MINISTRY OF EDUCATION OF THE REPUBLIC OF BELARUS
BELARUSIAN STATE UNIVERSITY
FACULTY OF JOURNALISM
Department of International Journalism

ZHONG XIN

NEW MEDIA IN PROMOTING CHINESE OPERA CULTURE

Master’s Thesis
Speciality: 7-06 0321-02 Communications

Scientific supervisor
Pasukevich L.V.

Senior lecturer
Approved to defense

« » 2024
Deputy Dean

L.R. Khmel
PhD in Philology, Associate Professor

Minsk, 2024



TABLE OF CONTENTS

INTRODUCTION. ... e 3
CHAPTER 1 HISTORICAL REVIEW OF CHINESE OPERA
COMMUNICATION AND THE SYNTHESIS OF TRADITIONAL CHINESE

OPERA AND MASS MEDIA. ... e, 8
1.1 The history and the current state of Chinese opera..................ccveinnne. 8
1.2 The combination of opera and various media...............cccooeeieiiiiiii i 11
1.2.1 Opera culture in the era of oral communication............................. 13
1.2.2 Opera culture in the era of printing communication......................... 14
1.2.3 Opera culture in the era of TV communication.............................. 172
1.2.4 Synthesis of opera culture and new media communication............... 21
Conclusions 0N Chapter L. ... ..o e 25

CHAPTER 2 COMMMUNICATION CHARACTRERISTICS OF
TRADITIONAL CHINESE OPERA IN THE NEW MIDIA 26
ENVIRONMENT .. e

2.1 Chinese traditional opera spreading on websites....................cooveieenn .. 26
2.2 Chinese traditional opera spreading in various kinds of software............... 27
2.2.1 The characteristics of Chinese traditional opera spreading on
1910 ) oSSR . 28
2.2.2 The characteristics of Chinese traditional opera spreading on Wechat
PUBIIC @CCOUNT. ... e 32
2.2.3 The characteristics of Chinese traditional opera spreading on
BILIBILL. . e e 40
Conclusions 0N Chapter 2.... ... e 42

Chapter 3 PROBLEMS OF NEW MEDIA OPERA

COMMUNUCATION . ... et 44
3.1 Problems in the communication of new mediaopera............................ 44
3.2 Countermeasures for solving the challenges in new media drama

(o10] 001 000 0T Tor: £ o] FAR PPN 52
Conclusions 0N Chapter ... ... 69
CONCLUSION. . .o e 61
REFERENCES. .. ..o 62



INTRODUCTION

Since the 20th century,when there was a rise of modern media technology and the
change of audience groups, traditional Chinese opera has constantly faced the impact
of emerging media art forms such as drama, film and television. Especially in recent
decades, with the rise of short video culture in online media, traditional dramas have
dominated the market. However, due to the limitations of time and communication
platforms, traditional dramas are facing severe challenges. According to the results of
the census of Chinese local opera types released by the former Ministry of Culture at
the end of 2017, as of August 31, 2015, there were 348 opera types in China. Over the
past 30 years, 24 plays have disappeared and 17 are close to extinction. Under these
circumstances, more and more scholars have realized the importance and urgency of
promoting the modernization process of endangered opera media. Scholar Zou
Yuanjiang pointed out that the transformation of traditional Chinese opera form from
classical opera form to modern and contemporary drama form has formed an
irreversible situation, and the ecology of traditional opera has been in a worrying
predicament.

On the other hand, with the increasing importance of the development of media
integration in the new era, the cross-media integration of opera has become an
important part of the modernization of opera media. In 2022, China Internet Network
Information Center (CNNIC) released the 50th Statistical Report on the Development
of Internet in China (hereinafter referred to as the Report) in Beijing. According to the
report, as of June 2022, the number of Internet users in China will reach 1.051 billion,
and the Internet penetration rate will reach 74.4%. The number of short video users in
China reached 962 million, an increase of 28.05 million from December 2021,
accounting for 91.5% of the total Internet users. It can be seen that short video has
become one of the main carriers of network audiovisual. With the support of relevant
policies, traditional opera art is constantly trying new methods of dissemination.
Accordingly, the study on the cross-media of opera has become an important topic in
the current study on the modernization of opera, among which, the dispute on the cross-
media communication of opera has also become a focus topic, and is full of unresolved
opinions.

