Buaemneroprosoie otHomennss EAJC B koHTeKcTe
N1002JIbHOM reoNnoTUTHYECKO HANIPSAKEHHOCTH

Cucaypu /. U., cmyo. IV k. BI'Y,
nayu. pyk. FOpoea H. B., kano. sx. Hayx, 0oy.

OcHoBHBIMU TapTHepamu EBpasuiickoro skoHomudeckoro corosza (EADC)
nonroe Bpemst sBisiauck EC, ATOC, a Takxke OTAeNIbHbIE CTPaHbl — JIUJEPbl MU-
poBoit sxoHOMUKH, Takue kak Kutaii u CIIIA. OnHako BBeACHHBIE MacIITaOHbIC
OKOHOMHYCCKHC CAaHKIHU U MOCICAYIOMINEC I'COTIOJIUTHUICCKHUC U3MCHCHUS ITPUBE-
JIY K TIEPEOPUECHTAIIH TOPTOBBIX TOTOKOB.

Bo BHemHeToprosbix otHomeHUAX EADC 1eHTpalbHOE MECTO 3aHUMAET
Poccus, 4ro moxrBepxkmaercs oduumanbHOW craructukoil. [lo pesynasratam
2021 r. 00beM BHELIHETOProBoro o0opora cocraBuil 846,35 muph A0IApOB
CIIIA, ¢ y4eroM MOJIOXKHUTEIBHOTO CalibJi0 ToproBoro Oamanca 209,43 mipn
nomnapoB CIIA. /lanHoe 3Hadenue obecneurmnn bemapyck, Kasaxcran u Poc-
CHUs, HA YBbH JIOJH TIpuxommiock 4,64 mupa momnapos CIIA, 29,86 mupa mon-
nmapoB CIHA u 720,42 mupa nommapoB CIHIA, coOOTBETCTBEHHO, B OTIMYHE OT
Apmennn u KepIpreizcrana, oOnagaBOIX OTPHIATEIBHBIM 3HAYEHHUEM CANIbI0
ToproBoro Oananca. Dkcropt ToBapoB U3 EADC 3a 2021 1. B OCHOBHOM Harnpas-
nscst B EC ¢ noneit 41,9 %, B ATOC ¢ noneti 28,4 %, B cTpaHbl — YIaCTHUIIBI
CHI (6e3 yuera ctpan EADC) ¢ nonei 5,8 %, a Takxke B Ipyrue CTpaHbl MUpa
(23,9 %). B cBo10 ouepenb, OCHOBHBIMU UMHIOpTepaMu ToBapoB B EADC cramm:
ATOC ¢ noneit 47,5 %; EC ¢ noneit 33,8 %; crpanst CHI™ (6e3 yuera crpan
EADC) ¢ noneii 3,8 %; 14,9 % npunuioch Ha Ipyrue crpanbl Mupa. Poct skc-
nopra EADC B 2021 1. cocraBun 144,7 %, a poct umnopra cocraBui 122,6 %
B cpaBHEHUHU ¢ pe3yasraroM 2020 . [1].

BBuay CII0XKHOH IeonoJMTHYECKOil 0OCTAaHOBKM HEKOTOpPbIE TOCYJapcTBa —
wieHsl EADC BpeMeHHO He MPEeAoCTaBISIOT CTAaTUCTUYECKUE CBEICHHS O CBOEH
BHEIIHETOPTOBOH JIEATENIBHOCTH, a IOCJIEAHNE JOCTYIHBIE JAaHHBbIE OTHOCSTCS
K stHBapio 2022 r. 3a yka3aHHBIH IEpHO OKOJIO TOJIOBHHBI 3kcnopra (48,2 %)
npuniock Ha EC, a Taxxke 25,5 % wa ATOC, ocranpable 26,3 % npunumch Ha
CHI (6e3 yuera ctpan EADC) u npourie cTpaHbl MUpa. B MMIIOPTHBIX MMOCTaBKax
ocHoBHOE MecTo 3aHsu ctpanbl ATOC — 55,3 % Bo mae ¢ Kurtaem, ubst noms
cocrasuna 33,3 %. Homnst EC B ummopTte ToBapoB coctaBmia 25,8 %, a ocTanbHBIE
18,9 % npunumrcs Ha CHI™ (6e3 yuera crpan EADC) u npoune crpansl Mupa [2].

