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Junnomuas pabota: 65 C., 27 puc., 1 Tabn., 57/ ucroyHuka, 3 Mpui.

NHTEPHET-MAPKETHUHI', THTEPHET-MAI'A3UH,

KOHKYPEHIU A, UHCTPYMEHTBI MIHTEPHET-MAPKETUHT A, KPI.

Lenbto AWMIOMHOM JOUIUIOMHOM — paboThl  sBiseTcs  pa3paboTka
NPeVI0KEHUH MO TIOBBIIIEHUIO PE3yIbTATUBHOCTH (PYHKIIMOHUPOBAHUS HHTEPHET-
maraznHa OO0 «2nekrpoTexmnopr».

Hcxoas n3 moCcTaBJICHHOM 1€ BEITEKAOT CICaAYyomue 3agaqu:

1. u3yyuTh TEOPETHYECKUE OCHOBBI (YHKIIMOHUPOBAHUS HHTEPHET-
MarasuHa,

2. MMPOBECTU aHAJIN3 NCATCIBbHOCTHU IIPCANIPUATHA,

3. TpOBECTH aHAIU3 CYIIECTBYIOIIEH CTPYKTYypbl MHTEpHET-MarauHa H
M0JIb30BATENbCKOTO OMBITA;

4. mpoBectH aHanu3 S(PPEKTUBHOCTU TEKYIIUX HCTOYHUKOB Tpaduka
MHTEpHET-Mara3uHa KOMIaHuH,

5. BBISIBUTH Ci1a0ble CTOPOHBI MHTEPHET-Mara3nHa KOMIIaHUU.

OOBEKTOM JTaHHOTO UCCIIE0OBAHUS SIBISIETCS HUHTEPHET-Mara3uH.

[Ipenmer HCCIIEIOBAaHUSA - WHTEPHET-Mara3uH 000
«nextpoTexImMmopTy.

Meronpl uccaeI0BaHMS: CUCTEMHBIM MOJIXO0J W OOIIEHAYYHBIE METOIbI
NO3HAHUS: CpaBHEHUE, 0000IIeHNE, SKOHOMUYECKUI aHaIN3, CUHTE3.

O6mactb  BO3MOXHOTO  MPAaKTHMYECKOTO0  TMPUMEHEHUs: B  pabore
mapketuHroBoro cekropa OOO «3OnexkrpoTexMmmopTy, obecneynBaromero
(GYHKIIMOHUPOBAHNE MHTEPHETMAra3uHa MpeapUsITHS.

ABTOp paboTHl MOJATBEPXKAACT, YTO MPUBEIEHHBIN B JAMILUIOMHON pabote
pacuy€THO-aHATMTUYECKUM MaTepuan TpPaBWIBHO U OOBEKTHBHO OTpakaet
COCTOSIHUE HCCIIETyEMOTO MPOLECCA, a BCE 3aUMCTBOBAHHBIE U3 JIMTEPATYPHBIX U
IPYTHMX HCTOYHUKOB TEOPETHYECKHE, METOJIOJIOTMYECKME W METOAMYECKHE
NOJIO’)KEHHE U KOHLIETIIIMK COITPOBOKIAIOTCS CCHIIIKAMU HA UX aBTOPOB.

[Toanuce crynenTa



JlpiruioMHas mpara: 65 C., 27 man., 1 Tabn., 57 KpbIHilbL, 3 agaTKYy.
IHTOPHOT-MAPKETBIHI', THTOPHOT-KPAMA, KAHKYPOHIIbIA,

IHCTPYMEHTBI IHTOPHOT-MAPKETBIHI' A, KPI.

Mbrait gpiiioMHal ABIIIIOMHAN paOoThI 3'syiseliia pacupaloyka npamnaHoy
Ma TAaBbILAHHI PAI3yNbTaThIyHACHl (YHKIBISHABAHHS IHTApHAT-Marasina TAA
«QnexrpaTrxImmapTy.

3bIX0/135149bI 3 TACTAYJIeHAH MITHI BBILISAKAIOIb HACTYITHBIS 33/1a4bl:

1.  BBIBYYBIIb TPAPITHIUHBISA ACHOBHI (DYHKIBITHABAHHS IHTIPHIT-KPAMBIL;

2. TpaBeclii aHaJi3 J3eWHACII MPaIPhIEMCTBA,

3. mpaBeclii aHaJIi3 ICHYIOYai CTPYKTYPhI IHTAPHAT-Kpambl 1 KapbIcTallKara
JIOCBENY;

4. mpaBecii aHali3 3(EKThIYHACIHI OSATYYbIX KPBIHIL TpadiKy 1HTIPHIT-
KpaMbl KaMIaHii;

5. BBIBIIB Ca0BIA OaKi IHTIPHAT-KPaMbl KaMIaHil.

AG'exTam maj3eHara aacienaBaHHs 3'sIyisela iHTIpHIT-Kpama.

[Tpagmer nacnenaBanHs — IHTIpHAT-Kpama TAA «DnektpaTrxImMmapTy.

MeTanbl pacienaBaHHS: CICTAIMHBI MMABIXOJ 1 aryJbHAHABYKOBBISI METaIbl
Na3HaHHS: MapayHaHHe, abaryibHEHHEe, dKaHAMIYHbI aHa13, CIHT?3.

BoGmacup ~ MarysiMara — mpakThlYHara — OpbIMSHEHHS: y — pabore
MapkeThiHTaBara cektapa TAA «OnekrpalsxImmapt», daxi  3abscneuBae
(GyHKIBISTHABAHHE IHTIPHAT-KPAMbI MTPaANPHIEMCTBA.

A¥yTap mpanpl NauBspaKae, IITO MPBIBEA3EHBI ¥ ABIIJIOMHAN Mpalibl
paslikoBa-aHAJITBIYHBI MATAPBIJ IMpaBUIbHA 1 a0'eKTBIVHA aIIOCTPOYBae CTaH
JOCJIeIHAra TpaIdCcy, a yce 3amas3bluaHbld 3 JITapaTypHBIX 1 IHIIBIX KPBIHII
TPAPATHIUHBISA, METQJAJIAridHbIl 1 METAJbIUHbIA CTAHOBIIMYA 1 KaHIPIIII
cympaBajpKarollia CrachbulkaMi Ha iX ayTapay.

[Toamic cTympHTa



Thesis: 65 p., Figures 27, Table 1, 57 sources, 3 app.
INTERNET MARKETING, ONLINE STORE, COMPETITION,

INTERNET MARKETING TOOLS, KPI.

The purpose of the thesis is to develop proposals to improve the
performance of the online store ElektroTechimport LLC.

Based on this goal, the following tasks arise:

1. study the theoretical foundations of the functioning of an online store;

2. analyze the activities of the enterprise;

3. analyze the existing structure of the online store and user experience;

4. analyze the effectiveness of current traffic sources for the company’s
online store.

5. identify the weaknesses of the company’s online store.

The object of this study is the online store.

The subject of the study is the online store of ElektroTechimport LLC.

Research methods: a systematic approach and general scientific
methods of cognition: comparison, generalization, economic analysis, synthesis.

Area of possible practical application: in the work of the marketing sector
of ElektroTechImport LLC, which ensures the functioning of the company’s
online store.

The author of the work confirms that the computational and analytical
material given in the thesis correctly and objectively reflects the state of the
process under study, and all theoretical, methodological and methodological
provisions and concepts borrowed from literary and other sources are
accompanied by references to their authors.
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