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Jurnmomuas padota: 105 c., 32 puc., 10 ta6m., 61 ucTouHUK, S TPUITOKEHUM.

IMPOJAXW, MHTEPHET-MAPKETUHI, ITPOABWXEHUWE, PEKJIAMA,
PEKJIAMA B UHTEPHETE

Lens wuccnemoBaHusa: pa3pabOTaTh MPEIJIOKEHUS IO  TMOBBIIICHUIO
pPEe3yIbTaTUBHOCTHU KAHAJIOB pactpeeneHus nHTepHeT-pexiiaMbl OAO «MT3».

JI1st TOCTM>KeHHsST TIOCTAaBIIEHHON B paboOTe €M TMOCTABIIEHBI CIETYIOIINE
3a/1a4u:

— pacCMOTpPETh  TEOPETUYECKHUE  OCHOBBI  pacCHpelesieHUss  PEKIIaMbl,
COBPEMEHHbIEC KOHIIEMIUU PEKJIaMbl, IOKA3aTEJId PE3YJbTATUBHOCTH PEKIIAMBI;

- BBITTOJIHUTh CpaBHHUTENbHYIO XapakTepuctuky Offline u online kanasnos
pacrnpeielieHus: peKJIaMbl;

— MPOAHAIIM3UPOBATh HOPMATUBHBIE-TIPABOBbIE JOKYMEHTHI, PEryIUPYIOIINE
NesITeNbHOCTh UHTEPHET-pekiiaMbl B Pecmyommmke benmapycs;

— MPOU3BECTH aHAIU3 U OLIEHKY HAKaJOB PACIPE/ICIICHHUS] NHTEPHET-PEKIaMBbI
OAO «MT3».

OOBEKT uccienoBanus: pekiiama B cetu IHTepHeT.

[IpenMer wucciaenoBaHUA: KaHAJIBl PACHPENICNICHUS] HHTEPHET-PEKJIaMbl B
OAO «MT3».

Metoabl UCCIEIOBaHMS: aHAIM3 U CUHTE3, rpaduuecKuid, aHATMTUYECKUN,
CTATUCTUYECKUM, SKCIIEPTHBIX OIICHOK.

O61acTh BO3MOXKHOTO MPUMEHEHHUSI: peKJIaMHas eATeIbHOCTD MPEeANPUSITUS
B cetu MHTEpHET.

ABTOp pPa0bOTBI MOATBEPXKAAET, YTO NPHUBEACHHBIA B HEH pacyeTHO-
QHAJTUTUYECKUN MaTepuall TPaBUIBHO M OOBEKTUBHO OTPAKaeT COCTOSHUE
HCCJIEyeMOro Ipollecca, a BCE 3aMMCTBOBAHHBIC U3 JIMTEPATYPHBIX U APYIHUX
HMCTOYHUKOB COMPOBOXKIAOTCS CChUIKAMHU Ha UX aBTOPOB.



Jpimiomuas padora: 105 c., 32 man., 10 Tab6i., 61 kpbIHil, 5 npbiM.

[IPOJIAXKY, IHTOPHAOT-MAPKETBIHI', IIPACOYBAHHE, POKJIAMA,
PAKJIAMA ¥V IHTAPHDILIE

Mbra  pmacnemaBaHHi:  pacrlpaniaBallb  IPaaHoBbl  [a  MaBBIIIPHHIO
BBIHIKOBACIIl KaHAJIay pazMepKaBaHHs 1HTAIPHAT-pIKIamMbl AAT «MT3».

Jlnst macarHeHHI mactayieHail y paboile MAThl TACTayJIeHbl HACTYITHBIS
3aJ1a4bl:

- pasriea3enb TIApITHIYHBIS ACHOBBI pPa3MEpPKaBaHHS PAIKIAMBI, CYy4aCHbIA
KaHIIIIBI PIKJIAMBI, TAKa34bIKi PI3yIbTaThIYHACII PIKIAMBIL;

- BbIKaHallb TapayHalbHYI0 XapakTapblcThiky offline 1 online kananay
pa3MepKaBaHHS PIKIAMBIL;

- IpaaHaii3aBallb HApMaTHIYHBIS-PABABbIl JAAKyMEHTHI, SKIiS PATYJIOIOLb
J3eiHaclb IHT3pHET-paKiIaMbl ¥ Pacny6minsl benapycs;

— IpaBecIll aHadi3 1 alPHKY Hamaixy pa3MepKaBaHHS 1HTAIpHET-pIkiaaMbl AAT
«MT3».

AOQ'eKT macienaBaHHs: paKiaMa Y CeTIbl [HTIpHAT.

[IpagMmer gacnenaBaHHs: KaHAJIbl pa3MEpKaBaHHS IHTIpHET-pIKiIaMbl § AAT
«MT3».

Meranbl jacieiaBaHHs: aHai3 1 CIHT?3, TpadiyHbl, aHATITHIYHBI,
CTaTBICTBIYHBI, SKCIIEPTHBIX a/I3HAK.

Bo6nacup MardysiMara npbIMSHEHHS: paKIamMHasi J3eMHaclb NpaanpbleMCTBA
y ceTubl [HTIpHAT.

A¥Tap mpaubl NauBspiXae, ITO NPBIBEA3EHBI ¥ €l pa3iniKkoBa-aHATITHIYHbI
MaTIPBISUT TIpaBibHA 1 a0'eKThIVHA aUIIOCTPOYBAae CTaH JOcjeHara Iparpcy, a
yce 3amicaHbls 3 JiTapaTypHBIX 1 THIIBIX KPBIHII] CYIpaBaKaoIla crachlikaml Ha
1X ayrapay.AyTap mnpaubl NanBAp)Kae, IITO MpbIBEA3€Hbl ¥ €N pa3iiKoBa-
aQHAMITBIYHBI MATAPBISLT MpaBiibHA 1 a0'eKThIYHA aJTIOCTPOYBAae CTaH JOCJenHara
npaiacy, a yce 3ana3blyaHblsl 3 JIITApATYPHBIX 1 1HIIBIX KPBIHIL CYMpaBaKarolia
criachbUIKaMi Ha 1X ayTapay.



Thesis: 105 p., 32 figures, 10 tables, 61 sources, 5 app.

SALES, INTERNET MARKETING, PROMOTION, ADVERTISING, ONLINE
ADVERTISING

Purpose of the study: to develop proposals for increasing the effectiveness of
the Internet advertising distribution channels of JSC «MTZ».

To achieve the goal set in the work, the following tasks are set:

— consider the theoretical foundations of advertising distribution, modern
advertising concepts, advertising performance indicators;

— perform a comparative analysis of offline and online advertising distribution
channels;

- analyze regulatory documents governing the activities of online advertising
in the Republic of Belarus;

- carry out an analysis and assessment of the intensity of distribution of online
advertising of JSC «MTZ».

Object of study: advertising on the Internet.

Subject of research: distribution channels for online advertising at JSC
«MTZ».

Research methods: analysis and synthesis, graphical, analytical, statistical,
expert assessments.

Area of possible application: advertising activities of an enterprise on the
Internet.

The author of the work confirms that the calculation and analytical material
presented in it correctly and objectively reflects the state of the process under
study, and all borrowed from literary and other sources are accompanied by
references to their authors.



