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Junnomuas padota: 75 c., 16 puc., 20 Ta6i., 45 UCTOUHUKOB, S MPUITOKEHUS

BHEIIHAA CPEAA OPIAHU3ALNMKM, BHYTPEHHAA CPEIA
OPI'AHU3ALINU, MAPKETHUHI', MAPKETUHI'OBAS CTPATEI'MA, SWOT-
AHAJIN3, TOWS-AHAJIN3, PEST-AHAJINS.

Heabp aumioMHoO#N padOTbl — M3YYECHHE W AHAIU3 METOJOB OpPraHU3AIUU
PONAK M IPOABMKEHUS KaK HEOTHEMJIEMOW YacTH MAapKETHMHIOBOW CTpaTEruu
OpraHu3alMy, a TaKke pa3paboTka PEKOMEHJAIMN MO0 WX ONTHUMU3AIMH IS
HOBBILIEHUSI KOHKYpeHTocnocoOHocTH U 3 dextuBHOCTH npeanpustus MOOO
«Acctpa Baiicpyccnana». B nunioMHoil paboTe pemaroTcest caeayone OCHOBHbIE
3a/1a4yu:

— U3YYUTb COBPEMEHHBIE MOAXOABI K IPOJAXaM M IPOJBHKECHHIO Kak
COCTAaBHBIM 3JIEMEHTAaM MapKETHHIOBOW CTPATErNH

— PaccMOTPETH AECATEIBHOCTh KOMIIAHUU;

— IPOAHAIM3UPOBATH MAPKETUHTOBYIO CPEly OpraHU3aluu;

— pa3paboTaTh PEKOMEHAALMH MO MPOABUKEHUIO U YBEIUYEHUIO MPOJAK
MHOCTPAHHOTO OOIIECTBA C OrPAaHUYECHHOW OTBETCTBEHHOCTBHIO "AccTpa
Baticpyccmann".

Oo0bexT uccaenoBanus — MOOO «Acctpa Balicpyccnanm.

Ipeamer uccaenoBanus — MapkeTuHroBas aearenbHocTb MTOOO «Acctpa
Baincpyccnanmy.

Metoabl ucciefoBaHMA: OOUICHAYYHbIE METOJbl IMO3HaHUA (AEITyKLus,
UHAYKLNS, aHaliu3, CHHTE3, 00O0IIEHHE), a TaKKe MNPUEMbl SKOHOMHUYECKOTO
aHanu3a (CpaBHEHUS).

O0s1acTb  BO3MOKHOIO0 TNPAKTHYECKOI0 TNPHUMEHEHMS: B  OTHENE
mapketunra HMOOO «Acctpa Baiicpyccnanm» W HHBIX  OpraHU3alusX,
IIPEAOCTABIAIOIINX CXO0XKUE YCITYTH.

ABTOp pabOThl TOITBEPXKAAET, UYTO MPUBEACHHBII B HEW pacyeTHO-
aHAIMTUYECKUI Marepuan NpaBWIbHO M OOBEKTHUBHO OTPAXAET COCTOSIHHUE
HCCIIEAYEMOTO TPOLECCa, a BCE 3aMMCTBOBAHHBIE W3 JIUTEPATYpHBIX U JIPYTHUX
HMCTOYHUKOB TEOPETHUYECKUE, METONOJIOTMYECKUE U METOAUYECKHE TOJOKEHUS U
KOHIIETIIMU CONTPOBOKIAIOTCS CCHIJIKAMHM HA UX aBTOPOB.



Thesis: 75 pp., 16 figures, 20 tables. 45 sources, 5 applications

EXTERNAL ENVIRONMENT OF THE ORGANIZATION, INTERNAL
ENVIRONMENT OF THE ORGANIZATION, MARKETING, MARKETING
STRATEGY, SWOT ANALYSIS, TOWS ANALYSIS, PEST ANALYSIS.

The purpose of the thesis is to study and analyze methods for organizing
sales and promotion as an integral part of the organization’s marketing strategy, as
well as developing recommendations for their optimization to increase the
competitiveness and efficiency of the enterprise Asstra Weissrussland FLLC. The
thesis solves the following main problems:

— study modern approaches to sales and promotion as components of a
marketing strategy

— consider the company’s activities and its main types;

— analyze the marketing environment of the organization;

— develop recommendations for promotion and increasing sales of the foreign
limited liability company Asstra Weissrussland.

