPBl KOHKYPOHTACIIOCOBHACLII, TIAKA3YBIKI ~ ALDHKI
KOHKYPOHTACITOCOBHACLII [TPAIYKTA, MAPKETBIHI'ABBIA
IHCTPYMEHTBI ITABBIIISHHA KOHKYPOHIIBL

MbsTta aaciegaBaHHsi: pacnpanasallb 1 adrpyHrasallb IparaHoBbl I1a
NaBBIIPHHI KaHKypaHTa3noasHaci npaxykra TAA «OnexrpaTsxImmapry.

AG’eKT JaciieiaBaHHs: KaHKYPIHTA3I0bHACIE IpanyKkTa ¥ chepsl B2B.

IMpaagver jacielaBaHHA: KaHKYPOHTAa3IO0JIbHACLE  CBSTIOABIEHBIX
asvray TAA «3DnextpaTaxImmap.

MeTaabl jJacjelaBaHHsi: HasipaHHe, aHali3, I1HAYKLBIA, I9XyKIBIS,
KapaJIALBIAHbL aHai3, MATPBIYHBI MeTa/l, a0CTPaKIIbli i MaJdJlipaBaHHsL.

JMacnexaBanHi i pacnpanoyki: Ha acHOBE BBIBYYIHHSI TIapP3TBIYHBIX
aCHOY KaHKypOHTA3/0JbHACII TNpajyKTa BBI3HAUAHA s€ SKAaHAMIYHBI 3MECT,
NaKasublki,  [paBej3eHa  audHKa  KaHKypIHTA3[ONIbHACLI  TPalyKTy,
pacrpalaBaHsl i dkaHaMiuHa abrpyHTaBaHbl pIKaMeH ALkl 112 s MaBbILIdHHI.

JJeMeHTbl HABYKOBal HABi3HbI: paclpaliaBaHbl MepanpbleMCTBEl Ia
NaBBINIYHHI KaHKypaHTa3gombHacHi npagykra TAA "DnexrpaTaxImmapt".

Bo6Gaacups marysiMara npakTbiYHAra BbIKAPBICTAHHA: TTPAKTBEIYHBI
mapkeThiHT TAA "DnexrpalaxImmapt” i iHIIBIA aHANAr 9HEI IPaJIPbIEMCTBBIL.

TrxHika-3KaHaMiyHasi, CcaObIsJbHAsE  3HAYHACHb:  YKapaHCHHE
MpanaHoy Ia MaBblLUSHHI KaHKypPAIHTA3[OJbHACLI IpajyKTa IacajsekiHivae
YyManaBaHHio rasineiit npannpsiemctBa TAA "DnextpalaxIMnapr” Ha peIHKY,
rnacajizeliHivae pocty npbIObITKY 1 a0'€émay nmpojaxay.

AyTtap paboThl mMauBsSp/DKae, INTO IPLIBEI3EHBl § eH pasiikosa-
AHAJIITBEIYHBI MATIPLISUT a0’ eKTHIYHA a/UTFOCTPOYBae CTaH Jacielyemara npauacy,
a Yce 3amasplUaHblsi 3 JITAPATYpHBIX 1 IHIIBIX KPBIHIL TIapITHIYHBIS,
MeTafalariuHbisl 1 MeTaJ(bluHbls MajaX’HHI 1 KaHLAIIBI CynpaBaKaronua
criachlIKaMi Ha ix ayrapay.
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Thesis: 55 pp., 18 figures, 0 tables, 20 diagrams, 50 sources, 3 appendices.

COMPETITIVE PRODUCT, PAKAZIKI FACTS OF COMPETITIVE
CAPABILITY, PAKAZIAN ATSENKI COMPETITIVE CAPABILITY OF
THE PRODUCT, MARKETING INSTRUMENTS OF INCREASED
COMPETITION.

Objective: develop and justify proposals to increase the competitiveness of
the product of ElectroTechImport LLC.

Object of study: competitiveness of the product in the B2B sphere.

Subject of research: competitiveness of LED lamps of ElektroTechImport
LEC.

Research methods: observation, analysis, induction, deduction,
correlationanalysis, matrix method, abstraction and modeling.

Research and development: based on the study of the theoretical
foundations of the product’s competitiveness, its economic content and indicators
were determined, the product’s competitiveness ~ was assessed, and
recommendations for increasing it were developed and economically justified.

Flements of scientific novelty: measures have been developed to increase
the competitiveness of the product of ElectroTechImport LLC.

The field of possible practical application: practical marketing of
ElektroTechImport LLC and other similar enterprises.

Technical, economic, social significance: the implementation of proposals
to improve the competitiveness of the product will help strengthen the position of
the ElektroTechImport LLC enterprise in the market, contribute to the growth of
profits and sales volumes.

The anthor confirms that the analvtical material nresented in it obiectivelv



