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Hunomuas pabora: 88 c., 16 puc., 10 Tabi., 69 HCTOYHUKOB, 4 IPUIIOKESHHUSI.

MAPKETHUHI'OBBIE UCCJIIEJOBAHUA, CETb UHTEPHET, OITPOCHI,
CEPBUCHI, TOTPEBUTEJIN.

[lens wuccrnenoBanusi: pa3pabOTKa MPEIJIOKEHUH 1O  MOBBIIICHUIO
pPE3YJAbTATUBHOCTU MApPKETHUHTOBBIX uccieaoBaHuid OAQO «MwuHCKUII 4YacoBoOi
3aBoa» B ceTu MHTEpHET.

JInst JOCTM>KEHUs MOCTABJICHHON B pabOTe IEIU MOCTABIICHBI CIEIYIOIINE
3a7a4u:

— paccMOTpPETh  XApaKTEPUCTUKY OCHOBHBIX (OpM U  METOJIOB

MApKETUHTOBBIX UCCIIC/IOBAHNUI;

- W3YYUTH CICTIM(PUKY MApPKETUHTOBBIX HCCIIEIOBaHUH B ceTn IHTepHET
Y MOKAa3aTeN UX Pe3yJIbTATUBHOCTH;

— HCCIIEIOBATh HOPMATUBHBIE MPABOBBIE JTOKYMEHTBI, PETYIUPYIOLINAE
MapKETUHTOBBIE  HCCIICIOBaHUSI CYOBbEKTa  XO3SiCTBOBaHMS  PecryOnuku
benapycs;

— pPaccMOTpPETh KpPaTKYyIO OpPraHu3alMOHHO-3KOHOMHUYECKYIO
xapakTepucTtuky aearenbHocTd OAO «MUHCKHI 4aCOBOM 3aBOY;

— uccinenoBatb (GoOpMbl U METOABl MApPKETHHTOBBIX HCCIIEAOBaHUMN
opranusauuu B cetu MHTepHeT;

— MPOBECTU OLECHKY PE3YJbTAaTUBHOCTA MApPKETUHTOBBIX MCCIICIOBAHUM
opranuszauuy B lHTepHere.

OOBeKT uccien0BaHusl: MApKETUHTOBBIE UCCE0BaHUsI B ceTH VIHTepHET.

[Ipenmer uccnenoBanusi: MmapkeTUHroBble uccieaoBanus OAO «MuHckui
4acoBOM 3aBOA» B ceTh MHTEpHET.

Metoapl uccneqoBaHUs: METOJl CPAaBHUTEIBHOTO aHanu3a HHGOpMAaIUU,
CTaTUCTUYECKUU METO, aHATTUTUYECKUI METO/I.

O06nacTh BO3MOXKHOTO MPUMEHEHUS: MPAKTUYECKUN HHTEPHET-MapPKETUHT
OAO «MuHCKHI1 4aCOBOM 3aBOJI».

ABTOp pabOThl MOITBEPXKAAET, YTO MPUBEACHHBII B HEW pacyeTHO-
aHAJUTUYECKUN MaTepuanl TMpPaBWIbHO U OOBEKTUBHO OTPa)XaeT COCTOSIHUE
HCCIIEyEMOTO MPOIIECCa, a BCE 3aMMCTBOBAHHBIE W3 JIUTEPATYPHBIX U APYTHX
HMCTOYHHKOB COMIPOBOKIAIOTCSA CChUIKAMH HA UX aBTOPOB.



Heimmomuas padora: 88 c., 16 mai., 10 Tabm., 69 kpeIHiI, 4 TpsIM.

MAPKETBIHI'ABBIAA  JTACJIIEHZABAHHI, CETKA  IHTOPHOT,
AIIBITAHHI, COPBICHI, CITA’KbIBAJIBHIKI.

MbpTta  pgaciemaBaHHS:  pacmpaiioyka — IpamaHoy — ma  TaBBIIIDHHI
PA3yJIBTATHIYHACII MapKeThIHTaBhIX naciemaBaHHsy AAT «MiHcki rag3iHHIKaBBI
3aBOA» y CeTUbI [HTOPHOT.