The object of the study is Asstra Weissrussland FLLC.

The subject of the study is marketing activity of Asstra Weissrussland FLLC.

Research methods: general scientific methods of cognition (deduction,
induction, analysis, synthesis, generalization), as well as techniques of economic
analysis (comparison), tabular, graphical methods.

Area of possible practical application: in the marketing department of Astra
Weissrussland FLLC and other organizations providing similar services.

The author of the work confirms that the calculation and analytical material
presented in it correctly and objectively reflects the state of the process under study,
and all theoretical, methodological and methodological provisions and concepts
borrowed from literary and other sources are accompanied by references to their
authors,



JpitioMHas pabdota: 75 c., 16 main., 20 ta6m., 45 kpeidii, 5 nagar

S3HEHIHAA ACAPOJA3E APTAHI3AILBIL, YHYTPAHAE ACSPOJI/I3E
APTAHIZALIBII, MAPKETBIHI', MAPKETBIHI'ABAS CTPATOI'TA, SWOT-
AHAIJII3, TOWS-AHAIJII3, PEST-AHAJII3.

MpbaTa nacjieqaBaHHs - BRIBYYDHHE 1 aHAMI3 METajay apraHizaibli mpogaxay
1 TIpacoyBaHHsS K HeaJ'eMHall 4YacTKI MapKeThIHTaBail CTpaTaril apraHizaibli, a
TakcamMa pachpamnoyka pdIKaMEHAAbId Ta 1X anThIMi3ambli JJIs MaBBIIIDHHS
KaHKypdIHTa3modbHaci 1 »dekTteiyHaci npaanpeiemctBa 3TAA  «Acctpa
Baiicpyccnann». Y apliioMHailt pabolie BhIpaliarolila HACTYMHbBIS ACHOYHBIS
3aJ1aybl:

— BBIBYYBI[b CYYaCHbIS NaJbIXOAbl Ja MpoAakKay 1 MpacoyBaHHI K
CKJIQJIOBBIM 3JIEMEHTaM MapKeThIHTaBall cTpatTarii

— pasrieaselhb J3eMHaCIb KaMIlaHil 1 i€ aCHOYHBIS BifIbl;

— TIpaaHajizaBallb MApPKEThIHIaBa€ acspoa3€ apraHizallbli;

— pachpanaBallb pIKaMEHalbll Ma MPacoyBaHHI 1 NABEIIY3HHI Mpoaaxkay
3aMeXKHara TaBaphICTBa 3 abMexaBaHall afkasHaclio "Acctpa Baiicpyccnann'.

A0'ekT naciaenasanns — 3TAA «Acctpa Balicpyccnanm.

IIpagmer paciaegaBaHHs — MapkeTblHraBas na3erHacub 3TAA «Acctpa
Baincpyccnanmy.

MeTaabl 1aciielaBaHHS . aryJbHAHABYKOBBIS META IbI Ma3HAHHS (I3 TyKIIbIS,
IHIYKIbIS, aHami3, CIHTI3, alaryJbHEHHE), a Takcama MpbIEMBI dKaHaMidyHara
aHani3y (mapayHaHHi), TaOi4HbI, TpadiuyHbl META/IBI.

Bobiacubr MarybiMara mNpakThbIYHATA MNPbIMSAHEHHS: Yy  ajyi3ene
mapkeTbiHTy 3TAA «Actpa Baiicpyccmanm» 1 1HIIBIX apraHi3aibisaX, sKis
MpajCTayJISIIONb MaJ00HbIS MacIyTi.

A¥Tap mpanbl manBsip/pKae, IMITO MPBIBEA3EHBI ¥ €1 pas3iiikoBa-aHATIThIYHBI
MaT3phIsI MpaBiibHA 1 a0'eKThIYHA aJIJTIOCTPOYBAE CTaH J0ceHara mpaipcy, a yce
3aIma3bluaHblsl 3 JTTApaTyPHBIX 1 IHIIBIX KPBIHII TIAPATBIYHBISA, METadaNaridHbIs 1
METa IBIYHBISA MK HHI 1 KAaHIMIIBI CYTIpaBaKarollila ClachblIkaMi Ha iX ayTapay.



