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MARKETING, MARKETING ANALYSIS, COMPETITIVE ANALYSIS,
PEST ANALYSIS, SWOT ANALYSIS, TOWS ANALYSIS, PORTER’S FIVE
FORCES ANALYSIS

The aim of the study is to analyse the marketing communications effectiveness
of MEDIACUBE LLC and develop recommendations for their improvement.

Object of the study: LLC MCN GLOBAL.

Subject of the study: the marketing communication of LLC MCN GLOBAL.

Research methods: analysis of the financial position, competitive analysis,

PEST analysis, SWOT analysis, TOWS analysis, Porter’s five forces analysis.

Research and development: the paper investigates the theoretical background
and significance of marketing analysis; reviews and evaluates the marketing
communication and activities of LLC MCN GLOBAL; provides recommendations on
the viable ways to improve the marketing communication of LLC MCN GLOBAL.

Elements of scientific novelty: proposed recommendations on the improvement

of marketing communications.

Application field: marketing analysis at commercial organizations.

Technological- economic, social significance: practical implementation of the

results of the study in marketing activities analysis can effectively contribute to
the improvement of marketing and, as a result, economic efficiency of operations and
activities at LLC MCN GLOBAL.

The author acknowledges that materials used in the paper correctly and
objectively present the case, and all cited sources are referenced to their original
authors.
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MAPKETHUHI, MAPKETHHI OBbIN AHAJINS, AHAJIN3
KOHKYPEHTOB, PEST-AHAJIN3, SWOT-AHAJIN3, TOWS-AHAIJIN3, AHAJIN3
I[TATU CUJI TIOPTEPA

[enb paboThl - aHanu3 3PHEKTUBHOCTH MAPKETUHTOBOM nestenbHocTH OO0
«MCN GLOBAL» u pa3zpaboTka peKOMEHAIHI IO €€ COBEPIIIEHCTBOBAHMUIO.

O6bexktToM nanHoro uccienaoanus spisiercs OO0 «MCN GLOBALY.

[IpenmMeToM TaHHOTO UCCIIEIOBAHUS SIBJISIFOTCS MAPKETUHIOBbIE KOMMYHHUKAIINHU
u pearenbHocTh OO0 «MCN GLOBAL».

Metoasl uccnenoBanus: aHaiau3 (UHAHCOBOTO TMOJIOXKEHUS, KOHKYPEHTHBIN
ananu3, PEST-ananu3, SWOT-ananu3, TOWS-ananu3z, ananus nsatu cui [loptepa.

UccnenoBanusi u  pa3paboTKu: B  AUIUIOMHOM paboTe  HCCIenyrTCs
TEOPETUYECKUE NPEANOCBUIKM MW 3HAYEHUE MAPKETHHTOBBIX KOMMYHUKAIWN;
paccMaTpuBaeTCsi M OLEHUBAeTCAd MapkeTuHrosas aAeareabHocTh OO0 «MCN
GLOBALy; nanbl pekOMEHJalluK IO BO3MOXKHBIM MY TSAM YJIYUIIIEHUS MAPKETUHT OBBIX
komMyHuKanui u aesreabHoctu OO0 «MCN GLOBAL».

DneMeHThl HayYHOW HOBU3HBL: MIpejjiaraeMbie U 000CHOBaHHBIE PEKOMEHIAIUN
M0 YJIYYIIEHUIO MAapKETUHTOBBIX KOMMYHUKAUUA U AEATEIBHOCTH KOMMEPUYECKHX
NPEANPUATHHA.

O61acTh BO3MOXKHOTO MPAKTHUUECKOTO MPUMEHEHUS: MApPKETUHTOBBIN aHau3
KOMMEPYECKUX OpraHU3aLuil.

TexXHN4EeCKO-3KOHOMHUYECKAS! U COUAIbHAS 3HAYMMOCTD MPOBEAECHHOTO

WCCIIEIOBAHUS: TPAKTUYECKAs] peanu3alusl pPe3yJbTaTOB HCCIEHOBAHUS B
J€JIOBOM  MpakTHKE  MOXeT  A(P(EKTUBHO  CIOCOOCTBOBATH  YJIYYIIECHHUIO

CTpaTeru4ecKou H, KakK CIIEJICTBUE, AKOHOMHUYECKOM 3¢ heKTUBHOCTH
MpeANPUHUMATENBCKOMN AEATEIbHOCTH
000 «MCN GLOBALYy.

ABTOp IUIJIOMHON paOOThl MOATBEPKAAET, UTO MPUBEACHHBIN B HEM MaTepual
NPaBUIBHO U OOBEKTUBHO OTPaXXA€T COCTOSHHUE HCCIENIYyEMOro Ipoliecca, a BCe
3aMMCTBOBAaHUS COMPOBOXKAAIOTCS CChUIKAMH Ha UX MTEPBOHAYAIBHBIX aBTOPOB.



