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INTRODUCTION

The role of mass media in creating social norms and values has garnered
significant attention in academic circles. Recognizing the swift evolution of China's
media environment and the growing exposure of its younger population to a variety of
informational channels underscores the crucial role of mass media in shaping family
norms among the Chinese youth. This research seeks to examine how Chinese mass
media affects the familial values of young people, especially how media portrayals and
stories shape and alter these values.

The principles and standards embedded in family values shape and define one's
perspectives and actions within family interactions. It covers perspectives on factors as
diverse as marriage, parenting, gender, and more. The Chinese family is very close to
Confucian values, emphasizing and maintaining a hierarchical structure that always
manifests itself in collective management responsibilities. China's cultural evolution
began in the late 1970s, with policies emphasizing economic transformation and novel
Western social norms that blended ancient and modern family traditions.

A variety of mass media platforms, including TV, press, magazine articles,
movies, and more recently digital mediums like social media and internet videos, act as
powerful means for socializing. These opportunities enable the youth to grasp and
understand societal norms, expectations, and values. Media channels possess the
authority to either reinforce or challenge existing familial standards. Depictions of
successful career women in the media frequently inspire young females to pursue career
goals amidst family responsibilities, thus challenging traditional gender norms in home
environments.

This research aims to stimulate academic discussions on media impacts and
cultural evaluations by revealing the complex interplay between Chinese mainstream
media and the familial beliefs of younger people. Such understanding will be crucial for
media specialists, teachers, and policy makers dedicated to promoting the healthy
development of children and maintaining affirmative family ethics in the era of digital
technology. Understanding the impact of Chinese mass media on the moral behavior of
young people's families cannot be ignored at the national level, given the rapid changes
in our entire social and cultural standards. The aim of this study is to explore the use of
media influence to expand our understanding of the role of media in contemporary
Chinese society. This research focuses on how Chinese mass media influences the
family values occupied by youth.



The subject covers a range of academic fields including media communication,
sociology, and psychology, creating a cross-disciplinary study domain. Our attention is
on the impact of mass media on the familial integrity of Chinese youth, covering their
viewpoints and beliefs about matrimony, child-rearing, and familial bonds.

Principal inquiries include:

1. How do Chinese mass media affect and disseminate familial values?

2. How do young people assimilate, comprehend, and assimilate the familial
values propagated through media?

3. In what ways does mass media impact familial values, whether in a good or
ill light?

4, How does the family habits of the Chinese youth correlate with their media
exposure?

5. What media approaches can foster the development of healthier and
healthier family values among the youth?

Key Research: With the swift progress of digitalization and globalization, young
adults are increasingly coming across a wide range of media content. Family morality is
an important support point in cultural inheritance, and it will undoubtedly develop with
social changes and the progress of each era. China is a country dominated by young
people. China is a country of rapid transformation. Studying how mass media shapes the
family values of young people has important educational significance and also has
policy guidance for the family as a management unit.

Principal methodologies: The study integrates a mix of quantitative and
qualitative strategies, including examining literature, material, data, case analyses,
observational studies, and statistical information.

The practical areas: The scope of practical domains encompasses crafting and
disseminating media, providing education and counsel to families, formulating policies,
and undertaking studies in social and cultural contexts.

Through the use of the above comprehensive research methods, this study aims to
provide a comprehensive and in-depth perspective for understanding the role of the
media in the formation of Chinese youth family values, and to provide strategic
suggestions for using the power of the media to positively influence young people's
family values.



OVERVIEW
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The purpose of this study is to analyze the role of the media in shaping the family
values of young people in China, to provide theoretical support for education in the
spirit of family values and to provide recommendations on the positive role of the
media.

This can be achieved within the framework of the following research tasks:

1. to determine the theoretical and methodological foundations of the study of
family values, having studied their definition and the evolution of research approaches;

2. to analyze the transformation of the concept of family as a cultural
phenomenon;

3. to study the features and changes of traditional family values in Chinese
culture;

4, to identify new family values in modern China;

5. to determine the influence of mass media on the family values of Chinese
youth;

6. to study the role of mass media in the formation of family values among

Chinese youth.

The research object of the study is family values of Chinese youth.

The research subject of the study is the role and influence of the media on the
formation of family values of Chinese youth.

Research results: Chinese media, especially new media, have played a
significant role in disseminating modern family values. The media not only reflects the
cultural changes, but also shapes the contemporary Chinese youth's perception and
behavior towards family. The data analysis further confirms the media's direct impact on
the youth's family values.

