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Junnomuas pabora: 57 c., /7 puCyHKOB, 8 Tabmui, 56 HCTOYHUKOB, 2
IIPUIIOKECHUM.

OPTAHU3AIIMOHHAS CTPYKTVYPA KOMITAHUUN,
MAPKETHUHI'OBAA NEATEJBHOCTH OPI'AHU3ALINU, MEHE/[PKMEHT,
PA3BUTUE BPEH/IA, ITPOJIBUXXEHUE BPEHJIA, SWOT-AHAJIN3, CBA3U
C OBIIECTBEHHOCTBIO

llens wuccnenoBaHUs: MpoaHAIM3UPOBaTh NpojBwkeHue Openga OO0
«MerauMIIaHT» U 1aTh PEKOMEHIAINH 110 €r0 COBEPIICHCTBOBAHUIO.

JIist TOCTHKEHUSI BBIIIEYKa3aHHOM IIeJId ObLIM pa3pabdOTaHbl CIEAYIOIINE
3aJlayu:

o OxapakTepu30BaTh OPEHIUHT U €T0 CYTh

o [Ipoananu3upoBath (PUHAHCOBOE COCTOSIHHE KOMIIAaHUU

J [IpoaHanmu3upoBaTh CETMEHTALMIO PBIHKA WU MMO3MIIMOHUPOBAHUE YCIIYT
OpraHu3aluu

o [ToaroToBKa MOAXOAOB M METOMOJIOTMM IS YJyYIIECHUS pPa3BUTUSA H

MPOJIBUKEHUS OpeHIUHTa

O6bexT uccnenoBanus: OO0 «MerauMIIaHT.

[IpenMeTr uccieqoBaHUs: MApKETUHIOBAas JACSATEILHOCTb, MEPONPUSITHUS IO
pa3BuTHIO OpeHnaa u puHancosbie nokazarenu OO0 «MerauMIaHT.

Metoapl uccnenoBaHUs: OOIIME U  CHOEIUMAIbHBIE METOJbl HAYYHOI'O
MO3HAHUS, aHalu3 Yy4eOHOW JnuTeparypbl U (MHAHCOBOM OTUETHOCTH, AHAJIM3
(UHAaHCOBBIX KOA(P(ULIHUEHTOB M  MAPKETUHIOBBIX IIOKa3aTelield, CHHTE3,
000011IeHne, CpaBHEHHUE, TOJITOTOBKA METOJIOJIOTHM Ha OCHOBE CYIIECTBYIOIICH
MApKETUHIOBOM CTPATETHH.

O6macTb BO3MOXXHOTO MPAKTUYECKOTO TPUMEHEHUS: MPEAJIOKEHHBIC
pEIIeHUs] MOTYT OBbITh UCITOJIb30BAHBI HA MPAKTUKE MPHU MOUCKE MYyTEH YIydIIeHUs
MPOJIBIKEHUS OpeH/1a TF000T0 IPOMBIIINIEHHOTO MTPEANPUITHS.

ABTOp palOOThl MOATBEP)KIAET, YTO MPUBEIEHHBIA B JUIJIOMHOW padoTe

pacy€THO-aHATUTUYECKUN MaTepuall MpPaBWIBHO UM OOBEKTUBHO OTPaXKaeT
COCTOSIHAE MCCIIEyEMOI0 MPOLECCa, a BCE 3aMMCTBOBAHHBIC U3 JINTEPATYPHBIX U
JIPYTUX HCTOYHUKOB TEOPETUYECKHE, METONOJOTHUYECKUE W METOANYECKHE
MTOJIO’KEHHUE U KOHLEIIINY COMPOBOXKIAIOTCS CChUIKAMH HAa UX aBTOPOB.



Thesis: 57 p., 7 figures, 8 tables, 56 sources, 2 appendices.

ORGANIZATIONAL STRUCTURE OF THE COMPANY, MARKETING
ACTIVITY OF THE ORGANIZATION, MANAGEMENT, BRAND
DEVELOPMENT, BRAND PROMOTION, SWOT-ANALYSIS, PUBLIC
RELATIONS

The purpose of the research: study is to analyse brand promotion of the LLC
“Megaimplant” and to give recommendations upon its improvement.

