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Jlurmomuas pa6ota: 76 c., 14 puc., 17 ta61., 50 HCTOYHUKOB, 7 MPHIL.

MAPKETHHI, MAPKETUHI OBBI AHAJIN3, AHAJIN3 KOHKYPEHTOB,
ABC U XYZ-AHAJIN3, PEST-AHAJIN3, SWOT-AHAJIN3

[lenbto  paboTbl  siBIseTcss  aHaiu3  A(PPEKTUBHOCTH  MAPKETUHTOBOMU
nestenbHOCTH PYIT « BEJIOPY CHEOTBb-MHWHCKABTO3AITPABKA» u pazpaboTka
PEKOMEHIallMi 10 €€ COBEPLICHCTBOBAHUIO.

B pamMkax JoCTHXEHUsS TOCTABICHHOM II€JIM aBTOPOM OBUIA MOCTABIICHBI
CIERYIOIIMNE 3a/1a4H:

— UW3yuuTh TeopeTHUeCKHWEe U METOHOJOTMYECKUE aCTEeKThl MapKETHUHTOBOU
CTpaTeruu;

— Ounenuts MapketuHrosyro  crparerutro  PVYII  "BEJIOPYCHE®TD-
MUHCKABTOIIPABKA" na 2020-2023 roasl Ha HeTera3oBoM peiHke PecryOnuku
benapycs;

— Omnpenenutpb, ¢ KAKOW MapKETUHTOBOM MPOOIEMOI CTAIKUBAETCSI KOMITaHUS
Ha HeTerazoBoM priHke Pecniyonuku benapyce;

— Pa3paboTaTh yCOBEpIIEHCTBOBAHHYIO MAPKETUHTOBYIO CTPATETHUIO.

O0beKT HCCJICIOBAHUSA: PVII «bEJIOPYCHE®Tb-
MHUHCKABTO3AIIPABKAY.
Ipeamer HCCIeIOBAHUSA: MapKEeTUHIOBast NEATEIBHOCTD PVII

«BEJIOPYCHE®Tb-MINHCKABTO3AIIPABKAY.

MeTonbl uccieqoBaHus: aHAIU3 (PUHAHCOBOIO MOJIOXKEHHUS, KOHKYPEHTHBIN
a"namu3, ABC u XYZ-ananu3, PEST-ananu3 u SWOT-ananus.

Obs1acTh BO3MOKHOIO0 TNPAKTHYECKOI0 TPUMEHEHHUSl: MAPKETUHIOBBIN
aHaJIN3 TOCYAApPCTBEHHBIX OPTraHU3AIUN.

ABTOp paboThI MTOATBEPKIAET, 4TO IIPUBEJICHHBIC B HEel
pacyeTHOAHATUTUYECKUN MaTepHasl MPaBUWIbHO U OObEKTUBHO OTPAXKAET COCTOSHUE
HCCIIEIYEMOTO TPOLECCa, a 3auMCTBOBAHHBIE W3 JIMTEPATypPHBIX HCTOYHUKOB
TEOPETHYECKUE, METOJOJIOTHUYECKUE W METOJUYECKUE IIOJOKECHUS W KOHIIEIIINU
CONIPOBOXKAAOTCS CCHUIKAMHU HAa UX aBTOPOB.



Jpimmomuas npana: 76 c., 14 man., 17 tabmn., 50 ict, 7 mpbIm.

MAPKETBIHI, MAPKETBIHTABBI AHAJII3, AHAJII3 KAHKYPOHTAY,
ABC 1 XYZ-AHAJII3, PEST-AHAJII3, SWOT-AHAJII3

Mbraii nmpansl 3'synsena aHani3z 3¢eKTbIyHACIl MapKeThIHTaBal J3eiHacIli
PYII» benapychHadgra-MIHCKAYTA3ATIPAVKA " i pacnparoyka p3kaMeHIaIblii a
s€ YaacKaHaJeHHI.

VYV pamkax JacsArHEHHs [acTayieHail MAThl ayTrapaM ObUIl MacTayJeHBI
HACTYIHBIS 3a/1a4bl:

— BreiByublllb T3apATHIUHBIA 1 MeETaJajariyHbisl aclEeKThl MapKETbIHTaBai
CTpaTarii;

— Amnaniup  mapketbiHraByro — crpamarito  PYII  «BEJIAPYCHA®TA-
MIHCKAVTAIIPAVKA» Ha 2020-2023 ragsl Ha HadTarasaBbIM pEIHKY Pacry6uiki
benapycs;

—  Bri3HaubIk, 3 KO MapKeThIHraBail npadiaeMaid cyThIKaella KaMIaHis Ha
Ha(TarazaBbIM peIHKY PacnyOumiki bemnapycs;

— Pacnpanasaiis yiackaHaneHyt0 MapKETBIHTaBYIO CTPATATIIO.

AO0'eKkT aacJjelaBaHHA: PVII «BEJIAPYCHA®TA-
MIHCKAVYTA3AIIPAVKA».

IIpaamer naciaenaBanHsi: MapkeTbiHraBas n3edHacib PYII «benapycnadra-
MIHCKAVYTA3AIIPAVKA».

Meraabl nacienaBaHHfl: aHani3 (iHaHCaBara CTaHOBINIYA, KAHKYPIHTHBI
anani3, ABC 1 XYZ-anami3, PEST-anani3z 1 SWOT-anamnis.

BoOaacup MaruysiMara npakTbl4YHAra NpbIMsHEHHsI: MApPKETHIHTaBbl aHaTI3
N3SIpoKAYHBIX apraHizallblid.

Ayrap Ipanbl ManBspJKae, IITO NPBIBEI3ECHBIS \ en
pacueTHOAHATUTUYECKUN MaTiIpbIsyl MpaBiibHA 1 a0'eKThIyHA aJJIIOCTPOYBae CTaH
JocJeHara Mmpaipcy, a 3ama3bluaHblsl 3 JITapaTypHBIX KPBIHII TIapPITHIYHbIS,
METaJallariyHblsl 1 METaJbIYHBIS TalaXdHHI 1 KaHIPMIBI CympaBaKarola
crachbUIKaMi Ha 1X ayTapay.



Thesis: 76 p., 14 figures, 17 tables, 50 sources, 7 adj.

MARKETING, MARKETING ANALYSIS, COMPETITOR ANALYSIS, ABC
AND XYZ ANALYSIS, PEST ANALYSIS, SWOT ANALYSIS

The purpose of the work is to analyze the effectiveness of the marketing activities
of  RUE “BELORUSNEFT-MINSKAVTOZAPRAVKA” and develop
recommendations for its improvement.

In order to achieve this goal, the author set the following tasks:

— To study the theoretical and methodological aspects of a marketing strategy;

— To evaluate the marketing strategy of RUE “BELORUSNEFT-
MINSKAVTOZAPRAVKA” for 2020-2023 in the oil and gas market of the Republic
of Belarus;

— To determine what marketing problem the company is facing in the oil and
gas market of the Republic of Belarus;

— Develop an improved marketing strategy.

The object of the study: RUE “BELORUSNEFT-MINSKAVTOZAPRAVKA”.

The subject of the study: marketing activities of RUE “BELORUSNEFT-
MINSKAVTOZAPRAVKA”.

Research methods: financial position analysis, competitive analysis, ABC and
XYZ analysis, PEST analysis and SWOT analysis.

Field of possible practical application: marketing analysis of government
organizations.

The author of the work confirms that the computational and analytical material
presented in it correctly and objectively reflects the state of the process under study,
and theoretical, methodological and methodological provisions and concepts borrowed
from literary sources are accompanied by references to their authors.



