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BHYTPEHHUII MAPKETHUHI, COBPEMEHHAS KOHIIEIILIMI
BHYTPEHHEI'O  MAPKETUHI'A, JIOAJIBHOCTb, WHCTPYMEHTHI
BHYTPEHHEI'O = MAPKETHUHTI'A, [IOKA3ATEJIN  JIOAJIBHOCTH,
[TIPABOBOE  PET'YJIMPOBAHUE BHYTPEHHEI'O  MAPKETUHI'A,
[TPOT'PAMMA JIOAJIBHOCTU COTPY/JHUKOB.

Llenpro OUIIIOMHONW padOThI SBISETCS pa3padOTKa MNPOEKTa MPOrpaMMBI
nosutbHOCTH 1J1 coTpyaAHUKOB OAO «bemnarponpomoOanky.

B pamMkax AoCTHKEHHS IMOCTaBICHHOW LEIWM aBTOPOM OBUIM IOCTaBJIEHBI
CJIEAYIOIINE 3aa4uH:

1. PaccMOTpeTp OCHOBHBIE ITIOJIOKEHUS COBPEMEHHOM KOHLEIIUU
BHYTPEHHETO MAapKETHHI4;

2. Onpenenuts MapKETUHTOBBIE BO3MOYKHOCTH 00ECIIEUEHUS JIOSUIBHOCTH
COTPYAHUKOB;

3. BelienuTs oxasareiu JIOAIbHOCTU COTPYIHUKOB OpPraHU3allly;

4. PaccmoTpeTs paBoBOE PETyIMPOBaHNUE BHYTPEHHETO MAPKETUHTA;

S. [Ipoananu3upoBaTh CcoOCTOsIHME BHyTpeHHero wmapkernHra OAO
«benarponpombaHK»;

6. OuLeHnTh UCITOIB30BAHUE MAPKETUHTOBBIX HHCTPYMEHTOB.

OOBEKT UCCIeNOBAHUS: JIOSIIBHOCTh COTPY/THUKOB.

[IpenMer wuccnenoBaHus: YpPOBEHb JIOSJIBHOCTH cOoTpyaHukoB OAO
«bemnarponpomMOaHK.

Metoabl uccne0BaHus: AaHAIUTUYECKUM, METOJ TEOPETUUECKOTO aHalu3a 1
000011IeHNS] HAYYHOU JIUTEPATYPbI, OMMMCATEIbHBIN METO/I.

O6macTb BO3MOXKHOTO TPAKTUYECKOTO TMPUMEHEHUS: TPEIIIOKECHHAS
porpamMma JIOsUIbHOCTH COTPYTHUKOB MOXKET OBITh HCIIOJIb30BaHA HA MPAKTUKE JIJIs
MOBBIIICHUS YPOBHS JIOSTbHOCTH cOTpyaHUKOB OAO «benarpornpombanky.

ABTOp palOOThl MOATBEP)KIAET, YTO TMPUBEIEHHBIA B JUIJIOMHOW padoTe
pacuy€THO-aHATUTHUYECKUN MaTepual TMPaBHWIBHO M OOBEKTUBHO OTpakaer
COCTOSIHUE HCCIIEIyEMOIO MpOoIiecca, a BCE 3aMMCTBOBAHHBIE U3 JIMTEPATYPHBIX U
JPYTUX HCTOYHUKOB TEOPETUUYECKHE, METOJOJOTUUECKUE U METOJANYECKHE
MOJIO’KEHHE Y KOHUEIIINK COMPOBOXKIAIOTCS CChUIKAMH HAa UX aBTOPOB.



Thesis: 84 p., 14 figures, 8 tables, 60 source, 2 adj.

INTERNAL MARKETING, MODERN CONCEPT OF INTERNAL
MARKETING, LOYALTY, INTERNAL MARKETING TOOLS, LOYALTY
INDICATORS, LEGAL REGULATION OF INTERNAL MARKETING,
EMPLOYEE LOYALTY PROGRAM.

The purpose of the thesis is to develop a draft loyalty program for employees
of OJSC «Belagroprombank.

