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INTRODUCTION

Cultural news usually refers to a broad concept, which is the dynamic reporting
of official and common people’s information within the field of news and culture, and
it covers a wide range of cultural and ideological topics. Cultural news, as a rule,
involves art, education, science, technology, health and other aspects, and has the
function of influencing cultural thinking and shaping human cultural behavior. As a
kind of news type, cultural news is an important part of a country's cultural soft power,
which carries the mission of inheriting and transferring culture.

With the vigorous development of new media technologies, cultural
communication strategies have undergone profound changes. Especially in the context
of globalization, exchanges and collisions between different cultures are becoming
increasingly frequent, making cultural news an important bridge to disseminate diverse
cultures and enhance mutual understanding. In the new media era, the communication
mode of cultural news has the characteristics of digital, social, mobile, multimedia and
user-generated.

The research topic of the thesis is related to communication strategies used in
China’s social media while presenting and disseminating cultural news.
Communication strategy can be defined as a scientific method that communicators use
in various media and new technical means to achieve the expected communication
effect and reach the communication goal by overcoming communication barriers and
differences on the basis of the full understanding of the content, characteristics and
psychological attributes of the audience. It is characterized by precise planning and
organization, emphasizing the overall communication management, and emphasizing
the analysis of audience feedback to evaluate and strengthen the communication effect.

Through effective communication strategies, people’s cultural awareness can be
raised, the influence and attraction of national culture can be enhanced, and the national
image of the country can be strengthened as well. In addition, good news
communication strategies are conducive to promoting exchanges and understanding
between different cultures and promoting international cultural cooperation and
dialogue.

The main problem under discussion in this thesis is the following. In the new
media era, cultural news communication is facing unprecedented challenges and
opportunities. If we know how to use effectively news communication strategies, we
will be able to improve the communication effect of Chinese cultural news not only on
the national level but on the global one as well.

The topicality of the research topic could be explained by the fact that research
on cultural news communication strategy is of great significance to improve the
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efficiency of cultural communication, adapt to the contemporary trend of media
convergence, enhance national cultural power, and promote international cultural
exchange. Analyzing characteristics of cultural news, strategies of its communication
in social media as well as analyzing possible challenges posed by social media can
provide a basis for effective cultural communication and find ways to reduce problems.

The research results of communication strategies can provide reference for the
government and relevant institutions to formulate cultural strategies and promote the
healthy development of cultural industries. The study of news communication
strategies is also very important for journalism and other communication related
spheres as with the help of effective communication strategies, the communication
effect of cultural news can be improved, so that it can better achieve the expected
communication goals and enhance the influence of information.

The main methods used in this paper are literature research, content analysis,
description and comparison, data analysis method.

The areas of possible practical implementation: The results of the research
can find application in the practice of news reporting and cultural communication. They
can also be used in further academic research on the issues of effective communication
strategies used to disseminate information in social media.



OVERVIEW
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The research aim is to reveal communication strategies used in reporting cultural
news in social media.

To reach the aim the following research tasks are set:

1) to consider the concept of cultural news, its characteristics and history of
development;

2) to describe most common strategies of presenting news;

3) to make analysis of cultural news communication strategies used in Douyin and
WeChat social media accounts.

4) to provide suggestions on solving challenges in cultural news communicating
in social media.

The research object is People's Daily Culture Time Douyin and NetEase Culture
Digital Reading WeChat accounts of China.

The research subject is communication strategies of presenting cultural news in
Chinese social media.

The research results are the following. The study takes People's Daily Cultural
Time Douyin and NetEase Digital Reading WeChat accounts as research objects,
analyzes the role and effect of using a variety of news communication strategies in
social media. It concludes that the two social media accounts have their own
particularities in the effective use of cultural news communication strategies. The paper
considers characteristics, advantages and limitations of social media news
communication platforms and provides suggestions on sustainable cultural news
communication.

The master’s thesis structure includes three main chapters with the following
topics: (1) “Cultural news reporting in social media”, which is literature review on the
topic studied; (2)“Analysis of communication strategies of presenting cultural news in
Chinese social media”, which presents the empirical analysis of news communication
strategies in two Chinese social media accounts; (3) “Promoting sustainable news
communicating”, which provides suggestions for the communication of cultural news
on social media platforms.

The length of the thesis is 67 pages. It contains 13 figures, 3 tables and 62 sources.



