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HNunnomuas pa6ora: 81 c., 14 puc., 3 Tabmn., 56 ucrtounuk, 1 npu.

®UPMEHHBIM CTUJIb, DJIEMEHTHI ®UPMEHHOI'O CTWJIS, BPEH],
UMUK, PA3BUTUE ®HWPMEHHOI'O CTWIA, IMPOJABMXEHUE
OPUMEHHOI'O CTWJIA.

Llenpro AUTIIOMHOM pabOTHI SIBJISIETCS OLIEHKA AJIEMEHTOB (PUPMEHHOTO CTHIIS
3A0 «bCb bank» u pa3zpaboTka npeioKEeHUH Mo UX COBEPILICHCTBOBAHUIO

B pamkax gocTuKeHHs TMOCTaBJICHHOM 1€ aBTOPOM OBUIM IMOCTaBJICHBI
CJIeIyIOUIUE 3a/1auu:

1. PaccmoTpeTs (UpPMEHHBIM CTHUIB KaK 3JEMEHT KOPIOpPaTUBHOM
UJCHTUYHOCTH;

2. [IpenocTaBUTH OOIIYIO XapaKTEPUCTUKY OPTaHU3AIINM;

3. [IpoBectu ananu3z pupmennoro ctuiisa 3A0 «bCh banky;

OOBEKT uccnenoBaHus: GUPMEHHBIA CTUIb.

[Ipeamer uccinenoBanus: 3neMeHTsl pupmenHoro ctuist 3A0 «bCh baHky.

Meronsl uccienoBaHus: AaHAIUTUYECKUM, METOJ TEOPETUYECKOI0 aHAIN3a U
000011IeHNs HAYYHOU JIUTEPATYPbI, OMUCATEIbHBINA METO/I.

O6macTb BO3MOYKHOTO MPAKTUYECKOTO TPUMEHEHHS: MPEIOKEHHbBIE B
WCCIIEIOBAaHUH pEeKOMeHAAUN MOTYT OBITH UCII0JIb30BaHbI JUTS
COBEPILIEHCTBOBAHUS 3J1IeMeHTOB (hrupMeHHOTO cTIIIs B 3A0 «BCh baHk».

ABTOp palOOThl MOATBEPKIAET, YTO MPUBEAEHHBIA B JUIJIOMHOW padote
pacuy€THO-aHATUTUYECKUI MaTepuaid MPaBWIbHO M OOBEKTUBHO OTpPAXKaeT
COCTOSIHME HCCIIEIYEMOIO MPOIECCa, @ BCE 3aMMCTBOBAHHBIE U3 JIMTEPATYPHBIX U
OPYTUX HWCTOYHUKOB TEOPETUYECKHE, METOAOJOTUUYECKHE M METOAUYECKHE
MTOJIO’KEHHUE U KOHLEIIINY CONPOBOXKIAAIOTCS CChUIKAMH HA UX aBTOPOB.



Thesis: 81 pp., 14 figures, 3 tables, 56 sources, 1 appendix.

CORPORATE STYLE, ELEMENTS OF CORPORATE STYLE, BRAND,
IMAGE, DEVELOPMENT OF CORPORATE STYLE, PROMOTION OF
CORPORATE STYLE.

The purpose of the thesis is to evaluate the elements of the corporate style of
BSB Bank CJSC and develop proposals for their improvement

In order to achieve this goal, the author set the following tasks:

1. Consider corporate identity as an element of corporate identity;

2. Provide a general description of the organization;

3. Conduct an analysis of the corporate style of BSB Bank CJSC,;
Object of study: corporate identity.

Subject of research: elements of the corporate style of BSB Bank CJSC.

Research methods: analytical, method of theoretical analysis and
generalization of scientific literature, descriptive method.

Area of possible practical application: the recommendations proposed in the
study can be used to improve the elements of corporate identity at BSB Bank
CJSC.

The author of the work confirms that the calculation and analytical material
presented in the thesis correctly and objectively reflects the state of the process
under study, and all theoretical, methodological and methodological provisions and
concepts borrowed from literary and other sources are accompanied by references
to their authors.



Heimmomuas mpana: 81 c., 14 main., 3 tabmn., 56 kpeiHina, 1 mpeIkiI.

®IPMEHHBI CTbhUIb, SJIEMEHTBI ®IPMEHHAT'A CTBUIKO, BPOH/,
IMIJTK, PA3BILLE OIPMEHHAT A CTBUIIO, ITPAYX2OHHE
OPBIMEHHAT' A CTBUIIO.

MbTait ABITIIIOMHAN Tparlbl 3'yJsera aipHKa dIeMeHTay GipmMoBara CThUTIO
3AT «bCb bank» 1 pacnpaiioyka npanaHoy ma ix yJacKaHaJeHH1

Y pamkax JacsSTHEHHS TMacTayieHall MAIThl ayTapaMm ObUTl TacTayJIeHbI
HACTYIHbIA 3a1a4bl:

1. Pasrienzens pipMOBBI CTHUTH SIK AJIEMEHT KapHapaThlyHall 119HThIYHACII],

2. latp arynpHYI0 XapakTapbICTHIKY apraHi3allbli;

3. [IpaBecui anani3 ¢ipmonara cteutio 3AT "BCh bank";

AG'ext nacnenaBaHHs: (DIpMOBBI CTHLIb.

[Ipanmet nacnenaBanus: sneMeHThl pipmoara cteuiio 3AT "BCh bank".

Meranel nacienaBaHHS: aHAMITBIYHBI, METaJ TlIapdThlUHAra aHamsy 1
abaryJbHEHH1 HAaByKOBai JITapaTypsl, allicaabHbl META/I.

BoGmacuip  marysiMara mpakThIYHara TMpPBIMSHEHHS: IIpalmaHaBaHbIl ¥
JacienaBaHHl p3KaMEHJalbll MOTYIb ObIlb BBIKAPBICTAHBI IS YAaCKaHaJCHHS
anemenTay ipmoBara cteiIto ¥ 3AT "bCh bank".

AyTap mpanpl NDanBApkKae, INTO MPBIBEA3EHB Y JBIIUIOMHAN IpaLbl
pa3iKoBa-aHANITBIYHBI MAaTAPbISJI MpaBlIbHA 1 a0'eKThIYHA aJJIIOCTPOYBAaE CTaH
JocliefHara Mpandcy, a yce 3ama3bluaHblsi 3 JITapaTypHbIX 1 IHIIBIX KPBIHIL
TIAPATHIUHBISA, METAJalariuHbld 1 METaJbIYHbISI CTAHOBIIIYA 1 KaHIPIIIbI
CynpaBajpKarolliia CracbuIkaMi Ha iX aytapay.



