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Junnomuas padora: 68 c., 13 puc., 9 Tabi., 53 UCTOYHUKOB, 5 TPUIOKEHUS
KOHTEHT-MAPKETHUHI, KOHTEHT, BEBMHAP, bJIOI, SWOT-
AHAJIN3, TOWS-MATPULIA, SW-AHAJIN3, IT-COEPA

Heas aumioMHOi padoThl: pa3paboTKa PEKOMEHJAMUA TI0  YAyUIIECHUIO
KOHTeHT-MapkeTuHroBo# AestenbHocTH OO0 «CodTTexoy.

Oo6bekT ucciaenopanusa: OO0 «CodrtTexoy.

Ipeamet ucciaegoBanus: koHTeHT-MapkeTUHT OO0 «CodprTexo».

Mertoabl wucciaenoBaHms: OOIICHAy4YHbIE METOABl TMO3HAHUS (IEIYKIuS,
UHAYKIUS, aHAJIU3, CUHTE3, 0000IIEHHE), a TaKXKE MPUEMbl SKOHOMUUYECKOTO aHaJIn3a
(cpaBHeHwus) u MapketuHrooro anaiauza (SWOT, SW, TOWS).

HccnenoBanus u pa3padoTKu: HA OCHOBE H3YUEHHS TEOPETUIECKUX BOTIPOCOB
OpraHM3aIi MapKETHHTOBOW JESTEIbHOCTH OIPENETICHbI CYUTHOCTb, COBPEMEHHBIC
HOAXOAbl K OCYIIECTBICHUIO KOHTEHT-MAPKETUHIOBOW JAESITEIbHOCTH U OLEHKE
pe3yibTaTOB €€ MpOBENEHUs, MPOBENEH aHaiu3 KoHTeHT-MapketuHra OO0
«CodrTeko», mnpemIoKEeHbl MyTH €ro COBEPLICHCTBOBAHMS M  aHAIM3 HUX
3¢ PEKTUBHOCTH.

DJieMeHThI HAyYHO# HOBM3HBI: TIPEITIOKEHBI 1 000CHOBAaHBI PEKOMEHIAITUH T10
YAYUYIICHUIO KOHTEHT-MapKETUHTOBOM I€ATEIBHOCTH MPEIIPUITHUSA.

O0s1acTh BO3MOKHOTO MPAKTHY€CKOI0 PUMEHEHHUsI: B OT/I€JI€ MapKETHHIa

000 «CodtTekoy.

TexHUKO-IKOHOMHMYECKAs M COUUAJIbHAS 3HAYUMOCTb WCCJIECI0BAHUS:
npeAnoiaraéMple  MEpPONpUsITUs OyayT CIOCOOCTBOBAThH YAYUIICHUIO BUIUMOCTH
OpraHu3aliid B HHTEPHETE, OTKPOIOT BO3MOXHOCTh IIPUBJIEYH JOMOJHUTEIBHBIX
KJIMEHTOB M OyAyT CrIOCOOCTBOBATH YKPETUICHUIO B3aMMOOTHOIIICHUN C HUMH.

ABTOp paboTHI IIOATBEPKIACT, 4TO IIPUBENCHHBIN B HEu
pacUYeTHOAHATUTUYECKUN MaTepuall MPaBUIbLHO U OOBEKTUBHO OTPAXKAET COCTOSHUE
HCCIIEAYEMOTO TMpOLEecCa, a BCE 3aMMCTBOBAHHBIC W3 JIMTEPATYPHBIX M JPYTUX
WCTOYHUKOB TEOPETUUYECKHUE, METONOJOTHYECKUE WU METOJUYECKUE TOJOKECHUA W
KOHLIETIIMU COMPOBOXK/IAIOTCS CChUIKAMU HA UX aBTOPOB.



Heimomuas pabdora: 68 c., 13 man., 9 Tadm., 53 kpeiHil, 5 1agaTkay
KAHTOHT-MAPKETBIHI, KAHTOHT, BEBIHAP, BJIOI, SWOT-AHAJII3,
TOWS-MATPBILIA, SW-AHAJII3, IT-COEPA

Mbra  pgacjegaBaHHsl:  pacmpanoyka — pIKaMeHAAUblM  HaJAINIIDHHA
MapKeTbIHTaBaii cTpararii npaanpeieMcTBa TAA «CodTtTakom.

AO0'exT naciaenaBanusi: TAA «CoptTarkoy.
IIpaamet naciaenaBanHs: MapkeTbiHTaBast n3eitHacip TAA «CodtTakoy.

