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Junnomuas pa6ora: 83 c., 12 puc., 12 tabn., 49 HCTOUHUKOB, 2 IPUIIOKEHUS.

PEKJIAMA, HUDPOBAA PEKJTAMA, [MPOJABMXXEHUE,
MUOOBU3AIINSA, KAHAJIBI IIMOPOBOM PEKJIAMBI, HAPYXXHAS
HUDPOBAS PEKJIAMA, BJIOT"

Lenps  wuccnenoBanusa: pa3pabOTKa  MPEMJIOKEHHH 1O  MOBBIIICHUIO
PEe3YIbTAaTUBHOCTU KaHAIOB MUGPOBON pEKJIaMbl B MPOABMIKEHUH MPOTYKIIMHU
00O «Atnant-M AnbSHCY.

JUist TOCTHKEHHS TOCTABICHHOW B padOTE LENM MOCTaBJIEHBI CIEAYIOIIHNE
3a/layu:

- U3YYUTh TEOPETUUECKHE OCHOBBI IU(PPOBOM PEKIaMBI;

- OPOBECTH aHAJIM3 UCIOJb30BaHUS KaHAJOB LMQPPOBOM peKiIaMbl B
OO0 «AtnanT-M AnbsHCY;

- JIaTh OLICHKY Pe3yJbTaTUBHOCTU (DYHKIITMOHUPOBAHUS KaHAJIOB ITU(PPOBOI
pexnambl OOO «ATnanT-M AJbSTHCY.

OOBEKT UCcClIeIOBaHMS : KaHAIbl IM(PPOBON pEeKIaMBbI.

[Ipenmer wuccrnenoBaHus: crnenu(puKa HMCHOIB30BAHMUS KaHAJOB IUGPOBOIL
pekiiambl B MapkeTuare OOO «ATtinanT-M AnbsHC».

Metoasl uccle0OBaHUS: MOHOTPA(UUYECKUIl METOJl, aHATUTHYECKUNA METO],
UHAYKIMS, AeIyKIus, abcTparupoBanue, 00001eHre, CpaBHEHUE.

O6sacTb BO3MOKHOT'O IPUMEHEHHUS: MPAKTUUYECKU B PEKIIAMHOM JesATEIbHOCTU
00O «Atnant-M AnbsiHC».

ABTOp paboThl TOATBEPXKIAET, UTO TNPUBEICHHBIH B HEHW pacyeTHO-
AHAIMTUYECKUM MaTepuasl MpPaBUIBHO M OOBEKTUBHO OTPaXKaeT COCTOSHUE
UCCJIEAYyEMOro Mpolecca, a BCE 3aMMCTBOBAHHBIE W3 JIMTEPATYpPHBIX M JIPYTUX
MCTOYHUKOB COMPOBOXKAAIOTCSA CChUIKAMU HA UX aBTOPOB.



Jpimiomuas pabora: 83 c., 12 main., 12 ta6:., 49 kpbIHil, 2 OpbIM.

POKIJIAMA, JIIYBABAS POKIJIAMA, IIPACOYBAHHE, ITU®OBU3 AL,
KAHAJIBI JINEABAW POKJIAMBI, BOHKABAS JITYBABAS POKJIIAMA, BJIOT

Mbra nacnenaBaHHs: pacrpaloyka IpanaHoy Ia MaBbIIIPHHIO BBIHIKOBACII
KaHanay JubaBail pakiaMbl ¥ npacoyBaHH1 npaaykubli TAA «Atinant-M AnbsHe».

Jlist nacarHeHHs nacTayjaeHal y padone M3Thl HacTayaeHbl HACTYIHBIS 3a/1a4bl:

— BBIBYYBIIlb TAPITHIYHBIS ACHOBHI J1140aBail pAKIIaMBbl;

- npaBeci]l aHajli3 BBIKAPbICTAHHS KaHanay mniuOaBail pakiambl ¥ TAA
"AtnanT-M AnpsHC";

— Jalb alpPHKY pa3yibTaThIyHACIl (YHKIBISHABAaHHS KaHauay JiuOaBait
paknambl TAA "Atnant-M AnbsHc".

AOG'eKT macienaBaHHs: KaHaJbI JIlu0aBail paKiIamsl.

[Ipanmer pacnenaBaHHs: crHeublpika BBIKAPBICTaHHS KaHanay JiuOaBaii
pakiaMbl ¥ MapkeTblHTY TAA «ATnanT-M AnbsHC».

Mertanbl nacienaBadHs: MmaHarpadidHbl METaI, aHAJITHIYHBI METAJ, 1HTYKIIbIS,
YKL, abcTparaBaHHe, abaryibHeHHE, MapayHaHHE.

Bo6Gmacup MarubiMara NpeIMSHEHHS: MpPAaKThIYHA ¥ pOIKJIaMHail A3eiHacli
TAA»ATnaut-M Anbsanc".

A¥yTap mpaipl mauBsip/iKae, IITO NPBIBEI3EHBI ¥ € pasiikoBa-aHaIITHIYHbI
MaTAPBISUT TpaBUIbHA 1 a0'€KThIYHA aaIIOCTPOYBae CTaH JOCIEeAHara mpampcy, a yce
3ama3bpldaHbls 3 JITapaTypHBIX 1 HIIBIX KPBIHII CyMpaBapKarolia cracklikaMi Ha 1X

ayrapay.



Thesis: 83 p., Figures 12, Table 12, 49 sources, 2 app.

ADVERTISING, DIGITAL ADVERTISING, PROMOTION,
DIGITALISATION, DIGITAL ADVERTISING CHANNELS, OUTDOOR
DIGITAL ADVERTISING, BLOG

The purpose of the study: to develop proposals to improve the effectiveness of
digital advertising channels in promoting the products of Atlant-M Alliance LLC.

In order to achieve the goal set in the paper, the following tasks are set:

- study the theoretical foundations of digital advertising;

- conduct an analysis of the use of digital advertising channels in Atlant-M
Alliance LLC;

- assess the effectiveness of the functioning of digital advertising channels
of Atlant-M Alliance LLC.

The object of the study: digital advertising channels.

The subject of the study is the specifics of using digital advertising channels in
the marketing of Atlant-M Alliance LLC.

Research and development: the theoretical foundations of digital advertising
have been studied, the use of digital advertising channels in Atlant-M Alliance LLC
has been analysed, proposals to improve the performance of digital advertising
channels of Atlant-M Alliance LLC have been developed.

Area of possible application: practically in the advertising activity of Atlant-M

Alliance LLC.

The author of the work confirms that the calculation and analytical material
given in it correctly and objectively reflects the state of the process under study, and
all borrowed from literature and other sources are accompanied by references to their
authors.