The structure of the master's thesis includes an introduction, three main
chapters, conclusion, list of sources used and appendices.



OBIIAA XAPAKTEPUCTUKA PABOTbDI

Maructepckas auccepranus: 84 c., 60 ICTOYHUKOB.

Knrueevie cnosa: CEMENHBIE ITEHHOCTU, CPEJCTBA MACCOBOI
MHOOPMAIMN, MOJIOJIEXD, TPAJMIIMOHHBIE KUTANCKHUE CEMEMHBIE
HEHHOCTH, KVIJIBTYPHOE HACJIEOUE, COULMWAJIbHBIE W3MEHEHIA,
TPAJUIIMOHHBLIE CMU, HOBBIE MEJTUATUJIAT®OPMBI, ITPABUTEJIBCTBO.

Leabr0 [TaHHOTO WCCIEAOBAHUS SBIICTCA aHAINA3 POJM CPEICTB MaCCOBOU
uHpopManuu B GOPMUPOBAHUHN CEMEWHBIX IeHHOCTeH y momonaexu Kuras, okasanue
TEOPETUYECKOM MONJNCPKKMA BOCIHHTAHUKD B JyX€ CEMEHHBIX LEHHOCTEH U
MIPEAOCTABICHUE PEKOMEHIALNNA OTHOCHUTEJIBHO MO3UTUBHOW POJM CPEACTB MacCOBOU
uH(popMaIuu.

DTO MOXET OBITh JOCTUTHYTO B paMKaX CICAYIOUIUX UCCIEI0BaTEIbCKUX 3a/4a4:

1. ONPEACIUTh TEOPETUUECKUE W METOJOJOTHYECKHE OCHOBBI HM3YYEHUS
CEMEUHBIX IIEHHOCTEH, M3YYUB UX JePUHULIMIO U DBOJIOIHUIO HCCIEI0BATEIBLCKUX
MOJXO0/IOB;

2. MPOAHAIM3UPOBATh TPAHCHOPMAIUIO TIOHATHS CEMbU KakK KyJIbTYPHOTO
dbeHomeHa;

3. U3y4YUTh OCOOCHHOCTU U U3MEHEHUS TPAJAUIIMOHHBIX CEMEUHBIX IIEHHOCTEH
B KUTaNWCKOU KYJIbTYPE;

4, BBIIBUTH HOBBIE CEMENHBIC IECHHOCTH COBpeMeHHOro Kuras;

5. OMpENIeTUTh BIUSHHUE CPEACTB MaccoBOM WHOOpPMAIUM Ha CeMeHHbIe

LICHHOCTH KHUTaMCKON MOJIOJICHKU;
6. U3y4UTh PpOJIb CPEJICTB MaccoBoM HHpopManuu B (OPMHUPOBAHUHU

CEMENHBIX IEHHOCTEW CPEAN KUTANCKON MOJIOIEXKHU.

O0BeKTOM HCcCIeI0BaHUS IBISIOTCI CEMEHHBIC IIEHHOCTH KUTAaMCKOM MOJIOJACIKH.

IIpeaxMeToM HCCIIENOBAaHUS SBJSIETCA POJb W BIUSHUE CPEIACTB MaCCOBOM
uHpopManuu Ha GOPMUPOBAHUE CEMEHHBIX IICHHOCTEH KUTANCKONH MOJIOICHKHU.

PesyabTarsl ucciaenoBanusi: kurarickue CMU, ocoOeHHO HOBBIE MeHa, ChIrPaIH
3HAUUTEILHYIO POJIb B PACIPOCTPAHEHUH COBPEMEHHBIX CeMeiHbIX IeHHOocTer. CMU He
TOJILKO OTPaXKarOT KYyJIbTypHBbIC U3MEHEHHS, HO U (hOPMHUPYIOT BOCIIPHUATHEC U TOBEIACHUEC
COBPEMEHHOM KMTAMCKOM MOJIOJIC’KH MO OTHOIICHUIO K CEMbe. AHAJIM3 JAaHHBIX €IIe pa3
noJTBep kaaeT npsimMoe BimsaHrue CMMU Ha cemelinble IIEHHOCTH MOJIOICHKHU.

CTpykTypa Maructepckol auccepTaldyd BKIIOYAET BBEIAEHUE, TPU OCHOBHBIE
IJ1aBbl, 3aKJIIOYEHHE, CITMCOK UCMOJIb30BAHHBIX HCTOYHUKOB U MPUJIOKECHUS.