[To mpuunHe BBOAA AONOIHUTEIBHBIX CAaHKIMI B OTHOIEHUH Poccuu co cTo-
POHBI psijia 3amaHbIX TOCYIapCTB U 00beAMHCHNUH, HaunHas ¢ ¢epais 2022 1.
n B TeueHue 2023 I. CTPEMUTENBHO Pa3BUBAJICA T. H. «I1apauIeJIbHBI UMIOPT»,
NPU3BAHHBIA MUHUMHU3UPOBATH HETAaTUBHBIHN 3()(EKT OT BBEICHHBIX OTPAHHUYCHUH
u obecneynTh CTpaHy HEOoOXOIMMBIMH TOBapamu. HecMoTps Ha pe3koe cokpa-
meHne oovema sxcrnopra uz EC B EADC co 117 muipa nonnapos CIIIA B 2021 .
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o 68 mpxa gommapoB CLIA B 2023 1, mpocieXuBaeTcsl yBeIHIeHHE dKCIopTa
0 OTIEILHBIM TOBAPHBIM IPYIIaM. YBEIHUCHHBIM 00beMOM MMOCTaBOK B 2023 I
B IEPBYIO Odepeqb OTMETHIIUCH MOTPEOUTENBCKHE TOBAaphl, TaKUE Kak: OOyBb
U KOMIIOHEHTHI K Hell — 847 mun gomnapos CIIA (ua 34 % Oonblie 3HaYeHUS
2022 r.); kocmeruka u napgromepust — 2,73 mupa nomtapo CIIA (na 23 %
Gounbiie 3HaueHus 2022 r); IpeaMEThI OJICXK/IbI U akceccyapsl — 1,2 MiIpJ 1071-
napos CIIIA (ua 21 % Gonbe 3Hauenus 2022 1) [3]. Tak, poct o0bema Kcrop-
Ta MOTPEOUTENHCKIX TOBAPOB COMPOBOXKAACTCS PE3KHM COKpalleHHeM o0bema
9KCIOPTA CIIOKHBIX MPOMBIIUICHHBIX TOBAPOB (XMMHs, BBICOKOTEXHOJIOTUYHBIC
KOMIUIEKTYIOIIME U TIp.), YTO HEraTMBHO CKa3aJOCh Ha IPOU3BOJICTBE B LICIOM.
Poct 06beMOB 3aKynaeMbIX HHOCTPAHHBIX TIOTPEOUTEIILCKUX TOBAPOB COIPOBOK-
JIAJICST OJKHJTAHUEM €ro Ie(UIITa BBUTY ISHCTBHS SKOHOMUUECKUX CAHKIIH, UTO,
B CBOIO ouepeib, mooyamino komnanuu B EADC k yCKOpEeHHO# aanTainy 1 ImoHc-
Ky «OOXOIHBIX» ITyTEH.

HToroBBIE 3HAUCHNMS C MPUBSI3KOW K KOHKPETHOMY MOCTABIIUKY M TOTPEOH-
TEN0 B MOAOOHOM MEXaHW3ME HE YUYHTBHIBAIOTCS OQHUIMAIBHOW CTaTHCTHKOM,
T. K. TOPTOBJISL OCYIIECTBILSIETCS Yepe3 TPEThU CTPaHbI, He OKa3aBIIHeCs 110 BIIH-
STHEM orpaHudeHni. Tak, TOukoii BXoJa eBpONeHCKUX TOBapoB Ha peIHOK Poccun
oxasaics Kasaxcran.

Kuraii BBHIYy COKpameHUss KOHKYPEHLMH CO CTOPOHBI 3alaJHbIX CTpaH Ha
poike EADC yBenuumn o0beM MOCTaBOK coOCTBeHHOHM mpoxykuuu. Ecnm mo
utoram 2021 r. sxcriopt Kuras B EADC cocrasinsit 92 mupa nomutapos CIHIA, To
B 2022 1. 3HayeHue cocrasuio 6osee 111 mupa nommapos CIIA (mipupoct 20 %),
a B 2023 . ¢ npupocTom 45 % COBOKYINHBINH 00bEM SKCIIOpTa cOCTaBUI 161 Mips
nosnapos CIIIA [4].

Takum 00pa3oMm, HaAMETWIICS MyTh Ha JajbHEWIIee yKpelyIeHHe BHEIIHETOp-
roBbIX oTHOWEHH EADC ¢ BOCTOUHBIMU CTpaHaMH, IJi€ B IPHOPUTETE HAXOISIT-
Csl BHEIIHETOPIroBbIe OTHOMIEHHs1 ¢ KutaeM, B OCOOCHHOCTH YUHUTBIBAsI YWICHCTBO
B IIIOC GonmpmmHcTBa ctpan EADC u HaxoxaeHne bemapycu Ha myTd K TpHco-
eIMHeHn0. B Ommkaiinell IepcrekTuBe ClieqyeT OKUIaTh MPOIODKEHHE COKpa-
[IeHHs TOBapo0oOOPOTa C 3aIaIHBIMU CTPaHAMH, YTO OyZIeT MPOUCXOAUTH HE TOIBKO
10 TIPUYHMHE JICHCTBYIOINX OTpaHIMYEHHI, HO U M3-3a Bo3pacTaromieit pomn Kuras.
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In recent years, VR technology, devices, and peripheral products have made
further advancements, with a broad market outlook and increasing attention. In
2016, VR experienced explosive growth, with tech giants like Facebook, Sony,
Samsung, HTC, and others getting involved. The concept of VR officially gained
popularity, and consumers began to truly experience the charm of VR.

Virtual reality (VR) is an immersive technology that submerges users into
a virtual environment [1]. On a continuum from reality to virtuality, VR repre-
sents technology that completely replaces real with virtual and takes the user to
a different place and time. This is in contrast to augmented reality (AR) in which
virtual elements are merely “overlaid on top of the actual world” [2], or mixed
reality (MR) in which virtuality and reality are merged [3].

American scholar Burdea and French scholar Coiffet summarized three im-
portant characteristics of VR, namely Imagination, Immersion, and Interactivity,
abbreviated as the “31” [4].

Based on the characteristics of Imagination, Immersion, and Interactivity in
VR, businesses are beginning to consider how to utilize VR technology to pro-
mote their products and shape their brands, thereby driving new marketing com-
munication and brand promotion. The service economy is ultimately moving to-
wards the experience economy. The Imagination, Immersion, and Interactivity of
VR technology provide a new form of expression and new imaginative space for
‘experiences,’ enabling experiential marketing and brand communication to have
more dimensional development opportunities in the VR era. Nowadays, most
products can be presented in a ‘true-to-life’ manner in the virtual world. The Im-
agination, Immersion, and Interactivity of VR can create a comprehensive sensory
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