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INTRODUCTION

This paper discusses the characteristics and influence of modern film actors in
culture and communication in the Chinese Internet environment. With the rapid
development of Internet technology and the popularization of social media, China's
film industry has ushered in unprecedented changes. The image building of modern
film actors is no longer limited to the traditional film production and publicity
channels, but is more dependent on online platforms and social media for
communication. In this process, the actor's personal image and the character image
are interwoven, forming a unique synergistic effect. Based on their love for the
characters, fans also have rich imagination and expectations for the actors' own image.
At the same time, the immediacy and interactivity of network communication enable
actors to directly interact with fans, convey more direct and effective information and
values, and further deepen the connection between actors and fans. However, the
Internet environment also poses challenges, requiring actors to pay more attention to
their words and deeds and avoid participating in bad behaviors to avoid negative
effects on the fan base. Therefore, discussing the image building of modern film
actors in the Chinese Internet environment is not only helpful to understand the new
changes in the film industry, but also of great significance to the maintenance and
development of the actors' personal image.

From the perspective of the development of world film, "star" as a modern
thing is not only born in the body of film culture, but also fully nourished with the
continuous maturity of film art and the continuous growth of film career, making film
stars gradually grow into an important group in modern society. The continuous
improvement of stars "participation in social and public life and the continuous
improvement of social influence make the problem of stars" social responsibility get
more and more attention from the whole society. Theoretically speaking, the essence
of movie stars is a modern type of Karisma personality type, which is the
embodiment of charm. Based on this charm, a relatively stable and typical modern
trust relationship has been formed between stars and the public. Both the audience's
love for stars and the importance of the film industry mechanism to stars, all are the
concrete manifestations of this trust relationship. The relationship of trust contains
responsibility demands, so the social practice of stars needs to respond to and meet
the responsibility demands of the external social public field, so as to truly and
effectively realize their charm or maintain the strength of their charm. From the
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practical dimension, film stars are a new social role category generated by the
development of film media and the change of modern society in the context of
modernity. Both from the public dimension and the level of individual actors, they
have formed a specific and solid expectation for "film stars”. As a new social role,
film stars should realistically assume the corresponding social responsibility with
their own role characteristics as the logical starting point.

The relevance of the dissertation research topic is

1. The research topic "The image of a modern film actor in China's Internet
environment: Culture and Communication™ is directly related to the current situation
of China's film industry and the Internet development. With the popularity of the
Internet in China and the increasing influence of social media, the image shaping and
communication modes of film actors have changed significantly, which provides rich
practical background and practical significance for this topic.

2. From a cultural point of view, the image of modern film actors not only
represents their personal artistic achievements and public image, but also reflects the
cultural values and aesthetic trends of contemporary society. Therefore, discussing
the image building of film actors in the Chinese Internet environment can help us to
have a deeper understanding of the characteristics and changes of contemporary
culture.

From the perspective of communication, this topic focuses on the
communication mechanism and effect of film actors on the Internet platform, which
is of great significance for understanding the communication rules and strategies in
the new media era. The research on the communication mode and the audience
reaction can provide valuable reference for the marketing strategy and cultural
communication strategy of the film industry.

In the course of the dissertation research, the following methods and
methodological techniques will be used: empirical (observation and description),
general scientific (analysis, synthesis, analogy, modeling), theoretical (induction and
deduction), special (meaningful analysis, comparative analysis).

Theoretical and methodological basis of the research: Based on the concept of
Image science, cultural communication theory, Marxist typical theory and new media
and network marketing theory, this study deeply discusses the image shaping and
communication of modern film actors in the Chinese Internet environment. By using
various methods such as literature research, empirical research, content analysis and
comparative research, this study aims to reveal how film actors understand and
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express their roles, and how they use new media platforms for image building and
dissemination. Through systematic theoretical analysis and empirical research, this
study will provide valuable reference and inspiration for the film industry, actors'
personal brand building and cultural communication.

The research materials were: Research articles on the image shaping of film
actors, network communication and social media in the image of film actors, the
relationship between film actors and the Internet, film marketing and film marketing,
and the film industry reports, especially on film marketing and network
communication, usually contain a lot of data and case analysis.

Area of possible practical application: The results provide varied methods for
developing and circulating images in the movie and series industry, assisting actors
and show productions by boosting their market visibility, promoting personal brand
evolution, and improving the way actors handle their public image. Sectors such as
advertising, PR, education, and media stand ready to leverage these elements to
augment their brand presence and reputation. As a part of worldwide unification, this
research assists Chinese creators in achieving global acknowledgment and
enhancing their cultural engagements.



OVERVIEW

Keywords: FILM ACTOR IMAGE; COMMUNICATING; SOCIAL MEDIA;
NEW MEDIA; RETURN; IMAGE COMMUNICATION.

