MINISTRY OF EDUCATION OF THE REPUBLIC OF BELARUS
BELARUSIAN STATE UNIVERSITY
FACULTY OF JOURNALISM
Department of International Journalism

CHEN QIUYU

Opinion leaders: strategies of shaping public opinion (the case of
CCTYV and the Oriental Selection live streaming platform)

Master’s Thesis
Speciality: 7-06-0321-02 Communications

Scientific Supervisor:

N. V.Sayanava,

senior lecturer, Department of Periodical
Press and Web-Journalism

Approved to defense
« » 2024
Deputy Dean

L.R. Khmel
PhD in Philology, Associate Professor

Minsk, 2024



TABLE OF CONTENTS

INTRODUCTION. i tiiieitiutiietetrneessasessnsessnsessnsessnsossssnsossnsossnssssns
ABSTRACT ....uiiiiiiiiiiiiiiiiiiiiiiiiittiiettitatetiastsasesesasssassssnsssnnn
o D1 0 o U
CHAPTER 1 PUBLIC OPINION AS A RESULT OF INTERACTION
BETWEEN THE MEDIA AND GOVERNMENT AGENCIES.................
1.1 Shaping of Public Opinion by the Media...................coooiiiiii,
1.2 Guidance of Public Opinion by Government Agencies...........................
1.3 Impact of Interaction Between the Media and Government Agencies on
PUDIC OPINion. ...ttt et eeae e
Conclusions 0N Chapter L. ... e
CHAPTER 2 OPINION LEADERS: THEIR ROLE IN THE FORMATION
AND DISSEMINATION OF
INFORMATION....ccciiiieiiniininncneccacecnnenn.

2.1 Opinion Leaders: Their Role in the Formation and Dissemination of
INfOrmation. ... ..o
2.2 Opinion Leaderson CCTV Platforms. ..........ccooiiiiiii i,
2.3 Opinion Leaders on Selected Eastern Live Streaming Platforms................
Conclusions 0N Chapter 2. ......c.vii e
CHAPTER 3 COMMUNICATION BETWEEN OPINION LEADERS AND
AUDIENCES IN THE INTERNET ENVIRONMENT (TRADITIONAL

MEDIA AND NEW
IMIEDIA) . eitiiiniieiiieiiiniiieentienesntessnssssnssssnssssnnmmmmmmmmmn.
3.1 Communication Between Opinion Leaders and Audiences.......................

3.2 Analysis of the Dissemination of Traditional Media in the Internet
Environment (Taking the Dissemination of CCTV News in Bilibili as an
EXAMPIE) ..
3.3 Analysis of Communication Strategies for New Media in the Internet
Environment (Taking Eastern Selection Live Stream as an Example)...............
Conclusions 0N Chapter 3. ...

CONCLUSION .t ttiiiiiiiiiiiiiiiiiiiiiiiiiiiiieietitietintesesiecsssssscssssncns.
REFERENCES.....ctiiiiiiiiiiiiiiiiiiiiiiiiiiiiitiiiiittieciieceiacistcsssccssseni.

17
20

21

21

31

37

43

45

45



INTRODUCTION

In the current social environment, opinion leaders play a very important role,
they can significantly influence the public opinion and decision-making process.
With the acceleration of the speed of information circulation and the
diversification of media ecology, the ways and methods of spreading public
opinion are also evolving. This dynamic background makes opinion leaders who
play a key role in public opinion dissemination become the focus of research.

The research topic of the dissertation: on the concept of "opinion leaders",
specifically referring to those individuals who have extensive influence and charisma
in the society, who lead the direction of public opinion through personal behavior and
speech, and bear the dual responsibilities of public opinion dissemination and
shaping. In the field of information communication, the choice of media platform and
its communication strategy have a core influence on the shaping of opinion leaders
and the exertion of their influence.

Take China Central Television (CCTV) as an example, as the benchmark of
traditional media, it exerts a profound influence on public opinion by virtue of its
extensive influence and authoritative news reports. CCTV is not only the leading
television broadcasting organization in China, but also represents the highest
news authority. Its communication content has shown a high degree of credibility
and influence due to its wide coverage and numerous users. In contrast, the
emerging media represented by the Oriental live broadcast platform show higher
flexibility and innovation potential in the scope and mode of communication. The
platform uses network broadcast technology to realize the immediate transmission
of information and direct interaction with the audience, which enhances the user's
participation and the loyalty of fans.

