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Jumiomnas padota: 69 c., 16 puc., 7 Tabi., 50 HCTOYHUKOB.

NHTEPHET-PEKIIAMA, HWHCTPYMEHTbBI UWHTEPHET-PEKJIAMBEI,
NHJIVKATOPBI, DODOEKTUBHOCTH UHTEPHET-PEKJIAMBI,

[enbto nUIIIOMHONW pabOTHI SBASETCA pa3padOTKa NPEMIOKEHUN IO
MOBBIIIEHUIO PE3YIbTATUBHOCTH UCIIOIB30BaHUSI HHCTPYMEHTOB PEKJIAMBI B CETH
HNuTepuer OO0 «Astol pynnbaiiy.

B pamkax pocTuKeHUs TOCTaBICHHOW II€IM aBTOPOM ObUIA TOCTaBIEHBI
CIIEAYIOIINE 3a1a4u:

- PacCMOTPETH ONPEACICHNUE NOHATHIO «MHTEPHET-PEKIaMay, OMMUCATh €ro
UHCTPYMEHTBHI;

— OMMUCaTh UHIUKATOPHI 3HPEKTUBHOCTU UHTEPHET-PEKIIAMBI;

— MPOaHATN3UPOBATH HOPMATUBHO-IIPABOBBIEC TOKYMEHTHI, PETYIUPYIOIIUE
UHTEpHET-peksiaMy B PecriyOnnke benapyce;

— MPOAHATU3UPOBATH MHCTPYMEHTHI HHTEPHET-PEKIAMBbl, HCIOJIb3yEMbIE
OO0O «Astol pynnbai».

— olleHUTh A(PPEKTUBHOCTH UCIIOIB30BAHUS OCHOBHBIX HHCTPYMEHTOB
nHtepHeT- pexiiambl OO0 «Aptol pynmbaii».

OOBekT HucciienoBaHus: pekiiama B cetu HTepHeT.

[Ipenmet uccnenosanus: pexiiama OOO «Astol pynnbait» B cetu IHTEpHET.

Metoasl uccnenoBaHMs: aHANU3, WHAYKIUS, ACAYKIHUS, aOCTparupoBaHUE,
cpaBHEHHUE, KiIaccuukaims, 00001meHue.

O61acTh BO3MOXKHOTO MPUMEHEHUSI SIBISIOTCS IPEAJIOAKEHHbBIE B UCCIIEIOBAHUU
PEKOMEHJAIMU B COBEPILIEHCTBOBAHUM HHCTPYMEHTOB UHTEPHET-MAPKETUHTA.

ABTOp paboOThl MONATBEPKIAET, UTO TMPUBEACHHBIM B HEW pacueTHO-
aHAJUTUYECKUN MaTepuanl TMpaBWIbHO U OOBEKTHUBHO OTPaXaeT COCTOSHUE
HCCIIEIYEMOTO TIpollecca, a BCE 3aMMCTBOBAHHBIE U3 JIUTEPATYPHBIX U JPYTHX
HWCTOYHHUKOB COMTPOBOKIAIOTCSA CChUIKAMH HA UX aBTOPOB.



JpimmomMHuas mpama: 69 c., 16 man., 7 ta6:a., 50 KpbIHIIL..

[HTOPHOT-POKIIAMA, IHCTPYMEHTAI [HTOPHOT-POKJIAMBI,
THIBIKATAPBI, DOEKTBIVHACIb IHTOPHAT-POKJIAMBEI,

Mbraii AplmiIoMHAaM npanbl 3'ayisenia pacnpaioyka mpanaHoy mna naBbIIIdHHL
PA3YIABTATHIYHACII BBIKAPBICTAHHS 1IHCTpYMEHTaY pakiaMbl ¥ ceTubl IHTapHAT TAA
«Aytal pynbai».

VY pamkax JacsArHEHHS MacTayieHal M3Tbl ayTapaMm ObUIl NacTayJIeHbI
HACTYIIHbIA 3a]a4bl:

— pasriiea3enb BBI3HAUDHHE MaHAMI "THTIPHAT-pIKIaMa', amicalb Sro
THCTPYMEHTHI;

— amicailb 1HIbIKaTapbl 3PEKTHIYHACII IHTIPHAIT-PIKIIAMBI,

— MpaaHali3aBailb HapMaThIyHA-MPaBaBblsd JAaKyMEHTHI, SIKisl PITyJIOIOIb
IHTApHET-paKIamy ¥ Pacnyominsr benapycs;

— MpaaHaji3aBallb THCTPYMEHTBI IHTAPHAT-PIKIIAMBI, AK1s
BbIKapbicTOyBatonma TAA «Ayral pynbait».

- anaHiup A(QEKTbIYHACUb BBIKAPBICTAHHS ACHOYHBIX IHCTPYMEHTAy
IHTIpHAT-pakIamMbl TAA «Aytal pynbaii».

AO'exT gacienaBaHHs: pakiama ¥ CeTibl [HTIpHAT.

[Ipanmer nacnenaBanHs: pakiiama TAA «Astol pynbaid» y cetusl [HTApHIT.

Mertanbl pacienaBaHHs: aHali3, IHAYKIBIS, A3YKIbIS, aOcTparaBaHHeE,
napayHaHHe, Kiacigikanpls, abaryJibHEHHE.

BoOnacup  marysiMara OpbIMSHEHHSI — 3'Synsiollla  IpanaHaBaHbisl ¥
JacieaBaHH] paKaMeHallbll Ba YacKaHaIeHH1 IHCTpPYMEHTaY IHTIPHAT-MAPKETHIHTY.

A¥yTap mpansl nanssip/iKae, IITO NPbIBEA3EHbI ¥ € pa3iikoBa-aHATITBIYHbI
MaT3phIsI paBUlbHA 1 a0'eKThIYHA aIFOCTPOYBae CTaH JIOCieAHara mpaipcy, a yce
3ama3blyaHblsl 3 JITapaTypHBIX 1 IHIIBIX KPBIHII CyIpaBaXKaroIlla CIachulkaMi Ha 1X

ayrapay.



Thesis: 69 pp., 16 figures, 7 tables, 50 sources.

INTERNET ADVERTISING, INTERNET ADVERTISING TOOLS,
INDICATORS, EFFECTIVENESS OF INTERNET ADVERTISING,

The purpose of the thesis 1s to develop proposals to improve the effectiveness of
using advertising tools on the Internet at AutoGroupBy LLC.

In order to achieve this goal, the author set the following tasks:

- consider the definition of the concept of “Internet advertising”, describe
1ts tools;

- describe indicators of the effectiveness of online advertising;

- analyze regulatory documents regulating online advertising in the
Republic of Belarus;

— analyze online advertising tools used by AutoGroupBy LLC.

- evaluate the effectiveness of using the main online advertising tools of
AutoGroupBy LLC.

Object of study: advertising on the Internet.

Subject of research: advertising of AutoGroupBy LLC on the Internet.

Research methods: analysis, induction, deduction, abstraction, comparison,
classification, generalization.

The area of possible application is the recommendations proposed in the study
for improving Internet marketing tools.

The author of the work confirms that the calculation and analytical material
presented in it correctly and objectively reflects the state of the process under study,
and all borrowed from literary and other sources are accompanied by references to their
authors.