The purpose of this research: to investigate how online media affects the
depiction of movie actors, contrasting these findings with those from traditional
media outlets.

The objective is: to explore the distinct ways individuals view their pictures in
present scenarios, examine the influence of social media networks, cultural standards,
and the culture of fans in these shifts, and emphasize the principal cultural elements
and parts.

Realizing this objective requires regular resolution of these tasks:

1. Examining and delving into the Internet landscape is key to gaining a
comprehensive insight into China's online landscape, notably in terms of social media
platform evolution;

2. to examine the unique patterns in user conduct and the ways information is
spread across the online realm;

3. The aim is to explore various cultural elements, analyzing how specific
cultural aspects such as social circles, settings, and fan culture influence the depiction
of movie actors.

4. Examining the similarities and differences in the depiction of film actors
across diverse cultural settings and their impact on the dissemination of these actors'
portrayals.

5. The study delves into the strategies and results of digital exchanges between
film actors, scrutinizing the various communication techniques, ways, and essence of
their interactions.

This study aims to portray a modern movie actor in China's digital
entertainment sphere.

The research focuses on understanding cultural implications and ways of
communicating to influence the portrayal of contemporary movie actors in the
Chinese web context.



Research methodologies: empirical (observing and describing), general
scientific (analyzing, synthesizing, likened to, modeling), theoretical (deduced,
deductive), specific (analyzing content, comparing).

The results obtained and their novelty: This study further explores the
Chinese Internet environment of modern film actor image shaping and
communication process, through the multidimensional analysis reveals the film actor
how to use social media, online interactive channels to build and convey personal
image, and discusses the social culture, network environment, fan culture and other
factors on the deep influence of image shaping. In addition, the study provides
quantitative data for the communication strategies of film actors in the Internet era
through empirical methods and new technologies, such as the social media data
analysis, and compares the image communication strategies in the cross-cultural
context. This research not only shows novel research perspectives and methods, but
also puts forward innovative theoretical assumptions and practical guidance, which
provides new insights and inspirations for the film industry, actors' personal branding
and cultural communication.

The structure of the work: the master’s thesis consists of an introduction,
three chapters, a conclusion and a list of sources used. The total volume of the work
Is 77 pages. The list of used literature includes 48 sources.



OBIIAA XAPAKTEPUCTUKA PABOTbI

Kiurouesbie caosa: VMUK KHUHOAKTEPA; KOMMYHUKAILMA,
COLUAJIBHBIE CETHU; HOBBIE ME/IUA; OGPATHA CBA3b; UMNJIDKEBAS
KOMMYHUKALIUA

eap ucciaenoBaHusi: MPOAHAIM3UPOBATh, Kak UHTEepHET-CMU Biustor Ha
dbopMHUpOBaHNE UMHUKA KHWHOAKTEPOB, H3YUUTh PpaA3NIMUUSI C TPATUIMOHHON
Mearacpenon, 4ToObl N1y0Ke MOHITh YHUKAJIbHOCTh (POPMUPOBAHMS UMUJIKA aKTepa
B COBPEMEHHBIX YCJOBHSX; MCCIENOBaTh BIMSIHUE COLMAJIBLHOM KYIBTYpbI, CETEBOU
cpeabl U (paHaTCKOM KYIbTYphl Ha (POPMUPOBAHUE UMUJIKA KUHOAKTEPOB U PACKPHITh
KYJAbTYPHYIO JIOTUKY W COLMaJIbHYHO MOTHBALHMIO, CTOSI(ME 3a OJTuUM. Jlud
JIOCTHKEHHUS TOCTABIICHHOM 1€ HEOOXOAMMO PEIIUTh CIEAYIOMNE 3aa4H:

1. Tlpoananu3upoBaTh M UCCIENOBaTb HMHTEPHET-CPENy ISl  JETaIbHOTO
MpecTaBleHue 00 OCOOCHHOCTAX HHTEepHET-cpenbl Kwutas, BKItO4as pa3BUTHE
maThopM COLMATBHBIX CETEH,

2. PaccMoTpeTh OCOOCHHOCTH TOBEACHUSI IOJIb30BaTeel M MEXaHU3MBbl
pacnipocTpaHeHust ”HOOpMAaIM UHTEPHET-TIPOCTPAHCTBE.

3. UccnenoBath KynbTypHbIE (DaKTOPHI U M3YYUTH CHEIU(DUUECKOE BIUSHUS U
MEXaHU3MBbI KYJAbTYPHBIX (DAKTOPOB, TAKUX KaK COIMANIbHASI KYIbTypa, CeTeBas cpea
U KyJIbTypa (paHaToB, Ha GOPMHUPOBAHUE UMUJI)KA KHHOAKTEPOB,;

4. TlpoaHanu3upoBaTh CXOACTBA W pa3iuyusi B (OPMUPOBAHUU HMUIKA
KWHOAKTEPOB B Pa3IMUYHBIX KYJIbTYPHBIX YCJIOBHUSX M TO, KaK 3TU PA3JIMYUs BIMUSIOT
Ha paclpOCTPAHEHNE UMUKA aKTEPOB.

