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INTRODUCTION

China is a country with a long history and splendid culture, its traditional cultural
elements still shine in modern society. However, with the rapid development of science
and technology, digital media has become one of the main channels of cultural
communication. Digital media have injected new vitality into the popularization and
dissemination of Chinese culture with its unique communication methods and wide
audience base.

In this digital age, everyone holds an invisible digital media passport. This
"passport” not only helps us to cross borders and connect with people all over the world,
but also leads us to explore cultural treasures all over the world. When we open this
"passport"”, a magnificent picture of Chinese culture unfolds in it, showing China's deep
historical heritage and unique cultural charm.

With this "digital passport”, we can comprehensively understand the current
situation and challenges of Chinese cultural communication in the era of digital media
in China, analyze the measures taken by the Chinese government to protect and pass
on the national culture, analyze specific cases of cultural communication, and put
forward a series of targeted recommendations, which will provide useful references for
the promotion of the inheritance and development of traditional Chinese culture.

In the era of globalization, national cultures are facing many challenges and are
beginning to be gradually assimilated and dissolved. The boundaries of cultural
communication are becoming increasingly blurred, and the wave of globalization has
deepened the fusion of world cultures. National culture is the spiritual pillar of a
country and a nation, and an important source of national identity and cohesion. The
Chinese government attaches great importance to the inheritance and development of
culture. By formulating a series of relevant policies, innovating measures for the
development of cultural industries and actively participating in international cultural
exchange activities, it has enhanced the global influence of Chinese culture.

Famous scholar Joseph Nye put forward the concept of "soft power", emphasizing
the important role of culture in international competition; Liu Jiagi, an academician of
the Chinese Academy of Sciences, made use of the Internet to achieve knowledge in a
short and quick manner through digital media; and Harvard professor Samuel
Huntington analyzed the impact of cultural differences on international relations from
the perspective of the clash of civilizations. On the other hand, Weng Dongdong, a
professor at the School of Optoelectronics of Beijing Institute of Technology,
combined the traditional art of Peking Opera with modern technology through digital
technology, and led a team to develop the first high-precision Peking Opera digital man
- "Mei Lanfang Twin Digital Man", which brought a brand-new artistic experience to
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the audience. Through the case studies of these four researchers, we learned that digital
technology can be actively utilized to promote cultural inheritance and development
through the integration of technology and art.

However, China's research on the dissemination of Chinese culture in the age of
digital media is still insufficient, especially on the question of how to utilize digital
technology to promote the inheritance and development of Chinese culture. We need
to pay more attention to the use of science and technology to promote cultural
communication. Explore new ways and means of communication to improve the effect
and influence of cultural exchange.

The research topic is Chinese culture has been presented to global audiences in
new forms. Whether it is the digital reproduction of traditional art forms or the
innovative presentation of modern cultural products, it has been more widely
disseminated through digital media. This way of dissemination allows more people to
understand and recognize Chinese culture.

The main problem under discussion in this thesis is how to effectively utilize
digital media tools to pass on and develop Chinese culture while avoiding cultural
distortion and misunderstanding. How to maintain the authenticity of Chinese culture
in the digital world and how to promote this unique cultural phenomenon globally are
all issues we need to think about and solve.

The topicality of the research topic. Cultural exchange and dissemination are
particularly important in the context of increasing globalization. Digital media as an
important carrier of cultural communication plays an irreplaceable role in promoting
and spreading Chinese culture. We can better understand the contemporary society's
demand and acceptance of cultural information, so as to more accurately promote the
global dissemination of Chinese culture by studying the role and function of digital
media in cultural communication.

The main methods we will use are analysis, synthesis, induction, deduction,
comparing, specifying and analogy, also case analysis, content analysis.

From July 2023 to May 2024, we will collect digital media knowledge, analyze
and discover the actual role and impact of digital media in China's cultural exchange
by reading websites related to Introduction to Digital Media, Digital Media in Chinese
Culture, Cultural Intellectual Property Rights, and Digital Content Innovation.

The areas of possible practical implementation. It is particularly important in
the areas of culture, education, tourism promotion and international exchange.
Therefore, the preservation of national culture is very important.



OVERVIEW

Keywords: DIGITAL MEDIA, CHINESE CULTURE, MEDIAPROMOTION,
COMMUNICATION, GLOBALIZATION, INFORMATION UNIFICATION,
DIGITAL TECHNOLOGY, VIRTUAL AND AUGMENTED REALITY.

The research purpose is to identify the potential and tools of digital media in
the promotion of Chinese culture.

Research tasks:

1) to consider the key concepts of Chinese culture for media promotion;

2) to determine the possibilities of digital media in the preservation of cultural
heritage;

3) to identify the tools for effective communication through China's digital
media;

4) to analyze the features of the popularization of China's material culture in
digital media;

5) to determine the specifics of media promotion of the intangible culture of
China.

The research object is identifying the communication potential of digital media
In promoting and preserving Chinese culture.

The research subject are communication strategies and digital media tools in
the popularization of Chinese culture.

The research results. The work reveals how digital media can contribute to the
popularization and dissemination of Chinese culture, as well as aspects of the use of
virtual reality and augmented reality technologies.