In view of this, this study selects CCTV and Oriental Select live broadcast
platform as the research object, aiming to deeply analyze the differences in
information dissemination strategies of opinion leaders under different media
environments, and comprehensively deconstruct their influence. Through the
analysis of these two different forms of media, it reveals the strategies and modes
of opinion leaders in communication practice, as well as the mechanism of how
media platforms promote and enhance their influence. This exploration has great
value for deepening our understanding of the law of public opinion
communication, optimizing the design of communication strategies, enhancing
the connection with the audience, and enhancing the effectiveness of public
opinion guidance.

The main problem under discussion in this thesis is the following. How
media-government interactions affect public perceptions and attitudes towards
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specific social issues in today's global media environment. How opinion
leaders’ communication strategies on social media platforms influence audiences'
information reception, opinion formation and behavioral decisions. The content
analysis method was used to conduct an in-depth analysis of the communication
content of opinion leaders on the CCTV and Oriental TV live platforms, in order
to reveal the characteristics and influence mechanisms of their communication
strategies, and to provide strategic suggestions for the development of the media
platforms.

The object of the research: opinion leaders and their role in shaping
public opinion.

The subject of the research: strategies of shaping public opinion by opinion
leaders (the case of CCTV and the Oriental Selection live streaming platform).

The purpose of this study is to deeply analyze the communication strategies
of public opinion leaders in CCTV and Oriental Select live broadcast platforms,
and to evaluate their influence. Through comparative analysis of the
characteristics and strategies of opinion leaders in traditional media and new
media platforms, this study will further clarify the key role of opinion leaders in
the generation and diffusion of public opinion.

The aims of the research:

1) Analyse how the media shape public opinion through strategies such as
news reporting, commentary and programme content.

2) Explore how government agencies guide and regulate media content and
how these regulations further influence public opinion.

3) Conduct an in-depth study of the role of opinion leaders in the process of
information dissemination and opinion formation, especially in the two platforms
of CCTV and Oriental Selection.

4) Analyse the characteristics and strategies of opinion leaders on different
media platforms through a case study of CCTV and Oriental Selection live
broadcasting platforms, and explore their role in the process of public opinion
dissemination and the impact they have on the audience

Research methods: literature research method, content analysis, case study
method, survey and comparative analysis method.

The areas of possible practical implementation: mass media, public relations,
government relations, scientific sphere.

Structure: the thesis consists of an introduction, three chapters, conclusion,
list of references. The total length of this thesis is 70 pages. The list of literature
used contains 50 sources.



ABSTRACT

Master’s thesis: 70 pages; 7 figures; 50 sources.

Keywords: OPINION LEADERS, COMMUNICATION STRATEGY,
AUDIENCE, TRADIONAL MEDIA, NEW MEDIA, CCTV, ORIENTAL
SELECTION

The purpose of the thesis is to conduct an in-depth analysis of the strategies
adopted by public opinion leaders in the communication process on CCTV and
Oriental Selection live streaming platform, and to study and evaluate their influence.
By comparing the characteristics and strategies of public opinion leaders on
traditional and new media platforms, we can reveal the important influence of public
opinion leaders on the formation and dissemination of public opinion.

The research aims:

1) Analyse how the media shape public opinion through strategies such as news
reporting, commentary and programme content.

2) Explore how government agencies guide and regulate media content and
how these regulations further influence public opinion.

3) Conduct an in-depth study of the role of opinion leaders in the process of
information dissemination and opinion formation, especially in the two platforms of
CCTV and Oriental Selection.

4) Analyse the characteristics and strategies of opinion leaders on different
media platforms through a case study of CCTV and Oriental Selection live
broadcasting platforms, and explore their role in the process of public opinion
dissemination and the impact they have on the audience

The research object: opinion leaders and their role in shaping public opinion.

The research subject: strategies of shaping public opinion by opinion leaders
(the case of CCTV and the Oriental Selection live streaming platform).

The results of the research: It explores the interaction between the media and
government agencies, discusses the role and influence of opinion leaders in the
process of public opinion dissemination, analyses the strategies adopted by two
different forms of media, traditional media - CCTV and new media - Oriental
Selection, on different platforms and their influence on the audience, and
demonstrates the respective advantages of the opinion leaders in traditional media
and new media, providing a certain research theoretical basis for the Dbetter
development of media communication.



PE®EPAT

Marucrepckas nuccepranus: 70 crpanui; 7 pucyHKoOB; 50 HCTOYHHUKOB.

KimoueBbie caosa: JIMJIEPbI MHEHINA, KOMMYHUKALIMOHHAA
CTPATETUA, AYAUTOPUSA, TPAAULIMOHHBIE ME/IMA, HOBBIE MEJIUA,
CCTV, ORIENTAL SELECTION.