The research topic of this dissertation is narrowed to the most cutting-edge
communication strategies of promoting Chinese traditional opera culture in the current
cross-media process. Chinese opera culture is not only a national intangible cultural
heritage, but also a national treasure. Chinese opera has been constantly innovating and
developing in its long history. However, there is a problem of the loss of traditional

3



opera culture in China today. Based on modern new media, the opera industry is
formulating protection strategies and countermeasures to promote its sustainable
development.

The main problem under discussion is the communication strategy of the
inheritance and protection of opera culture on the new media platform. With the rise of
modern entertainment, traditional opera has gradually lost its influence on the public.
Now it uses the unique advantages of the new media platforms to promote its
development and to find a new way for the dissemination of its opera culture. How
new media platforms enhance the communication effect of opera culture, as well as the
impact of this communication on the audience, is a question worth studying.

The topicality of the research topic could be explained by the fact that being f the
mainstream media platforms in China, BILIBILI, Douying, Wechat has a large number
of users and rich research materials. The research on the communication strategy of
this platform for Chinese traditional opera can make the traditional Chinese opera
better inherit, and provide theoretical guidance for the development of related fields.

The main methods used in this thesis are literature research method, case study
method, content analysis, and data analysis method.

The areas of possible practical implementation: mass media, public relations,
scientific sphere.



OVERVIEW

Keywords: CHINESE TRADITIONAL OPERA, OPERA COMMUNICATION.
DOUYING, WECHAT, BILIBILI, NEW MEDIA PLATFORM,
CHARACTERISTICS, SYNTHESIS.

The research purpose is to define the communication strategies of traditional
Chinese opera on new media platforms Douyin, Wechat, BILIBILI.

This purpose is implemented within the framework of the following research
tasks:

1) to characterize the historical process and current situation of Chinese opera; to
define the forms of synthesis of opera culture and mass media .

2) To determine the communication characteristics of traditional Chinese opera
on new media platforms.

3) to define the problems existing in the communication of opera on the online
platforms Douyin, Wechat and BILIBILI and put forward countermeasures.

The research object is Chinese opera content on the new media platforms
Douyin ,Wechat and BILIBILI.

The research subject is the mechanism of communicating Chinese opera culture
on new media platforms of China.

The research results are the following. Taking the communication content of
traditional Chinese opera on the platforms of Douying, Wechat and BILIBILI as the
research object, this study expounds the history of the Chinese opera communication
and the forms of its integration with various media, presents the characteristics and
existing problems of traditional Chinese opera content on the three platforms, puts
forward corresponding suggestions for the spread of traditional Chinese opera in new
media.

The master’s thesis structure includes three main chapters with implicated topics
as follows: (1) “Historical review of Chinese opera communication and the synthesis
of traditional Chinese opera and mass media”, which is a description of Chinese opera
historical process and determining the integrated forms of opera and various media;
(2) “Communication characteristics of traditional Chinese opera in the new media
environment”, which specifies the characteristics of communicating opera culture at
Douying, Wechat, Bilibili. (3) “Problems of new media opera communication”, which
describes the difficulties of opera communication on the three platforms and puts
forward corresponding solutions.

The length of the paper is 60 pages. It contains 35 sources.



OBIIAA XAPAKTEPUCTUKA PABOTbI

KawoueBble  cioBa: TPAJIUIIMOHHASI KUTAMCKAS  OIIEPA,
[IPEJICTABJIEHUE OIIEPHOM IIOCTABHOBKHU, JIOYHHbB, BHYAT,
BUJINBUIJIN, OHJIAMH-TUIAT®OPMA HOBBIX MEJIUA, XAPAKTEPHCTUKH,
CHUHTES.

[eabr0 wuccIeI0BAaHUS SBJISICTCS BBISIBIICHUE CTPATEruid IPEACTaBIICHUS
TPaIUIIMOHHON KWUTaWCKOW OMephl Ha OHJIAWH-TUIaT(GopmMax HOBBIX Menua JloyuHb,
BuYar, brumouiu.

