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PEKJIAMA, ITPOABMXEHUE, UHTEPHET-PEKJIAMA, MHTEPHET,
OOOEKTUBHOCTD, TEHAEHLIMA, YCIIYT A

Llens wuccnegoBaHMWs: HAa OCHOBE HCCIENOBAHHUS TEOPETUYECKUX OCHOB
MHTEPHET-PEKJIaMbl M aHAJIM3a ONBITA UCIIOIb30BaHUA MHTEpHET-pekiaamMbl B OAO
«MT3» pazpaboTtaTh 1 000CHOBATH MPEAIOKEHHUS O MOBHIICHUIO 3P (HEKTUBHOCTH
uHTepHeT-peksiaMbl B OAO «MT3».

JUtst peanu3anyy 3TOH ey ObLIIM NOCTABIICHBI CIEIYIONIUE 3aJa4M:

— U3YYHUTh CYIIHOCTb, XAPAaKTEPUCTUKY M OCOOEHHOCTH PEKJIAMbl B CETH
WNHurepHerT;

— U3BYUYUTH BUJIbI HHTEPHET-PEKIAMBbI, ToKa3zaTenu e€ 3(eKTUBHOCTH;

— U3Y4YUTh HOPMATUBHO-IIPABOBYIO0  JIOKYMEHTALMIO, PETYJUPYIOUIYIO
HNHTepHeT—peknamy;

— IPOAHAJIU3UPOBATh COBPEMEHHBIE TEHAEHIIMN UHTEPHET—PEKIIAMBI;

— pacCMOTPETh ~ OPraHU3ALMOHHO—KOHOMHMYECKYIO  XapaKTEPUCTHKY U
MapKETHHTOBYIO JIeITeIbHOCTE OAO «MT3»;

— paccmoTpeTs Meroasl npoaswmkeHuss OAO «MT3» B cetm HHTtepHer,
IIPOBECTH aHAIN3 UX 3P(PEKTUBHOCTH.

OOBEKT UCCIeI0BaHNs: HHTEPHET-PEKIama.

[Ipenmert nccnenoBanus: naTepHET-peknama B OAO «MT3».

Mertoapl uccnenoBaHus: CPABHUTENBHBIN, AHAIUTUYECKAN, a TAKKE
KOMILUIEKCHBIN MTOAXO.

WccnenoBanus v pa3pabOTKU: HA OCHOBE U3YUEHHS TEOPETUYECKHUX BOIIPOCOB
UCCJIEIOBAHMUSI ~ MHTEPHET-pEKJIaMbl,  ONpefesieHbl €€  OCOOCHHOCTH U
3¢ ()EKTUBHOCTh MCHOJIB30BAHUS MHTEPHET-PEKIaMbl HA MPEINPUSITHH, CIAETaHbI
3aKJIIOYEHUS], KOTOPbIE MOBBICAT 3()(PEKTUBHOCTH pabOTHI ¢ pekyiaMoii B IHTepHeTe
Ha npeanpusatud OAO «MT3» B COBpEMEHHBIX YCIIOBHSIX.

DneMEeHThl Hay4YHON HOBU3HBI: MPE/JI0KEHBI JOTIOTHUTEIbHBIE UHCTPYMEHTBI
MPOJBHKEHHUS HA IPEATIPUSITHH.

O6mactb BO3MOXHOTO MPAKTUYECKOTO TMPUMEHEHHUS: PaKTUYECKUU
MapkeTUHT OAO «MT3».

TexHUKO-3KOHOMUYECKas, ColLlMaJIbHAA 3HAYUMOCTb: BHEJIpEHUE
NPEMIOKEHUM MO TMOBBIIIEHUIO 3()PEKTUBHOCTH HHTEPHET-PEKIaMbl IMO3BOJIAT
CHU3UTD BIUSHUE CO CTOPOHBI KOHKYPEHTOB; IPUBEAET K YBEJIMUYEHUIO JOJIU PHIHKA.

ABTOp pabOThl TOITBEPXKAAECT, UYTO MPUBEACHHBII B HEW pacyeTHO-
aHAIMTUYECKUI MaTepual OOBEKTHUBHO OTPaXaeT COCTOSHHUE HCCIEIyeMOro
mpoliecca, a BCe TEOPETUYECKHUE, METOJIOJIOTMUYECKUE U METOIUYECKHUE TTOJIOKEHUS
YW KOHUEMNIMHU, 3aUMCTBOBAHHBIE W3 JHUTEPATYPHBIX M JPYTMX HCTOYHHKOB,
COMPOBOXKIAIOTCS CCHUIKAMH HAa UX aBTOPOB.
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ADVERTISING, PROMOTION, INTERNET ADVERTISING,
INTERNET, EFFICIENCY, TREND, SERVICE

The purpose of the study: based on a study of the theoretical foundations of
Internet advertising and an analysis of the experience of using Internet advertising
at MTZ OJSC, develop and justify proposals for increasing the effectiveness of
Internet advertising at «MTZ» OJSC.

To achieve this goal, the following tasks were set:

— study the essence, characteristics and features of advertising on the Internet;

— describe the types of online advertising and indicators of its effectiveness;

— study the regulatory documentation regulating Internet advertising;

—analyze current trends in online advertising;

— consider the organizational and economic characteristics and marketing
activities of MTZ OJSC,;

— consider methods of promoting OJSC MTZ on the Internet, analyze their
effectiveness.

