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Junnomuas pabota: 71 c., 21 puc., 10 tadmn., 58 ucrounukos, 6 npui.

MAPKETUHI, MAPKETUHI'OBASA CTPATEIT'UA, SWOT-AHAJIN3,
MAPKETUHI'OBBIE ®YHKIWW, AHAJIM3 KOMITAHUHN, KOOOOUIMUEHT
KOHBEPCHUU, SPOEKTUBHOCTH MAPKETUHI'OBOW CTPATET' M.

Heab uccienoBaHus: yBEIUYUTh NPUOBUIL KOMIAHUU 3a CUET PACIHIMPECHUS
KJIIMEHTCKOW 0a3bl HA OCHOBE pa3pabOTKU MApKETUHTOBOUM CTpaTEeTUH.

Oo0bekT uccaegosanusi: OO0 "AJIbMA-JIEHT".

IIpeamer wucc/ieoBaHMsl: OpraHu3anus MapkeTHHroBon ctparerun OO0
"AJIbBMA-JIEHT".

MeToabl uMcc/ieIOBAHUS: aHAIN3, pacyeTHO-aHaIuTU4yeckas padora, SWOT-
aHaJIn3, TECTUPOBAHMUE.

HccnenoBanus u pa3padoTKU: HA OCHOBE U3YYEHUS TEOPETUUECKUX BOIIPOCOB
OpraHu3alliid MApKETHHTOBOM CTPaTErMd OMNPENECICHbl CYIIHOCTb, COBPEMEHHBIE
MOJXO0/bI K OCYIIECTBICHUIO MAPKETUHIOBOW IEATEIBHOCTH U OLICHKE PE3YJIBTATOB €€
peanu3anuu, TpoBeAeH aHanu3 mMapketuHrorou crparerun OOO "AJIBMA-JIEHT",
MPEJUIOKEHBI ITyTH €€ COBEPIICHCTBOBAHUSA. U aHAIU3UPYETCS UX 3P (HEKTUBHOCTD.

DJIeMeHThl HAYYHOI HOBU3HbI: HAyYHAsi HOBU3HA PA0OTHI 3aKII0YAETCS B TOM,
YTO OHA ObLJIa MPEJIONKEHA U apPOOHUPOBAHA C IEJIbIO MPUBJICUCHUS JOTOJHUTEIbHBIX
KJIIMEHTOB W YJy4dIllleHUs] ((MHAHCOBBIX MOKa3aTesiel Ha MEAUIIMHCKOM PBIHKE 3a CUeT
COBEPIICHCTBOBAHNS MAPKETUHTOBOM CTPATETHH.

O0sacTh  BO3MOKHOIO TNPUMEHEHHMSI: MPAKTUYECKOE IPUMEHCHHUE B
MapketuHrooit gesrenbsHoctu OO0 "AJIbMA-JIEHT".

TexHUKO-IKOHOMHYECKAsl, CONUAJbHASL 3HAYMMOCTB: pa3paboTka U
uu@poBU3aLMS MAPKETUHTOBOM CTPATETUH MO3BOJISIT KOMIIAHUU MOBBICUTH OT/Iayy OT
WHBECTUIIUA B peKJaMy, CTaTb Oojee CTAOMIBLHON IO OTHOIICHUIO K BHEIIHUM
(axTopam U 3aHITH OOJiee MPOUYHBIC MO3UIIMN HA PHIHKE CTOMATOJIOTMYECKUX YCIIYT.

ABTOp pabOTBl MOJTBEpP)KIAET, YTO MPHUBEICHHBIA B HEW PACUETHO-
aHAJTUTUYECKUN MaTepuan MpaBUIbHO U OOBEKTUBHO OTPa)KaeT COCTOSIHUE HCCIe-
JyEMOTO MPOLECCa, a4 BCE 3aMMCTBOBAHHBIE U3 JIUTEPATYPHBIX U JIPYTUX UCTOUHU-KOB
COIIPOBOXKJIAIOTCS CCHUIKAMU HA X aBTOPOB.



Heimiomuas padora: 71 c., 21 man., 10 Tabin., 58 kpsiHil, 6 1agaTkay.

MAPKETBIHI', MAPKETBIHI'ABAS CTPATOI'TA, SWOT-AHAIJII3,
MAPKETBIHI'ABBISI  ®YHKIIbII, AHAJII3 KAMIIAHII, KAD®IIBIEHT
KAHBEPCII, DOEKTBIYHACIIb MAPKETBIHIABAU CTPATAI'IL

MbTa naciiefaBaHHs: TaBUIYBIIL NPBHIOBITAK KaMITaHIl KOINT MAIIbIPIHHS
KJIIeHIKal 0a3bl HA aCHOBE pacIpalloyKi MapKeThIHTaBail CTPaTAril.