JI1st ToCTHIKEHMS TTOCTABJICHHOM 1IeTT HEOOXOAMMO PEIIUTh CIICAYIOIIHE 3a/1a4u:

1. OxapakTepru30BaTh HCTOPUIO PA3BUTHUS U COBPEMEHHOE COCTOSIHUE KUTANUCKOM
OIEPBI;

2. Onpenenuth (HOpPMBI CHHTE3a OMNEPHON KYJIBTYpHl W CPEACTB MaCCOBOM
uH(popMaIuy;

3. BBIIBUTP KOMMYHHUKAIIMOHHBIE XaPAKTEPUCTUKHA TPATUIIMOHHOW KUTAHCKOU
orepbl HAa OHJIAMH-TIaT(OpMax HOBBIX ME/INA,

4. Omnpegenutb mTpoOJEMBbI, CYIIECTBYIOIIME B TMPEICTABICHUH ONEPHBIX
noctraHoBok Ha miatdopmax Douyin, Wechat u BILIBILI, u cdopmymnupoBath
PEIOKEHUS JIJIsl PEIICHUS TAaHHBIX TTPOOJIEM.

O0beKTOM HCCJIeIOBAHUS SIBISICTCSI KOHTEHT OIEPHBIX TEATPOB HA OHJIAWH-
miatgopmax Douyin, Wechat u BILIBILI .

IIpeamer uccjie0BaHUsI MEXAaHU3M TIEPEIAYN OIEPHOTO NCKYCCTBA HA OHJIAMH -
maTdopmax HOBbIX Menua Kuras.

Pe3yabTaThl HCCIeIOBAHMA: B35SB 332 OTIPABHYI0 TOYKY KOHTEHT ONEPHBIX
TeaTpoB Ha oHjiaiH-TmaTdopmax Douyin, Wechat u BILIBILI, B aToM uccienoBanuu
ObLT 0000IIIEH HMMEIOIIMIICS Marephall M0 HWCTOPUU PA3BUTHUSI KUTAWCKOW OMeEphl,
onpezesneHsl (OpMbl €€ MHTErpalud C Pa3iMYHbBIMU  CPEJICTBAMH MacCCOBOM
uH(pOpMAaIIK, BBISBICHBI XaPAKTEPUCTUKU U CYIIECTBYIOIIHE TPOOJIEMBI
NPEACTABICHUS TPAIULMOHHOTO KHUTAMCKOrO ONEPHOTO KOHTEHTA HAa TPEX OHJIANH-
matgopMax, BBIABUHYTHl COOTBETCTBYIOIIHME MPEIJIOKEHUS MO PacHpOCTPaHEHUIO
TPAAULIMOHHON KUTANCKOU OIEPHl B HOBBIX MENA.

CTpyKTypa MarucTepcKkon JUCCepTaluy BKIIOYAECT B ce0sl TP OCHOBHBIE TJIaBbI
co caenytouumu teMamu: (1) «Mctopusi pa3BUTHS KUTANCKON OIEephl U CUHTE3
OTIEPHOM KYJbTYPHl U CPEACTB MAcCCOBOW MH(OpPMAIMK», B KOTOPOM MpPEACTaBIICH
KpaTKU UCTOPUYECKUN 0030p MpoIecca pa3BUTHs KUTANCKON ONIEphl U €€ CIUSTHUS
CO cpeacTBaMu MaccoBor uHdpopmaiuu, (2) «KoMMyHHKAITMOHHBIE XapaKTEPUCTUKU
TPAIUIIMOHHON KHUTAWCKOM OINEpbl B COBPEMEHHOM Meauacpene», Jaronas



IPEJCTaBJIICHUE O YepTax, MPHUCYIIUX OMEPHOMY KOHTEHTY Ha OHJIAHH-TIardopmax
Douyin, Wechat u BILIBILI, (3) «IIpo6ieMbl nmpeacTaBiaeHusi OMEPHOTO KOHTEHTA B
HOBBIX MEIHay, TJIe aHATU3UPYIOTCS CIIOKHOCTH, CBSI3aHHBIE C TIEepeiayeii OnepHOro
KOHTEHTAa Ha TpeX OHJAWH-TUIaTQopMax, U MPeIIaraloTcsl CrocoObl PEUIeHUsT THX

pooJIeM.
O6bem nuccepraruu cocrapisier 60 crpanui. Pabora comepxkur 35