Heap Marucrepckoid AucCepTaANMU — TPOBECTH YIIyOJEHHBIM aHaIn3
CTpaTeruii, TMPUHATBIX JHUJEepaMU  OOUIECTBEHHOTO MHEHUsS B  MpoIlecce
KOMMYHHUKallUM Ha Tuiatr@opme BHUACOHAOMIOAEHUS U npsMoi TpaHnciasuuu Oriental
Selection, a Takke U3y4UTh U OLUEHUTH MX BiusHUE. CpaBHUBAs XapaKTEPUCTHUKHU U
CTpaTeruu JIMJAEPOB OOIIECTBEHHOTO MHEHHS Ha TPaJAMLMOHHBIX U HOBBIX
MeauanaaTgopmax, Mbl MOKEM BBISIBUTHh BaXKHOE BIMSHUE JIUJEPOB OOLLIECTBEHHOIO
MHEHHS Ha (OPMHUPOBAHUE U PACIIPOCTPAHEHUE OOIIECTBEHHOIO MHEHUSI.

3agaum HccjIeI0BaHNA:

1) Ilpoananu3upoBaTh, Kak CpeICTBAa MaccoBOM HHGpopManuu (GpOpMHUPYIOT
OOIIIECTBEHHOE MHEHHE C IOMOIBIO TaKUX CTpaTerui, KaK OCBEIEHUE HOBOCTEM,
KOMMEHTApUU U COJEPIKAHNE ITPOTrPaMM.

2) W3yuuTh, Kak TOCYJapCTBEHHBIE OpraHbl HAMNpaBISAIOT M PETYIUPYIOT
koHTeHT CMMU u kak 3Tu npaBujia BIUAIOT HAa OOIIECTBEHHOE MHEHHUE.

3) IlpoBecTu yriyOiaeHHOE UCCIIEOBAHUE POJIM JIMAEPOB MHEHHUM B mpolecce
pacripocTpaHeHus HHpoOpMauMu U (HOPMUPOBAHMS MHEHHS, B YAaCTHOCTH, Ha
mwiargopmax CCTV u Oriental Selection.

4) IlpoaHanu3upoBaTh XapaKTEPUCTUKU W CTpPATETHH JUAECPOB MHEHUH Ha
pa3nuyHbBIX Meauariatpopmax Ha npumepe miatdopm npsmoro Bemanus CCTV u
Oriental Selection, a Takke H3y4UTh MX pOJIb B MPOIECCE PACIPOCTPAHCHUS

OOIIIECTBEHHOT 0 MHEHHMSI M BIIUSIHUE, KOTOPOE OHHU OKa3bIBAIOT HA ayJUTOPHIO.

OO0beKT Hccie0BaHUSA: JHAECPHl MHEHMM M UX poiib B (HOpMUPOBAHUU
OOIIECTBEHHOT O MHEHHS.

IIpeaMer ucciaenoBanus: cTpareruu GOpMUpoOBaHUs OOIIECTBEHHOIO MHEHUS
munepamu MHeHUH (Ha mpumepe CCTV u mnatdopmsl npsaMbix Tpancisiuii Oriental
Selection).

PesyabTarnl  McciaenoBaHMsi: uccieayerca B3aumoaeiricteBue CMU  u
rOCY/IApPCTBEHHBIX OPraHoOB, 0OCYKJIAETCsl pOJIb U BIHUSHUE JTUAEPOB OOLIECTBEHHOT O
MHEHHUSI B IPOLIECCE PACHPOCTPAHEHHUS OOILECTBEHHOTO MHEHHS, aHAJIM3UPYIOTCA
CTpaTeruu, NpuHsThie AByMsi pazHeiMu dopmamu CMU, tpaguumnonnsimu CMU —
CCTV u HoBbiMU Meaua — Oriental Selection, QyHKIMOHUPYIOIIMMHU Ha Pa3IMYHBIX
wiarpopMax, W HUX BIUSHUE HA  ayJUTOPUIO, IMPOJAEMOHUCTPUPOBAHBI
COOTBETCTBYIOIIME TPEUMYIIECTBA JINJIEPOB MHEHUN B TPAJAMLMOHHBIX M HOBBIX
MeIna, MPEACTABICHA ONPEIEIEHHYI0 MCCIIEN0BATEIbCKYI0 TEOPETUUYECKYIO OCHOBY
JUISL JIYYILIEro pa3BUTHSI MEANAKOMM yYHUKALUH.