In order to achieve the above stated goal, the following objectives have been
developed:

o Define branding and its essence

o Analyze financial condition of the company

o Analyze market segmentation and positioning of the organization’s
services

o Prepare approaches and methodologies to improve branding

development and promotion

The object of the research: LLC "Megaimplant”.

The subject of the research: the marketing activity and financial performance
of LLC "Megaimplant".

Research methods: general and special methods of scientific knowledge,
analysis of educational literature and financial statements, analysis of financial ratios
and marketing indicators, synthesis, generalization, comparison preparing
methology based on existing marketing strategy.

Realm of the possible practical application: the proposed solutions can be used
in practice when looking for ways to improve the brand promotion of any industrial
enterprise. Author of work confirms that the above thesis work in computational and
analytical material correctly and objectively reflects the state of the process under
investigation, and all borrowed from the literature and other sources of theoretical
and methodological position and concepts accompanied by references to their

authors.



JpiruiomHas padora: 57 c., 7 mai., 8 tabuii, 56 KpbIHil, 2 1aaaT.

APTAHIBALIBIMHASL CTPYKTYPA KAMIIAHII, MAPKETBIHABAS
JIBEMHACILIb APTAHIBALIBI, MEHE/DKMEHT, PA3BILIIE BPPHJIA,
[IPACOYBAHHE BPOHJIA, SWOT-AHAJII3, CYBSI3I 3 TPAMAJICKACLIO

MbhTa pmacnemaBaHHA: —MpaaHamizaBalb MpacoyBaHHe Opanma TAA
«MeranmmianT» 1 Aalb paKaMeHallbll Ma Aro YaackaHaleHHi.
Jnist JacArHEeHHs BBILIDINaKa3aHail MAThI ObLI1 pacrpaliaBaHbl HACTYITHBIS 33Ja4bl

-BBI3HAYAHHE OPIH/BIHTA 1 SITO0 CyTHACII

-a”ai3 (piHaHCcaBara cTaHa KamIiaHii

-aHaJIi3 CerMEHTAallbll PBIHKY 1 Ia3ilbITHABaHHE MMAaCIyT apraHi3allbli

-MaAPBIXTOYKA MabIX0aYy 1 METaaa 0T JIJIs TAJISAIIIIHHAS Pa3BIIIs 1
pacoyBaHHs OPAHABIHTY

AO'extam nacienaBadusa: TAA «MerauMIuiaduTy.

[IpanMeram nacienaBaHHs: MapKEThIHTaBas J3eMHacpb 1 (¢1HAHCABBISA
naka3zubiki TAA «MerauMmranty.

Meranel fmaciaemaBaHHS: aryJbHBIS 1 CHEIBISUTBHBIS METaahl HaBYKOBara
Na3HaHHS, aHali3 By4Y’OHail miTapaTypbl 1 (iHAHCaBail crpaBa3favyHacCIll, aHai3
(b1HaHCaBBIX Kad(PIUbICHTAY 1 MAPKETHIHIaBbIX MAaKa34yblKay, CIHT33, adaryibHEHHE,
napayHaHHe, TaJpbIXTOYKa METaJajlorii Ha acHOBE ICHYIOUall MapKeTbIHTaBail
CTpaTaTii.

BoGnacip marybiMara Y KbIBaHHS: IparaHaBaHbIS palIdHHI MOTYIb OBIIIb
BBIKAPBICTAHBl HA TMPAKTHIIBI NPl MOMIYKY IUIAXOY MaBBIIIIHHSA (DiHAHCABBIX
BBIHIKAY J3eHHAcIIl JII000Ta MpaMbICiioBara mpaarnpbleMCTBa.

A¥Tap npaiipl nanBapKae, ITO MPBIBEI3EHbI ¥ IbITUIOMHAN Ipalbl
pa3niKoBa-aHAJITBIYHBI MATAPbISI MPaBlIbHA 1 a0'€KThIYHA a/JIFOCTPOYBAE CTaH
JoclieIHara npamacy, a yce 3ana3blyaHbls 3 JJITAPATYPHBIX 1 IHIIBIX KPBIHILL
TIAPATHIUHbIS, METAAAJIATIYHBIS 1 METAIBIYHBISI CTAHOBIIIYA 1 KAHIIIIIBI

CyTpaBaJXKaIoIIIla CTachlJIKaMi Ha 1X ayTapay.