JUtst nacsirHeHHs macTtayjeHail y paOone MA3Thbl HacTayJeHbl HACTYIHBIA
3a]1aybl:

- pasriea3elb  XapakTapbICTBIKYy acHOYHBIX (opMm 1 Meramay
MapKEThIHTABBIX JAClICJTaBAHHSY;

- BBIBYUBIIIb CIEUBIPIKY MapKETHIHTaBBIX [AcleIaBaHHSAY Y CETIIbI
[HT3PHAT 1 MaKa34bIKi X PA3yNbTATHIYHACI];

- JacienaBalb HapMaTbIYHBISI TIPABABbIS JAKyMEHTBI, SIKiS PATYJIIOIOIb
MapKeThIHTaBbIs lacieaaBaHH1 cy0'ekTa racrnagapanis Pacnyoiiki benapyce;

— pasriien3eib KapOTKYIO aprasizaiblifHa-35KaHaAMI4HY1O
xapakTapbIcThIKy A3eiHacii AAT «MiHCKI ra3iHHIKaBbI 3aBOIY;

- nacienaBaib (OpMBI 1 METaJbl MApPKETHIHTABbIX Jaciie/IlaBaAHHSIY
aprasizaipli ¥ ceTibl [HTOpHAT;

- IpaBecll alPHKY p33yJbTaThIyHACHI MAPKETHIHTABBIX JaCIEAaBaHHIY
apraizaipll ¥ [HT3pHEneE.

AOG'exT nacnenaBaHHS: MapKETBIHTABBIS lacieAaBaHH1 ¥ ceTibl [HTApHAT.

[Ipanmer nacienaBaHHs: MapKeTbIHraBblsa nAacienaBaHHi AAT «MiHcki
raJi31HHIKaBbI 3aBOJI» Y CETIIbI IHTIPHAT.

Meranel nacnefaBaHHSA: MeTajJ MapayHaiabHara aHamsy iH(apMmaupli,
CTaTBICTBIYHBI METAJ], AHATITHIYHBI META/I.

Bo6nacip MardybiMara npbIMSIHEHHSI: TPAKTBIYHBI IHTAPHAT-MapKEeThIHT AAT
«MIHCKI Taa31HHIKaBbI 3aBOI.

A¥Tap mpalbl nanBsip)kae, IITO NPbIBEA3EHBI ¥ €1 pa3iikoBa-aHaTITHIYHbI
MaT3phIsi MpaBiibHA 1 a0'eKThIYHA aJINTIOCTPOYBAE CTaH JA0CeHara mpaipcy, a yce
3ama3bluaHblsl 3 JITAPATYPHBIX 1 HIIBIX KPBIHIL CyNpaBa/Karolllla CacbuIkaMi Ha
1X ayTapay.



Thesis: 88 p., Figures 16, Table 10, 69 sources, 4 app.

MARKETING RESEARCH, INTERNET, SURVEYS, SERVICES,
CONSUMERS.

The purpose of the study: the development of proposals to increase the
effectiveness of marketing research on the Internet of OJSC «Minsk Watch
Factory».

In pursuit of this goal the author has the following objectives:

— to consider the characteristics of the main forms and methods of

marketing research;

- to study the specifics of marketing research on the Internet and their

performance indicators;

— to investigate regulatory legal documents governing marketing research

of a business entity of the Republic of Belarus;

— to consider a brief organizational and economic description of the

activities of OJSC «Minsk Watch Factory»;

— to explore the forms and methods of marketing research on the Internet

of an organization;

- to assess the effectiveness of the organization’s marketing research on

the Internet.

Object of the research: marketing research on the Internet.

Subject of the research: marketing research of OJSC «Minsk Watch Factory»
on the Internet.

Methods of research: comparative information analysis method, statistical
method, analytical method.

The area of possible application: practical Internet marketing of OJSC «Minsk
Watch Factory».

The author of the work confirms that the calculation and analytical material
given in it correctly and objectively reflects the state of the process under study, and
all borrowed from literature and other sources are accompanied by references to their
authors.