OBILIAA XAPAKTEPUCTHUKA PABOTHBI

KiroueBbie CJIOBA: KOMMYVYHHUKAIIMOHHBIE CTPATEI'N,
KVJIBTYPHBIE HOBOCTH, COLMAJIBHBIE MEJMA, DOUYIN, WECHAT,
ITYBJINYHBIN AKKAYHT.

Heab wucciaenoBaHuss —  BBISIBUTh KOMMYHHUKAllMUOHHBIE — CTpPaTEruu,
UCIIOJIb3yEeMbI€ MPU OCBEIIEHUU HOBOCTEU KYJIbTYPHI B COLIMAIBHBIX ME/IHA.

JIs1 JOCTUKEHUS LI€TIM MTOCTABIICHBI CIEAYIONIUE UCCIEA0BATEIbCKUE 3aaAYH:

1) paccMoTpeTh MOHATHE KYJIbTYPHBIX HOBOCTEW, HMX XapaKTEPUCTHKU H
UCTOPUIO PA3BUTHSL;

2) onucath HarboJIee pacpoCTpaHCHHBIE CTPATET MM KOMMYHHUKAITIH HOBOCTEH;

3) MpoBECTHM aHalu3 CTPATETUd KOMMYHHUKAIIMU KYJIbTYPHBIX HOBOCTEH,
UCIOJIb3yEMbIX B colnaibHbiXx Menna Douyin 1 WeChat.

4) TPEeMTOKUTh PEKOMEHAAIMHU 10 PEIICHUIO MPOoOJeM, BO3HHKAIOIIUX B
KOMMYHHKAIIUK KyJIbTYPHBIX HOBOCTEH B COIMATILHBIX MEIUA.

Oo0bekTOM mccaenoBanusi sBisitorcs akkayHtel WeChat People's Daily
Culture Time Douyin u NetEase Culture Digital Reading.

IIpeameToMm mucciienoBaHusl SBISIIOTCS  KOMMYHHUKAIIMOHHBIE —CTpaTeruu
MPE/ICTaBICHUS KYIbTYPHBIX HOBOCTEM B KUTANCKUX COLUATIbHBIX CETSX.

Pe3yabTarsl HccienoBaHus cieayomnye. B kauecTBe 00bEKTOB HCCIIEI0BAHUS
BeicTynator People's Daily Culture Time Douyin u NetEase Digital Reading WeChat
AKKAyHTbl, aHAIU3UPYIOTCS poiib M 3(PQPEKT UCHOIb30BaHUSI CTpAaTEruii HOBOCTHOM
KOMMYHHKAIIUU B COIMAIIbHBIX Menua. Jlemaercst BhIBOM, YTO 00a aKKayHTa MMEIOT
CBOM OCOOCHHOCTHM B 3()PPEKTUBHOM HCIOIB30BAHUU CTpaTeruii KOMMYHHUKAIIUU
KYJIbTYPHBIX HOBOCTEH. ABTOp paccMarpuBaeT XapaKTEPUCTUKH, MPEUMYILIECTBA U
HEIOCTAaTKM HOBOCTHBIX IUIaTGOpM M JAeT PEKOMEHAAIMU [0 YCTOMYMBOMN
KOMMYHUKAIIUU KYJIBTYPHBIX HOBOCTEH.

CrpyKTypa MarucTepcKkom auccepranuu BKirodaer Tpu miaskl: (1) «Ocsenienue
KYJIBTYPHBIX HOBOCTSIX B COLMAJIbHBIX CETSIX, MPEACTABIISIONIYIO 0030p IUTEPAaTypPhI MO
uzydyaeMor Teme; (2) «AHaaM3 KOMMYHHUKAIIMOHHBIX CTpareruil MpeacTaBlICHUs
KYJIbTYPHBIX HOBOCTEH B KHUTAaWCKHX COLMAIBHBIX MEIHMAa», B KOTOPOU Mpe/CTaBlICH
SMIIUPUYECKUNA aHAJIU3 CTPATETMid HOBOCTHOM KOMMYHHUKAIIMM B JIBYX aKKayHTaX
KUTalckuX conuanbHbix cered; (3) «ConelcTBUE YCTOMYMBOM KOMMYHHKAIIUU
HOBOCTEN», B KOTOPOM MPEICTABICHBI MPEIJIOKEHUS IO PACHPOCTPAHEHUIO HOBOCTEN
KYJIBTYpPBI Ha TUIaThOpMax COIMATbHBIX CETEH.

O6bem nuccepranuu — 67 ctpanuil. Pabora conepxxut 13 pucyHkoB, 3 TaOIUIIbI
U 62 UCTOUYHMKA.



