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JNunnomuas pa6ota: 70 c., 17 puc., 4 Tabi., 5 npuil., 55 UCTOYHUKOB.

PEKJIAMA B CETU WHTEPHET, OHJIAMH-PEKJIAMA, TEHJEHIIWH,
OOOEKTUBHOCTD, PE3VJIBTATMBHOCTDL, KOHTEKCTHAS PEKJIAMA,
BUJIEOKOHTEHT, UCKYCCTBEHHBIM MHTEJIJIEKT.

Lenpto maHHOW AMIUIOMHOM paboOTHl sBIsE€TCA pa3paboTka U OOOCHOBAaHHE
MIPEVIOKEHU 10 IOBBIIIEHUIO PEe3yJbTaTUBHOCTU HUHTEpHET-pekiiaMmbl B OO0
«Camnan.

3amaun KypcoBoi paboOThI:

- ICCNIEA0BATh CYIIHOCTb, OCHOBHBIE LI€JIM U IPEUMYIIIECTBA OHJIAWH-PEKIIAMBl;

- 0XapaKTepU30BaTh OCHOBHBIE BU/Ibl OHJIAH-PEKIIaMBbI;

- U3y4YUTh HOPMATHBHO MPABOBbBIE IOKYMEHTHI PETYIHPYIOLIUE OHIANH-PEKIaMy
B PecnnyOnuke benapycs;

- OLIEHUTBh PE3YJIbTATUBHOCTH BUAOB HHTEpHET-peKIaMbl B OO0 «Camnany;

- MPOaHaIU3UPOBATh ONHUCATh KPATKYI OPraHU3alMOHHO-IKOHOMHUYECKYIO
xapaktepuctuky OO0 «Camnany;

- paccMOTpeTh HCIHOJb30BaHUE HUHTepHET-peknaMbl B OO0 «Camnmaa» u
OLICHUTDH €€ PE3YJIbTATUBHOCTD.

OODBEKTOM TaHHOM AUIIIOMHOM pabOTHI SBISETCA UHTEPHET-PEKIIama.

[IpenmeTom siBrsieTcs pe3yabTaTUBHOCTh HHTEpHET-pekiiaMbl B OO0
«Camnany.

MeTtonpl uccnenoBaHus: HAOIIOACHUS, CPAaBHUTENIBHOTO aHalIMW3a, MHAYKLHUH,
JEeNyKIUHU, CUCTEMATU3allMd U JIOTUYECKOTO 000OIEHUS pa3IUYHbIX TEOPETUUYECKUX
HCTOYHMKOB, a TAKXKE METO/bI aHAJIN3a (PAKTUYECKOro MaTepualia o TeMe.

OOnacTh BO3MOXHOTO IPAKTHYECKOIO MPUMEHEHHS: B IPAKTHUYECKOM

mapketuare OO0 «Camnany.

ABTOp pabOTHl MOJATBEPKJIAET, UYTO NPUBEACHHBIA B JUILNIOMHON padoTe
pacy€THO-aHATUTHYCCKUM MaTepHall MPaBUILHO M OOBEKTUBHO OTPAKACT COCTOSHHE
UCCJIEAYyeMOro IIpoliecca, a BCE 3aMMCTBOBAHHBIC W3 JIUTEPATYPHBIX U APYTHX
HUCTOYHUKOB TEOPETUYECKHE, METOJIOJIOTHUYECKHE W METOJMYECKHE TIOJIOKCHUE H
KOHIICTIIIMU COTIPOBOKIAOTCS CCHUTKAMM Ha UX aBTOPOB.




Heimiomuas npana: 70 c., 17 man., 4 tabi., 5 OpbIM., 55 KpBIHILL.

POKJIAMA ¥V CETILBI IHTOPHAT, OHJIAMH-POKIIAMA, TOHJ/IDHIIBII,
D®EKTHIYHACIIb, BbIHIKOBACIIb, KAHTOKCTHAA POKJIIAMA,
BIADAKAHTOHT, IITYYHBI IHTOJIEKT.

Mbraii nag3eHai AbIMIOMHAN Mpallbl 3'ayJseria pacuparoyka 1 abrpyHTaBaHHe
MpanaHoy na NaBbIIIPHHIO BBIHIKOBACHI IHTIPHAT-paKiIamMbl ¥ TAA «Cammany.