In order to achieve this goal, the author set the following tasks:

1. Consider the main provisions of the modern concept of internal marketing;

2. Identify marketing opportunities to ensure employee loyalty;

3. Highlight indicators of loyalty of the organization’s employees;

4. Consider the legal regulation of internal marketing;

5. Analyze the state of internal marketing of OJSC «Belagroprombanky;

6. Evaluate the use of marketing tools.

Object of study: employee loyalty.

Subject of the study: the level of loyalty of employees of OJSC
«Belagroprombanky.

Research methods: analytical, method of theoretical analysis and synthesis of
scientific literature, descriptive method.

Area of possible practical application: the proposed employee loyalty program
can be used in practice to increase the level of loyalty of employees of OJSC
«Belagroprombank».

The author of the work confirms that the calculation and analytical material
presented in the thesis correctly and objectively reflects the state of the process under
study, and all theoretical, methodological and methodological provisions and
concepts borrowed from literary and other sources are accompanied by references
to their authors.
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YHYTPAHbI MAPKETBIHI', CYUACHAHA KAHIDIILbBIA
YHYTPAHATA  MAPKETBIHT'Y, JIASJIBHACIb, IHCTPYMEHTEI
YHYTPAHATA MAPKETBIHT'Y, TIAKA3UBIKI JIASIJIBHACIII, TIPABABAE
POI'VJIABAHHE VHYTPAHAT A MAPKETBIHI'Y, [TPATPAMA
JIASIJIBHACLII CVITPALIOYHIKAYV.

MbTaii npimioMHai paboThl - pachpalioyka mpaekta mparpambl JasuibHACI
st cymniparnoynikay AAT «benarpampamOGanky.

Y paMmkax JacsTHEHHs TMacTayjeHail MAThl, ayTapaMm ObUIl MacTayJIeHBI
HACTYIHbIA 3a1a4bl:

1. Pasrmensenp acHOYHBIS MallaXkdHHI Cy4yacHail KaHIPIIBI YHyTpaHara
MapKETHIHTY;

2. BbI3Haublllb MapKETHIHTaBbIA MardbIMacll 3a0eCsAYsHHS JIasyIbHACIII
CynparoyHikay;

3. Bouryublis naka3ublKi JIasJIbHACLI CYIpalOyHIKay apraHi3albli;

4. Pasrnenzens npaBaBoe paryJisiBaHHE YHyTpaHara MapKeTHIHTY;

5. IlpaanamizaBaup ctad yHyTpaHara MapkeTblHTy AAT "benarpanpamOank";

6. AllaHIIb BBIKAPHICTAHHE MAPKETHIHTABBIX IHCTPYMEHTAY.

AO'eKT gacienaBaHHs: JIasUIbHACIb CYIIpallOyHIKAY.

[IpagmeT pacnenaBaHHs: y3pOBEHb JasuibHacul cynpanoyHikay AAT
«benarpanpambanK».

Meranel nacienaBaHHS: aHAMITBIYHBI, METaJ TlIapdThlUHAra aHamsy 1
abaryJibHEHH1 HAaByKOBai JITapaTypsl, anicaaibHbl META/I.

[ayjiHa marybiMara mpakThluHara MNPBIMSHEHHS: MparaHaBaHas IparpaMa
JasybHACIl CYINpaloyHIKay Mo)Ka Oblllb BbIKApbICTAaHA HA MPAKTHILBI s
NaBBIIIPHHS Y3pOYHIO NasuibHAcHi cynpanoyHikay AAT "benarpanpam6ank".

AyTap mpanpl NDanBApAXae, IITO MPBIBEA3EHb Y JBIIUIOMHAN Mparbl
pa3NiKoBa-aHAITBIYHBI MaTAPbIS MpaBiibHA 1 a0'eKThIyHA aaloCTpOYBae CTaH
JocliefHara Mpanpcy, a yce 3ama3bluaHbls 3 JITapaTypHbIX 1 IHIIBIX KPBIHILL
TIAPATHIUHBIA, METAJalariuHbld 1 METaJbIYHbISI CTAHOBIIIYA 1 KaHIPIIIbI
CynpaBajpkaroliiia cracbuikaMmi Ha iX aytapay.



