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The dialectical nature of communication implies an internal connection be-
tween the whole and the part, forming the universality of the collective mind phe-
nomenon. It is based on the assumption that everything is connected to everything
and that everything is unique. This idea was formulated by M. Bakhtin, who em-
phasized that “meaning reveals its depth only when it meets and comes into con-
tact with another, alien meaning: they enter into a kind of dialogue that overcomes
the isolation and alienation of these special meanings, these cultures” [1]. This is
extremely significant to look at the way how in communication, in particular in
business communication, the individual and the collective come into contact and
coexist and how this can influence the success of the team.

Why do some groups perform better than others? One important factor is the
skills of the group members. However, even groups with comparable skill mem-
bers can have different levels of performance. Considerable work in fields such as
social psychology, organizational behavior and industrial psychology has focused
on various predictors of group performance [2]. On the other hand, in almost all
cases, these studies have focused on a specific task and attempted to characterize
what makes most groups perform well on tasks of that kind.

Another aspect associated with collective intelligence is the level of diversity
within the group. In general, groups performing creative or innovative tasks often
benefit from diversity, while groups performing tasks where efficiency is impor-
tant often suffer from diversity [3]. Cognitive diversity, including cognitive styles
and perspectives, is of particular importance to collective intelligence because it is
directly related to the ability of group members to communicate with each other. It
has been found that there is a curvilinear inverted U-shaped relationship between
cognitive style diversity and collective intelligence [4]. In other words, groups
that were moderately diverse in cognitive styles performed better than those that
were very similar in cognitive styles, as well as those that were very different.
This suggests that groups whose members are too similar to each other lack the
diversity of perspectives and skills needed to successfully perform different tasks.
However, at the same time, groups whose members are too diverse have difficulty
communicating and coordinating effectively.
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Some studies measured collective intelligence in groups of students in a man-
agement course and then tracked their performance on a series of group tests over
the next two months [4]. Teams with high collective intelligence scored signifi-
cantly higher on group tasks, even though their members underperformed on indi-
vidual tasks. Moreover, teams with high levels of collective intelligence showed
sustained improvements in performance across a series of tests, suggesting that
teams became better at retaining collective information and applying it to their
tasks over time. Overall, the research described here demonstrates the existence of
measurable collective intelligence in groups that is similar to general intelligence
in individuals. This collective intelligence arises from a combination of bottom-up
and top-down processes within groups and predicts future performance and effec-
tive learning in business environments.

To conclude, the concept of individual intelligence gives us tools to better un-
derstand education, job performance, and many other aspects of life. Similarly, we
believe that the concept of collective intelligence can be useful for understanding
many aspects of group activity, in particular in teaching a professionally oriented
foreign language, business communication, business building, providing more ef-
fective ways of controlling differences between business teams.
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AHaJIN3 BIUSIHUS U3MEHEHHUS KJIUMATa HA DKOHOMHUYECKoe
HEpPaBEHCTBO CTPaH

bensacosa /1. IO., Hotinuoosa E. K., cmyo. I k. BI'Y,
Hayy. pyk. @Quiunnosa JI. E., kauo. 3K. HayK, 0oy.

B COBPEMCHHBIX YCJIIOBUAX (baKTOp HU3MCHCHUS KJIMMaTa OKa3bIBa€T CylIe-
CTBCHHOC BJIMSIHNUC HA YPOBCHb U KaUYC€CTBO KU3HU HACCJICHUS KaK Pa3BUTHIX, TaK
1 pa3BUBAIOIIUXCA CTPAH. B Pa3BUTBIX CTpaHaX U3MCHCHUS KIIMMaTa OTPaKaroTCs
Ha YBCIMYCHUU COACPIKAHUS IMaPHUKOBBIX I'a30B B aTMoctbepe, CHWXCHUHU YPO-
)KaﬁHOCTPI, IMpOoYHrX IMOCICACTBUAX. PaBBI/IBaIOHII/IeCSI CTpaHbI B OoJIbIICH CTCIICHU
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