A0'exT nacaenaBanni: TAA "AJIbMA-JIEHT"

IIpaamer paaciegaBaHHsi: apraHizallbld MapKeThIHTaBail crpardrii TAA
"AJIbBMA-JIEHT".

MeTtaabl faacjieiaBaHHsI: aHalli3, pas3fikoBa-aHadiThIdHAs Tmpama, SWOT-
aHaJjli3, TICTaBaHHE.

JaciieqaBaHHi I pacnpanoyKi: Ha aCHOBE BBIBYYIHHS TIAPATHIUYHBIX IIBITAHHSY
aprasizaiibli MApKEThIHTaBall CTPATAT1l BhI3HAYAHbBI CyTHACIb, CYYaCHBISI MAIBIXO/IbI Ja
QXKBIIIYICHHS MapKeThIHTaBal J3eMHacIll 1 alPHIbl BBIHIKAY sie pdlali3allbli,
MpaBe/I3eHbl aHalli3 MapkeTbiHraBail ctpatarii TAA "AJIBMA-JIEHT", npananaBaHbl
HUISX1 sie YIacKaHalIeHHs. 1 aHai3yela X 3QeKThIYHACIIb.

DJieMeHThl HABYKOBAail HaBi3HbI: HABYKOBas HaBi3HA Mpallbl 3aKJIIOYaeIa y
THIM, IIITO SiHAa ObLIa MIpanaHaBaHas 1 ampabaBaHa 3 MATall MPBIIATHEHHS J1aJaTKOBBIX
KJIIEHTay 1 NaJSNIIHHS (1HAHCABBIX NAKa34blKay HAa MEIBIIBIHCKIM PHIHKY 32 KOLIT
yJacKaHaJIeHHs MApKEThIHTaBal CTpaTATil.

BoOsacup MarusiMara mnpbIMSHEHHSI: TPAKTbIYHAE TMPLIMIHEHHE ¥
MapkeThiHraBai a3eitnacii TAA "AJIBMA-JIEHT".

Thxnika-dkaHamiuHasi, canbisJibHAs  3HAYHACHb:  pacopaioyka i
ubi(paBizailbli MApKETBIHTaBal CTPATATril Ja3BOJALb KaMmMaHll MaBbICIb aaiady aj
1HBECTBILIBINA Y pIKiIamMy, cTallb OOJbII cTa0UTbHAN y aHOCIHAX Jia 3HEUIHIX (pakTapay
1 3aHALb OOJBII TPHIBAJIBIA NA31IbIl HA PHIHKY CTaMAaTaJarl4HbIX MacIIyT.

A¥yTap mpainbl manBspjKae, IMITO MPHIBEA3EHBI ¥ € pa3iikoBa-aHATITHIYHBI
MaT3phIsii IpaBUIbHA 1 a0'eKThIYHA aJJIFOCTPOYBAE CTaH JaclielyeMaro mpamacy, a yce
3ama3blyaHblsl 3 JITAPATYPHBIX 1 THIIBIX KPBIHII CyIpaBajKaroliia crachblUIkaMi Ha 1X

ayrtapay.



Thesis: 71 p., 21 figures, 10 tables, 58 sources, 6 appendices.

MARKETING, MARKETING STRATEGY, SWOT-ANALYSIS,
MARKETING FUNCTIONS, COMPANY’S ANALYSIS, CONVERSION RATE,
EFFICIENCY OF MARKETING STRATEGY.

The purpose of this graduate work: is to increase company’s profits by expanding
the customer base based on the development of marketing strategy.

The subject: LLC "ALMA-DENT".

The research object: the organization of marketing strategy of LLC "ALMA-
DENT".

Research methods: analysis, calculation and analytical, SWOT analysis, testing.

Research and development: based on the study of theoretical issues of the
organization of marketing strategy, the essence, modern approaches to the
implementation of marketing activities and the evaluation of the results of its
implementation are determined, the analysis of the marketing strategy of LLC "ALMA-
DENT" is carried out, ways of its improvement are proposed and their effectiveness is
analyzed.

Elements of scientific novelty: the scientific novelty of the work consists in the
fact that it was proposed and tested to attract additional customers and improve financial
indicators in the medical market through improving the marketing strategy.

Scope of possible application: practical application in the marketing activities
of LLC "ALMA-DENT".

Technical, economic, social significance: the development and digitalization of
the marketing strategy will allow the company to improve the return on investment from
advertising, become more stable in relation to external factors, and take a stronger
position in the dental services market.

The author of the work confirms that the calculation and analytical material given
in it correctly and objectively reflects the state of the process under study, and all
borrowed from literary and other sources are accompanied by references to their
authors.