5. ByyuTh KOMMYHHUKallMOHHBIE cTpaTerud U 3(PQeKThl Ha OCHOBE cOopa u
CUCTEMaTH3aIMu MPUMEPOB OOIICHHUSI KUHOAKTepoB B IHTEpHETE, a TakKe aHaIU3 UX
KOMMYHUKAIIMOHHBIX CTpaTeruii, KaHAJIOB KOMMYHMKAIIMM U KOMMYHHUKAIIMOHHOTO
KOHTEHTA.

O0beKTOM HCCIEAOBaHUS SBISCTCSA WMHIK COBPEMEHHOIO KHHOAKTEpa B
KUTaCKON UHTEPHET-CPEE.

IIpeamerom  wucclieIOBaHUS  SBJSIFOTCS  KYJIBTYPHBIE  KOHHOTAllUM U
KOMMYHHUKAIlMOHHbIE  CTpareruu  (QOpMUpPOBaHUS  HUMHUKA  COBPEMEHHBIX
KMHOAKTEPOB B KUTAWCKON MHTEPHET-CPEIE.
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Metonbl  HMCCIIENOBaHUS: AMIOUPHYECKHEe (HAOMIONEHHWE U OIHCAHHE),
oOIieHayuyHple (aHalW3, CHHTE3, aHaJOTus, MOJICIMPOBAHUE), TEOPETUUCCKHUE
(MHAYKIUS, TeAYKIUs), CTIeHaIbHbIC (KOHTEHT-aHaIN3, CPAaBHUTEIBHBIN aHAIHN3).

IHonyuennvie pezynomamupl u ux HOBU3HA: JIaHHAsg Marucrepckas pabdbora
JOTIOJIHUTENILHO MCCIEAYET KUTAWCKYI0 HHTEpPHET-cpeny (pOpMHUPOBAHMUS HMUIKA
COBPEMEHHOI'0 KMHOAKTEPA U MPOILECC KOMMYHUKALIMU, TOCPEACTBOM MHOTOMEPHOTO
aHalmM3a M  PACKpbIBAeT, KaK KHHOAKTEpP HCIOIb3YEeT COLUAJIbHBIE CETH,
MHTEPAKTUBHBIC OHJIAH-KAHANBl MJI1 CO3[JaHUs M Mepefayd JMYHOTO MMHIKA, a
TAaK)K€ paccMarpuBaeT COLUMAIBHYIO KYIBTYpPY, CETE€BYIO cpeny, KyJabTypy
NOKJIOHHUKOB W Jpyrue (aKTopbl, OKa3blBalollMe [ITyOOKOe BIMSHUE Ha
dopmupoBanrie  umumka.  Kpome — Toro,  uccieqoBaHUME — MPEIOCTABISET
KOJIMYECTBEHHBIE JAHHBIE O KOMMYHHUKAIIMOHHBIX CTPATETUSIX KMHOAKTEPOB B AIIOXY
NHTepHeTa ¢ MOMOIIBI0 AMIUPUYECKUX METOIOB M HOBBIX TEXHOJOTHM, TAKUX Kak
aHaJIM3 JaHHBIX COIMAIBHBIX CETEH, M CPAaBHHUBACT CTPATETUH HMUIKEBOU
KOMMYHHMKAIlUd B KPOCC-KYIBTYPHOM KOHTEKCTE. OJTO HCCIEIOBAaHUE HE TOJIBKO
JEMOHCTPUPYET HOBBIE UCCIIEA0BATENbCKUAE MEPCIEKTUBBI U METOBI, HO U BBIJIBUTAET
MHHOBALIMOHHBIE TEOPETUYECKUE IPEAIOIOKEHNS U IPAKTUYECKUE PEKOMEHIALNH,
KOTOpBIE NAI0T HOBOE I[MOHMMAHWE W BAOXHOBEHHE Ul KUHOWHIYCTPHUH, JIMYHOTO
OpeHIMHTa aKTEPOB U KYJIbTYPHOU KOMM YHHUKAITUH.

CrpykTypa padoThl: MarucTepckasi IUCCepTaius COCTOMT U3 BBEICHUS, TPEX
I71aB, 3aKJIFOYCHHUS W CIIHMCKA MCIOJIb30BAHHBIX MCTOYHUKOB. OOmuii 00beM pabOThI
coctaBisier 78 crpaHull. CHUCOK UCIONBb30BAaHHON JIMUTEpaTypbl BKIO4YaeT 45
MCTOYHHKOB.
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