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AHHOTALIMSA

OOmuit o0beM NUIIOMHON paboThl COCTaBiIseT /3 CTpPaHMIB, M3 HHUX
OCHOBHOM TekcT — 49 crpanun. PabGora cocTouT W3 BBeneHUs, IBYX TJaB,
3aKJIFOYEHUS], CIIUCKA MCIOJIb30BAHHOMN JINTEPATYyphl (BKJIOYAET 28 MCTOUYHUKOB) U
IIPUIIOKECHUM.

KiaroueBbie cJI0Ba: OIIPEJAEJIEHUME, OIIPEJAEJIMTEJIbHAA
KOHCTPYKIUA, TYPU3M, TYPUCTUUECKASA PEKIIAMA, CTPYKTVYPA,
CEMAHTUKA, PYCCKHM S3bIK

O0beKT HccsIeI0BaHUs — ONIPEACIUTENBHAS KOHCTPYKIIHS.

IIpeamer wucciie0BAaHUSIT — CTPYKTYPHBIM M CEMAHTHYECKHM ACIIEKT
ONPENEIUTEIBHON KOHCTPYKIIMHU B TEKCTaX TYPUCTUUYECKON PEKIIAMBI.

eabro wuccienoBaHUs:  BBIJICICHHE W ONHCAaHHE  OCOOEHHOCTEH
(YHKIMOHUPOBAHUS ONPEACIIUTEIbHBIX KOHCTPYKIMI B PEKJIIAMHBIX TEKCTax (Ha
MaTepraie TEKCTOB TYPUCTUYECKHUX CAUTOB.

MeToabl  HMccCeI0BAHMSI:  METOJ[  CIUIOIIHOM  BBIOOPKH,  METOJA
KOJIMYECTBEHHOTO AHAJIN3a, CPABHUTEIBHO-COIIOCTABUTENBHBIM METOM, METOJ
KOHTEKCTYaJIbHOTO aHAJIN3a, aHAJTUTUYECKUN METO/.

IHosnydyeHnHble pe3yJibTaThl pad0Thl U UX HOBH3HA: B pa00OTE PaCCMOTPEHO
COIEp)KAaHME TIOHATUSA OIPENECIUTEIbHON KOHCTPYKLIMH; OXapaKTEepU30BaHa
TYPUCTHUYECKAs peKIaMa KaK COCTAaBISIIOUIYK0 TYPHUCTHYECKOTO JUCKYpCa;
BBIJICJICHBI M OMUCAHbl CTPYKTYPHBIE MOJEIN OINpPEAETIUTEIbHBIX KOHCTPYKIIMI B
TEKCTaX TYPUCTUYECKOW PEKJIAMBI; OINpPEAEIEHAa CEMAHTHUKA OIPEEIUTENBHBIX
KOHCTPYKIIMHM B TEKCTaX TYPUCTHUECKON PEKIAMBI.

IIpakTHyeckasi 3HAYMMOCTDb MCCJIEIOBAHUSA M 00J1aCTh IPUMEHECHMUH.

Pe3ynbTaThl uccienoBaHus MOTYT OBITh NPHUMEHEHBI B CIELKYpcax IO
MEXKYJIbTYPHOH  KOMMYHHMKAllMM, MpParMajJuHIBUCTUKE, B  IPAKTUYECKON
NEATEIIBHOCTH JINLL, CBSI3AHHBIX C PEKJIIAMHOM TYPUCTUYECKOMN JAESTEIBHOCTHIO.

Hacrosimas  pabota  sBASiETCS  CaMOCTOSITEIIBHBIM — HCCJIEOBAHHEM,
JIOCTOBEPHOCTh PE3YyJbTAaTOB KOTOPOTO MOATBEPKIAETCS HAy4YHO OOOCHOBAHHOMU
METOJIUKOMN HCCIIEJOBaHUSI.



ANNOTATION

The total volume of the thesis is 73 pages, of which the main text is 49
pages. The work consists of an introduction, two chapters, a conclusion, a list of
references (includes 28 sources) and appendices.
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TOURIST  ADVERTISING, STRUCTURE, SEMANTICS, RUSSIAN
LANGUAGE

The object of research is a defining construction.

The subject of the study is the structural and semantic aspect of the defining
structure in the texts of tourism advertising.

The purpose of the study: to highlight and describe the features of the
functioning of attributive structures in advertising texts (based on the texts of
tourist sites.

Research methods: continuous sampling method, quantitative analysis
method, comparative method, contextual analysis method, analytical method.

The results of the work and their novelty: the work examines the content of
the concept of a defining construction; characterized tourism advertising as a
component of tourism discourse; structural models of defining constructs in
tourism advertising texts are identified and described; the semantics of attributive
constructions in the texts of tourism advertising is determined.

Practical significance of the study and scope of application.

The results of the study can be applied in special courses on intercultural
communication, pragmalinguistics, and in the practical activities of persons
associated with advertising tourism activities.

This work is an independent study, the reliability of the results of which is
confirmed by scientifically based research methodology.