The object of the study: Internet advertising.

Subject of research: Internet advertising at «MTZ» OJSC.

Research methods: comparative, analytical, as well as an integrated approach.

Research and development: based on the study of theoretical issues in the
study of Internet advertising, its features and the effectiveness of using Internet
advertising in the enterprise were determined, conclusions were made that will
increase the efficiency of working with Internet advertising at the enterprise «MTZ»
OJSC in modern conditions.

Elements of scientific novelty: additional promotion tools at the enterprise
were proposed.

Scope of possible application: practical marketing of OJSC "MTZ".

Technical, economic, social significance: the introduction of proposals to
improve the effectiveness of online advertising will reduce the influence of
competitors; will lead to an increase in market share.

The author of the work confirms that the calculation and analytical material
given in it correctly and objectively reflects the state of the process under study, and
all borrowed from literature and other sources are accompanied by references to their
authors.
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POKJIZIMA, PAXVHHE, [HTOPHOT-POKIIAMA, IHTOPHOT,
D®EKTBIYHACIb, TOHASHIIBIA, TTIACIIYTA

Mbsra pacnefaBaHHS: Ha AacHOBE JlacielaBaHHSA TAIAPITHIYHBIX ACHOY
IHTIPHET-PAKIIAMBbI 1 aHaANI3y BOIBITY BBIKAPBICTAHHS 1HTIpHET-pakiambl ¥ AAT
"MT3" pacnpanaBaip 1 abrpyHTaBallb MpanaHoBbl Ma MaBBIIIPHHI 3(EKThIYHACII
1HTIpHET-paKkiIambl § AAT "MT3".

J5ia nacsirHeHHs macTayiaeHail MIThI ObLUTI MacTayIeHbl HACTYITHBIS 33/1a4bl:

— BBIBYYBIIb CYTHACIlb, XapaKTapbICTBIKy 1 acabiiBacii poIKJIaMbl ¥
THTIPHOIIE;

— amicailb BiJIbl IHTIPHAT-PIKIIAMBI 1 MTaKa34bIKi i€ F(EKTHIYHACII;

— BBIBYYbIIb HAPMATBHIYHYIO JAaKyMEHTALBIIO, sIKask PATJIAMEHTYE pAKIIaMy ¥
IHTAPHALIE;

— IpaaHali3aBalb Cy4aCHbIS TOHASHIIBI IHTAPHAT-PIKIIAMBI;

—  pasrien3elb  aprafi3albliiHa-3KaHAMIYHYI0 — XapaKTapbICTBIKYy 1
MapkeTbIHraByto n3erHacub AAT «MT3»;

— pasrnenzenb Meransl npacoyBaHHi AAT «MT3» y 1HT3pHOILE,
npaaHalizaBallb X 3QeKThIYHACIb.

AG'exT gacnemaBaHHs: IHTIPHAT Pakiiama.

[IpaameT nacnenaBaHHs: IHT3pHAT-pakiIaMa y AAT "MT3".

Mertazpl qacienaBaHHs: napayHalbHbl, aHATITBIYHBI, 8 TAKCAMA KOMIUJIEKCHBI
NaJbIXO/I.

JlacnenaBaHHi 1 pacpaloyKi: Ha aCHOBE BbIBYUIHHS T3APATHIYHBIX MBITAHHSY
JacieJaBaHHsl 1HTIPHET-PIKIIaMbl, BbI3HA4YaHbI sie acaliiBacii 1 3(PeKThIVHACIH
BBIKAPBICTAHHS IHTAIPHET-PAKIAMbl Ha MPAANpbIEMCTBE, 3pOOJIEHBI 3aKIIIOUIHHI,
K15l TaBbICSALb YPEKThIYHACIL pa0O0THI 3 paKiaMail y [HTapHele Ha mpaanpbIeMCTBE
AAT "MT3" y cydacHbIX yMOBax.

DneMeHThl HaBYKOBail HaBi3HbI: NpalaHaBaHbl J1aJaTKOBbIS 1HCTPYMEHTHI
IIpacoyBaHHs HA MPAAIPbIEMCTBE.

Bo0nacip marubimara npeIMsiHEHHS: TPaKThIYHbI MapKeThIHT AAT "MT3".

TrxHika-dKaHaMI4Has, callblsUIbHAS 3HAYHACIh: YKApaHCHHE MpamaHoy Tma
NaBBIIIPHHI 3QEKThIYHACI IHTIPHAT-PIKIAMBI AACIb MardybIMacib 3H1311b YIUIbIY 3
00Ky KaHKYpIHTAY; MPBIBS/I3€ Ja MaBEIIUdHHS 10711 PHIHKY.

A¥Tap mpaibl nauBsip/iKae, IITO MPbIBEA3EHBI ¥ €l pa3iiikoBa-aHATIThIYHBI
MaT3phIsI MpaBiibHA 1 a0'eKThIYHA aJIJTIOCTPOYBAE CTaH J0ceHara mparpcy, a yce
3ama3bplyaHblsl 3 JITApaTypHBIX 1 THIIBIX KPBIHIIl CYIIpaBaKaroIllla CrachlikamMi Ha
1X ayTapay.



