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Lens wuccnemoBanusi: pa3pabOoTKa MPEIJIOKEHUH MO  MOBBIIICHUIO
3 PeKTUBHOCTH KOHTEHTa B colaibHbIX ceTsax PVYII «HauuoHanbHbIA 1IEHTP
MApKETUHTa U KOHBIOHKTYPBI LIEH.

JInst MOCTHXKEHUsSI TOCTaBIICHHOW B paboTe IeiM MOCTaBJICHBI CIETyIOUIne
3aJJauM:

- paccMOTPETh XapaKTEPUCTUKY OCHOBHBIX LEJIEH, 3a7a4, CYIIHOCTEH U
METOJ/I0B KOHTCHT-aHAJIN3a;

- W3YUUTh BIUSHUS KOHTEHT-aHAJIM3a B COLMAJIBHBIX CETSAX Ha
nokazatesb 3 (PEKTUBHOCTH ACSATEIHLHOCTH OpraHU3aInu;

- JIaTh OpPraHu3aIMOHHO-3KOHOMUYECKYIO XapaKkTEPUCTUKY
nestenbHOCTH PYII «HanmoHanbHbIN HEHTP MAaPKETUHIA U KOHBIOHKTYPBI LIEHY;

- UCCTIEIOBAaTh M IMPOAHATM3UPOBATh (OPMBI U METOJbI KOHTECHT-
aHaJu3a OpraHu3alliyi B COIUAIBHBIX CETAX;

- MPOBECTH OIIEHKY pe3YyJIbTaTUBHOCTHM KOHTEHTAa OpraHuU3aluu B
COIIMAJILHBIX CETSX.

OOBeKT wucclenoBaHUsA: OCOOCHHOCTH KOHTEHT-aHaliM3a PEKJIaMHBIX

COOOIIEHUM.

[Ipeamer wuccnemoBaHus: KOHTEHT-aHAJIW3a pPEKIaMHBIX cooOmieHuid PYII
«HanmoHaIbHBINM EHTP MAPKETUHTA U KOHBIOHKTYPBI LIEH.

Metoasl UCCIAEAOBAHUSA: METOJ] CPAaBHUTEIBLHOTO aHaW3a HWHQPOPMAIUH,
CTATUCTUYECKUN METOJ, aHATUTUUECKUI METO/, TpapuIeCKUA.

O61acTh BO3MOXKHOTO NPUMEHEHHUS: MPAKTHUYECKH B COLMAIBHBIX CETAX
PVYII «HannonanbHbIN HEHTP MAPKETUHIA U KOHBIOHKTYPBI LIEH).

ABTOp paboThl TOATBEPXKAACT, YTO IIPUBEICHHBIA B HEH pacueTHO-
AQHAJTUTUYCCKUN MaTeprall TPaBUJIBHO W OOBEKTHBHO OTPa)KaeT COCTOSTHUE
HCCJIEYEMOTO IIPOIIECCa, & BCE 3aMMCTBOBAHHBIE W3 JIUTEPATYPHBIX U JIPYTUX
HWCTOYHUKOB COITPOBOXKAAIOTCA CChIJIKAMM HA UX aBTOPOB.



JpimioMuas padora: 94 c., 32 man., 7 t1abm., 50 kpbiHila, 3 OpbIM.

[TIPACOYBAHHE, [HTDPHOT-IIPACOYBAHHE, PDOKJIAMA,
IHTOPHOT-POKJIIAMA, CAUT, CALIBLSJIBHBISA CETKI.

MbsTta  pmacnemaBaHHS: — paclpamnoyka — [panaHoy 1a  [aBbIIMIDHHIO
3(EeKThIYHACII KAHTAHTY ¥ calbiBulbHBIX ceTkax PYII»HaupisHaIbHBI TPHTP
MapKETBHIHT'Y 1 KaH'FOHKTYPbI 1IPH".