The master’s thesis structure includes three main chapters with implicated
topics as follows: (1) “Key Concepts of Chinese Culture in Media Promotion” is a
literature review introducing the achievements of Chinese culture relevant in the
context of media promotion; (2) "Digital media in the context of popularization of
Chinese culture™ which presents analyze the current status and characteristics of
digital media system in China; (3) "Features of popularization of chines culture in
digital media™ which analyzes the application of virtual reality and augmented reality
technologies in presenting Chinese cultural experiences.

The length of the thesis is 84 pages. It contains 2 tables, 1 figure, 1 appendix and
65 sources.



OBIIAS XAPAKTEPUCTUKA PABOTHI

KmoueBbie cioBa: I[MPPOBBIE MEJIMA, KUTAUMCKAS KYJIBTVYPA,
MEJIUAITPOABMXEHUE, KOMMYVYHIKATIMA, [TIOBAJIU3ALINA,
YHUDOUKALIA NHOOPMAIINN, HUDPOBLBIE TEXHOJIOI'MN,
BUPTYAJIbHAA U JOTIOJTHEHHA S PEAJIBHOCTD.

Henabo ucciaenoBanuss — OMPEACIIUTh MOTCHIIMAT U UHCTPYMEHTHI ITU(DPOBBIX
Meua B MPOJIBUKEHUHU U COXPAHEHEHUH KUTANCKOW KYJIbTYpHI.

3agaum UccjIe10BaHUA .

1) paccMoTpeTh  KJIFOYEBBIC  KOHIICNTHI ~ KUTAWCKOM  KYJIBTYpPBI  JUIS
MEUaNPOJBUKECHUS;

2)  OIpeAeTUuTh BO3MOXKHOCTH IU(PPOBBIX MEIHa B COXPAaHEHHH KYIBTYPHOTO
HaCJeaus;

3) BBISIBUTH HMHCTPYMEHTHI J(PQPEKTUBHOW KOMMYHHUKAIIMA C TOMOIIBIO
urdpoBsIX cpencts nHpopmarmuu Kuras;

4) mpoaHAIU3UPOBATH OCOOCHHOCTH IMOMYIISIPU3ANNN MATEPUATLHONU KYITBTYPHI
Kwurtas B ndpoBbix Menua;

5) ompeaemuTh crienuUKy MEIHANPOIBUKCHUS HEMATEPUAILHOW KYIBTYPHI
Kwuras.

O0beKkTOM HCCJIEI0BAHUSL SIBJISIETCS  BBISIBICHHE  KOMMYHHKAIlMOHHOTO
MoTeHIMana IU(POBBIX MeIKa B TPOABUIKCHUHN U COXPAHECHUN KUTAHCKON KYJIBTYPHI.

IIpeanmeroM wucciaeNOBaHUS SIBISIIOTCS KOMMYHUKAIMOHHBIE CTpaTeruv U
WHCTPYMEHTHI IU(GPOBBIX MEIMA B MOMYJISIPU3ALIMN KUTANCKOU KYJIBTYpPHI.

Pe3yabTarnl ucciaenoBanusa. B pabore packphiBaeTcs, Kak HU(GPOBbIE Meara
MOTYT CIIOCOOCTBOBATh MOMYJSPU3ALMH U PACTIPOCTPAHEHUIO KUTAUCKOM KYIbTYpBI, a
TaK)K€ ACTEKThl TPUMEHEHUS! TEXHOJIOTUN BUPTYAJIbHON pEaTbHOCTH U JOTIOJIHEHHON
pEaTbHOCTH.

CTpykTypa MarucTepckon JuccepTaify BKIIOYAET B ¢€0sl TPU OCHOBHBIE TJIaBbI
co craenytomumu TeMamu: (1) «KiroueBble KOHIENTHI KUTAWCKOM KyIbTyphl B
MEIUanpOJIBUKEHUI» TPENCTABIsIeT CcOO0H 0030p JUTEpaTyphl, 3HAKOMSIIUN C
TOCTUKEHUSAMU KUTAWCKON KYIbTYpPbL, aKTyaJIbHBIMU B KOHTEKCTE MEIUAIPOIBUKEHNUS;
(2) «[{udposble MenMa B KOHTEKCTE MOMYIISPU3AIIMHI KUTACKON KYJIBTYpPbI», B KOTOPOH
IIPEJCTABJICH aHAJIN3 COBPEMEHHOTO COCTOSTHUS M XapaKTEPUCTUK CUCTEMBI ITU(PPOBBIX
menna B Kutae; (3) «Oco6eHHOCTH MOy pU3allii KUTalCKOM KyJIbTYphI B ITU(PPOBBIX
M€IHa», B KOTOPOM aAHAU3UPYETCS IPUMEHEHUE TEXHOJOTHMM BUPTYaAJIbHOUM U
JOTIOJTHEHHOM PEaJbHOCTU B MPEICTABICHUU KUTACKOTO KYIbTYPHOT'O OIBITA.

O6bem muccepraruu coctapiseT 84 crpanuibl. Pabora cogepkut 2 Tabmuisl, 1
PUCYHOK, | TIpriO)KeHuE U 65 UCTOYHUKA.