MeTtaabl nacielaBaHHs: aryJTbHAaHABYKOBBIS METaIbl Ma3HAHHS (AITYKITBIS,
THIYKITBIS, aHali3, CIHTA3, abaryapHEeHHE), a Takcama MPBIEMBI SKaHAMIYHAra aHai3y
(mapayuanti), 1 mapketbinraBara ananizy (SWOT, SW, TOWS).

JlacienaBaHHi i pacnpanoyki: Ha aCHOBE BBIBYUSHHS T3APAThIYHBIX IIBITAHHAY
apraHizallbli MapKeTbIHIaBail [3eMHACLIl BbI3HAYaHbI CYTHACIb, CyYaCHbIS I1aIbIX0/bI Ja
XKBILIAYJICHHS KAHT3HT MapKeThIHTaBall J3eMHACI 1 al[PHKI BbIHIKAY si€ IPaBsIA3€HHS,
MpaBeA3€Hbl aHali3 KaHTAIHT-MapkeTbiHra TAA "Cod1Tak0", mpananaBaHbl NUIAX1 ATO
VackaHajeHHs 1 aHali3 1X 3()eKThIYHACIII.

DJiIeMeHThbI HABYKOBaii HaBi3HbI: IparlaHaBaHbl 1 A0rpyHTaBaHbl pIKaMEeHAallbIl
a NaJSNIIPHHI KAHTAHT MapKeTbIHraBai A3eMHACIl PaAIpbIEMCTBA.

BooOiacub MarybiMara npakThlYHAra NpbIMsiHEHHS: Y aJ13€7Ie MApKETHIHTY
TAA «CodptTox0».

ThxHika-)KaHaMiyHAgd 1 canbIsyibHAs  3HAYHACHL  JacjaelaBaHHA:
MEpKaBaHbIsl MEpanpbleMCTBBl  OyAayllb caj3edHIvalb MNalSAMNIIPHHIO OayHacli
apradizaipll ¥ IHTIpHEIe, aJKPbIIOLb MardbIMaclb MPBILSTHYIb 13a/IaTKOBBIX KJII€HTaY
1 Oyay1b caj3eiHIvalh yMalaBaHHIo y3aeMaaTHOCIH 3 1Mi.

A¥Tap mpailpl manBspaKae, IMTO TPBIBEA3CHBI ¥ € pa3iiKoBa-aHATITHIYHBI
MaTAPhISJT MpaBlibHA 1 a0'eKThIVHA aIIOCTPOYBae CTaH JOCJeaHara Imparpcy, a yce
3aras3pluaHblsl 3 JITApaTypHBIX 1 IHIIBIX KPBIHIIl TIAPATHIUHBISA, METaJanarigyHblsa 1
METabIYHBIS MAJIAXKIHHI 1 KaHIPIIBI CynpaBajkKarollia criacbIkaMi Ha 1X ayTapay.



Thesis: 68 p., 13 figures, 9 tables, 53 sources, 5 appendices
CONTENT MARKETING, CONTENT, WEBINAR, BLOG, SWOT
ANALYSIS, TOWS MATRIX, 5SW ANALYSIS, IT SPHERE

The purpose of the thesis: the development of recommendations to improve
content marketing activities of LLC «SoftTeco.

The object of the study: LLC «SoftTeco».

The subject of the study: content marketing activities of LLC «SoftTeco».

Research methods: general scientific methods of cognition (deduction,
induction, analysis, synthesis, generalization), as well as techniques of economic
analysis (comparison), and marketing analysis (SWOT, 5W, TOWS).

Research and development: on the basis of the study of theoretical issues of
marketing activity organization the essence, modern approaches to the implementation
of content marketing activity and evaluation of its results are defined, the analysis of
content marketing activities of LLC “SoftTeco” is carried out, ways of its improvement
and analysis of their effectiveness are proposed.

Elements of scientific novelty: proposed and substantiated recommendations on
improvement of content marketing activity of the enterprise.

Area of possible practical application: in the marketing department of LLC
«SoftTeco».

Technical, economic and social significance of the study: the proposed
activities will help improve the organization's visibility on the Internet, open up the
opportunity to attract additional clients and help strengthen relationships with them.

The author of the work confirms that the calculation and analytical material
presented in it correctly and objectively reflects the state of the process under study, and
all theoretical, methodological and methodological provisions and concepts borrowed
from literary and other sources are accompanied by references to their authors.



