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Junnomuas padota: 71 c., 14 puc., 17 ta6:1., 82 ucrouynuka, 4 mpuiL.

MAPKETHHTI, NHTEPHET-PEKIIAMA, OAKTOPEI
OOOEKTUBHOCTU WHTEPHET-PEKJIAMBI, PEKJIAMA VYV BJIOI'EPOB,
[INIAT®OPMbI ABTOMATU3ALIMN NHTEPHET-PEKJIAMBI.

Llenpr0o UIIIOMHOW paboOThl sABIAETCS pa3paboTka W OOOCHOBAHHE
IPEIOAKEHHH 10 MOBBIIEHUIO 3()(HEKTUBHOCTH HHTEPHET-PEKIIAMBI.

Jlis AOCTMXKEHUS JAHHOW 1LIeTHM aBTOPOM OBbUIM TOCTaBJICHBI CIEAYIOLINE
3aa4u:

— pPaccCMOTpETh NOHSTHE HHTEPHET-PEKIAMbl M OXApPaKTEPU30BaTh €€
OCHOBHBIE BU/IbI;

— ONPENETUTh  HHIUKATOPHl  KOMMYHHUKATHMBHOH  3((EKTUBHOCTH
pexiiamsl B ceTh IHTepHeT;

- JaTh  XapaKTePUCTUKY OCHOBHBIX  (hakTOpoB  3(PPeKTUBHOCTH
WHTEPHET-PKJIAMbI B KOHTEKCTE 3apyOE€KHOTO U OTEUECTBEHHOTO OIbITA,;

— U3YYUTh  HOPMATUBHO-TIPABOBBIE  JOKYMEHTBI,  PETYJIHPYIOLINE
MHTEpHET-peksiaMy B PecriyOnnke benapyce;

- IIPOAHATIM3UPOBATH OIBIT UCIIOJIB30BAHUSA UHTEpHET-peKiambl B OO0
«Monayc Kepamuka» 1 BBISIBUTh (DaKTOPBI, BIUAIONINE HA €€ 3()PEKTUBHOCTB.

OOBEKT uccienoBanus: pekiiama B cetu IHTepHeT.

[Ipenmer uccnenoBanus: UCNOJIb30BaHNE UHTEpHET-peksiambl OO0 «Monyc
Kepamukay.

Metoapl uccneqoBaHus: CPABHUTENBHBIN M CUCTEMHBIA AHAIN3 U CUHTE3,
pacueTHO-aHATMTHYECKUH, @ TAKKE METOIbl MHAYKIIMHU U IeTyKIUH.

O6mactb BO3MOXXHOIO MPAKTUYECKOTO TMPUMEHEHHS: MPEIOKEHHBIE
pelieHus MOTryT OBITh HCIIOJIb30BaHbl B mpakTuke mapketuHra OOO «Mogyc
Kepamukay.

ABTOp palOOThl MOATBEPKIAET, YTO MPUBEAEHHBIA B JUIJIOMHOW padote
pacy€THO-aHATUTUYECKUI MaTepuan TMPaBWIbHO M OOBEKTUBHO OTpPa)Kaer
COCTOSIHUE MCCIIEyEeMOro MpOLEcca, a BCE 3aMMCTBOBAHHbBIE U3 JINTEPATYPHBIX U
JIPYrUX HMCTOYHUKOB TEOPETHUECKHE, METOJOJIOTHUYECKME U METOJUYECKUE
MOJIOKEHUE Y KOHIIENIIUU COMPOBOXK/IAOTCS CChUIKAMH HAa UX aBTOPOB.
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MAPKETBIHT, IHTOPHAT-POKJIIAMA, ®AKTAPBI DPEKTHIYHACIII
IHTOPHAOT-POKJIAMEBI, PAKJIAMA YV  BJIOTEPAY, TIUIAT®OPMEI
AYTAMATBGI3ALIBI IHTOPHAT-POKJIAMBEL.

Lpnpio npImiIoMHa paboOTHl 3’AyIsiela pachpanoyka 1 aOrpyHTaBaHHE
IpanaHoy mna NaBbIIIHHIO dPPEKTHIYHACII IHTIPHIT-PIKIAMBI.