JIna pacsArHeHHs IacTtayjieHay y Ipalbl MOThI I1ACTayJICHbIA HACTYIIHbIA
3aJ1aybl:

- pasrien3enb XapaKTapbICTBIKY ACHOVHBIX MOAT, 3aJad, CyTHAcHsy 1
MeTajiay KaHTIHT-aHali3y;

— ka0 BBIBYYBIIb YIUIBIY aHaI3y KaHTIHTY ¥ CallbISUIBHBIX CETKaxX Ha
naka3yubIKi 3(EeKThIYHACII;

— pasriienseib KapOTKYIO aprasizaibliiHa-3KaHaMIYHYO
XapakTapbeIcThiky n3eiiHacui  PYII  "HaupissHanbHBI LPHTP MAapKeTHIHTY 1
KaH'FTOHKTYPBbI 1IDHY;

- nacienasaib (OpMbBI 1 MeTaabl KaHTIHT-aHaII3y aprasizaunbii ¥
CallbISUTbHBIX CETKAX;

- mpaBecili aIPHKY BBIHIKOBACI]l KaHTIHT-aHAJI3y apraHizanpii ¥
CalbISITIbHBIX CETKaX.

AG'ekT  macienmaBaHHsA:  acaOiiBacIli  KaHTIHT-aHAII3y  PAKIAMHBIX
MTaBEIAMJICHHSY .

[Ipagmer nacnenaBaHHs: KAHTIHT-aHAJI3y PIKJIAMHBIX MaBegamieHHsy PYII
"HamplsHaJIBHBI IIPHTP MAPKETBHIHTY 1 KaH'FOHKTYPHI IIPH".

Mertanpl nacienaBaHHS: MeETaa TapayHajdbHara asHamizy iHdapmarsri,
CTaTBICTBIYHBI METaJl, AaHAJITHIYHBI METa, rpad)iuHEI.

BobGnacup maruysiMara NpBIMSHEHHS: TMPaKThlUHA ¥ CaAlbIUIBHBIX CETKaX
PYII»HarpistHanbHBI IPHTP MAPKETHIHTY 1 KaH'FOHKTYPHI LIPH".

A¥yTap mparibl manBssapjpkae, IITO MPBIBEA3EHBI ¥ €l pa3iikoBa-aHATITHIYHBI
MaTAIPBIS TpaBiIbHA 1 a0'eKThIyHA aUIIOCTpOYBae CTaH JOCIeqHara mparmjcy, a
yce 3ama3bIuaHbls 3 JTITApATYPHBIX 1 IHITBIX KPBIHII CYIPaBaHKaroIIa CriachuIKami
Ha 1X ayTapay.
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CONTENT ANALYSIS, CONTENT, CONTENT, ADVERTISING
MESSAGES, ADVERTISING, SOCIAL MEDIA.

The aim of the research: development of proposals to improve the
effectiveness of content in social networks of RUE "National Center for Marketing
and Price Conjuncture”.

To achieve the goal set in the work the following tasks are set:

- to consider the characterization of the main goals, objectives, essences
and methods of content analysis;

- to study the impact of content analysis in social networks on the
performance indicator;

- to consider brief organizational and economic characteristics of the
activity of RUE "National Center for Marketing and Price Study";

— to study the forms and methods of content analysis of the organization
in social networks;

— to evaluate the effectiveness of content analysis of the organization in
social networks.

Object of the research: features of content-analysis of advertising messages.

Subject of the study: features of content analysis of advertising messages of
RUE "National Center for Marketing and Price Conjuncture™.

Methods of research: method of comparative analysis of information,
statistical method, analytical method, graphical method.

Area of possible application: practically in social networks RUE "National
Center for Marketing and Price Conjuncture”.

The author of the work confirms that the calculation and analytical material
given in it correctly and objectively reflects the state of the process under study,
and all borrowed from literature and other sources are accompanied by references
to their authors.