3amadbl KypcaBoi pabOThI:

- Jlacie1aBallb CyTHACllb, aCHOYHBISI MATHI 1 IIepaBari OHJalH-PIKIaMBl;

- axapakTapbI3aBallb aCHOYHBIS BIJbl OHJIANH-PIKIIAMBI;

- BBIBYUBII[b HApMaThIYHA MPaBaBbIsS JTaAKyMEHTHI PATYJIIOIOIb OHJIAWH-PIKIAMY
¥ Pacmy6minet benapyce;

- allaHillb BBIHIKOBACIb Bijlay 1HTIpHAT-pakaambl ¥ TAA " Camnany;

- TpaaHajizaBallb KapOTKYIO apraHizalbliHa-d3KaHAMIYHYIO XapaKTapbICTBIKY
TAA «Camnany;

- pasriea3eib BhIKapbICTaHHE THTAIPHAT-pIKiamMbl ¥ TAA» Camman " 1 amaHiib
sie BEIHIKOBACIIb.

AG'exTam Jaj3eHail ABIMIIOMHAN Mpalibl 3'ayJseria iHTIPHIT-pPIKIama.

[Ipanmeram 3'synserniia BBIHIKOBACIb IHTIPHAT-paKIaMbl ¥ TAA «Cammany.

Meranpsl gacnenaBaHHs: Ha3ipaHHsS, MapayHaibHAara aHami3dy, 1HIYKLBbIL,
TAYKITI, CICTAMATHI3AIBII 1 JIariyHara adaryJbHEHHS PO3HBIX TIAPATHIUHBIX KPBIHIII,
a TakcaMa MeTaJibl aHaJli3y (haKThIYHATA MATIPBISLTY 1A TAIME.

Bob6macup MarysiMara nmpakThluHara NpbIMSIHEHHS: Y TPAKTHIYHBIM MapKETHIHTY
TAA»Camnan".

A¥Tap npalibl nausspjpKae, IMITO MPHIBEA3EHBI ¥ IBITUIOMHAN Mpalbl pa3iikoBa-
aQHAMITBIYHBI MaTAIPBLUT TpaBUIbHA 1 a0'eKThIVHA aJIIOCTPOYBae CTaH JOCieaHara
mparpcy, a yce 3amasbluaHblid 3 JITapaTypHBIX 1 IHIIBIX KPBIHII TAapITHIYHBIS,
MeTaJajaridlblsl 1 METaJIbIYHBIS CTAHOBIIIYA 1 KAHIPMIBI CYIpaBaKaroIa
CrlachbUTKaMi Ha iX ayTapay.




Thesis: 70 p., 17 fig., 4 tables, 5 apps, 55 sources.

INTERNET ADVERTISING, ONLINE ADVERTISING, TRENDS,
EFFICIENCY, EFFECTIVENESS, CONTEXTUAL ADVERTISING, VIDEO
CONTENT, ARTIFICIAL INTELLIGENCE.

The purpose of this thesis is to develop and substantiate proposals to improve the
effectiveness of online advertising in Sampad LLC.

Objectives of the course work:

- explore the essence, main goals and benefits of online advertising;

- describe the main types of online advertising;

- to study the legal documents regulating online advertising in the Republic of
Belarus;

- to evaluate the effectiveness of the types of online advertising in Sampad LLC;

- analyze and describe the brief organizational and economic characteristics of
Sampad LLC;

- consider the use of online advertising in Sampad LLC and evaluate its
effectiveness.

The object of this thesis is online advertising.

The subject is the effectiveness of online advertising in Sampad LLC.

Research methods: observations, comparative analysis, induction, deduction,
systematization and logical generalization of various theoretical sources, as well as
methods of analyzing factual material on the topic.

The scope of possible practical application: in the practical marketing of Sampad
LLC.

The author of the work confirms that the computational and analytical material
presented in the thesis correctly and objectively reflects the state of the process under
study, and all theoretical, methodological and methodological provisions and concepts
borrowed from literary and other sources are accompanied by references to their
authors.