VY MaTax nacarHeHHs LRIl ayTapaM ObLIl MacTayieHbl HACTYIHBIS 3aa49bl:

- pasriea3elb MaHsIIIe IHTIPHET-PIKIAMbl 1 axapakTapbl3aBallb €
ACHOYHBIS BiJIbI;

- BBI3HAYBIIb 1HABIKATAPHl KAMYHIKAaThIYHAN 3(EKTHIYHACII PIKIAMBbI ¥
ceTubl [HTOpHIT;

- Jallb XapaKTapbICThIKY aCHOYHBIX (pakTapay 3(PeKThIYHACLI IHTIPHIT-
PAKJIaMBl ¥ KaHTIKCIIE 3aMEeXHara 1 ailublHHara JOCBEAY;

- BBIBYYbILlb HApMaThIYHA-TIPABaBblsl JAKyMEHTBI, SKisl PpPATYJIOOIb
IHTApHET-paKIamy ¥ PacmyOminel benapycs;

- IpaaHaii3aBallb BOIBIT BBIKAPBICTAHHS I1HTAPHAT-pakiambel ¥ TAA
“Monyc Kepamika™ 1 BBISIBILB (paKTapbl, sIKisl YIIBIBAOLb HA € 3(DEKThIYHACb.

AQ’eKT nacieilaBaHHs: pIKJiama y CeTibl [HTIpHAT.

[IpagmeT nacnepaBaHHsS: BBIKApbICTAaHHE 1HTAPHAT-pIKIamMbl TAA «Moayc
Kepamikay.

Meranel facienaBaHHS: MapayHAJIbHbI 1 CICTAMHBI aHaji3 1 CIHTI3,
pa3iKoBa-aHAJITHIYHBI, @ TAKCAMa METabl IHIYKUbI1 1 A3 TYKLbIL.

Bo0nacip MarubiMara npakTbhlyHara npbIMSHEHHS: MpalaHaBaHblsd palldHHI
MOTYT BbIKapbICTOYBaIla ¥ npakThilbl MapkeTbiHra TAA «Moayc Kepamikay.

A¥Tap mpaipl nauBsip/pKae, IITO MPbIBEA3EHBI ¥ €l pa3iniKoBa-aHATIThIYHBI
MaTaIphIsJI MpaBUIbHA 1 a0'eKThIYHA aJIFOCTPOYBae CTaH JOCie[Hara mparpcy, a
yce 3amasblyaHblsl 3 JITAPATypHBIX 1  IHIIBIX  KPBIHIL  TAAP3THIYHbIS,
MeTaJaJlariyHblsl 1 METAJbIYHBIS CTAHOBINIYA 1 KAHIDMII CyIpaBaKarolia
crachlUIKami Ha 1X ayTapay.
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MARKETING, INTERNET ADVERTISING, EFFICIENCY FACTORS
OF INTERNET ADVERTISING, BLOGGER ADVERTISING, INTERNET
ADVERTISING AUTOMATION PLATFORMS.

The aim of the thesis is the development and substantiation of proposals to
improve the effectiveness of internet advertising.

In pursuit of this goal the author has the following objectives:

— examine the concept of Internet advertising and characterise its main
types;

- define the indicators of communicative effectiveness of advertising on
the Internet;

- characterise the main factors of effectiveness of Internet advertising in
the context of foreign and domestic experience;

- to study legal documents regulating Internet advertising in the
Republic of Belarus;

- analyse the experience of using Internet advertising in Modus
Ceramics LLC. and identify the factors influencing its effectiveness.

Object of research: advertising on the Internet.

Subject of research: usage of advertising on the Internet in Modus
Ceramics LLC.

Methods: comparative and system analysis and synthesis, calculation and
analytical, as well as methods of induction and deduction.

Realm of the possible practical applications: the proposed solutions can be
used in practical marketing of Modus Ceramics LLC.

Author of work confirms that the above thesis work in computational and
analytical material correctly and objectively reflects the state of the process under
investigation, and all borrowed from the literature and other sources of theoretical
and methodological position and concepts accompanied by references to their
authors.



