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AHHOTALIIUA

1. Ctpykrypa 1 00beM IUILIOMHOM padoThI

JurmioMHass paboTa COCTOMT M3 3aJaHUsl Ha JUIUVIOMHYIO paloTy,
orjamieHus, pedepata IUITIOMHON pabOThI, BBEICHUS, TPEX TJ1aB, 3aKJIIOUYEHHUs, 3
WUTIOCTpAluid, 2 TaOIHI], CIHUCKA MCHOJIb30BAHHBIX HUCTOYHUKOB. OO0ImMii 00bem
pabotbl cocrtaBnger 59 crpanun. CHUCOK UCHOJIB30BAHHBIX HCTOYHHUKOB H
JUTEPATYPHI 3aHUMAET 6 CTPaHUI] U BKITI0YaeT 60 mo3UIUH.

2. IlepevyeHb KJII04€BbIX CJI0B

Nudopmarmonnsie TexHosoruu, ERP u CRM-cucrempl, HHCTpYMEHTHI
WuTepHer-MapkeTunra, TexHojorun BuptyaiabHo (VR) m momonnenHoi (AR)
peanbHOCTH, UCKyccTBeHHbIH uMHTEIUICKT (M), oOmaunbsie Beruucienus, Online
Travel Agency (OTA), riobampHBIe pacmpenenuTenbubie cuctembsl (GDS),
nporpammuoe ooecnieuenue (I10) st uaAyCTpUM TypHU3MA.

3. Tekcr pedepara

Obvexm uccnedosanusi — WHPOPMAIMOHHBIE TEXHOJOTHU B HWHAYCTPUU
Typu3Ma.

IIpeomem uccneoosanusi — ucnonp3oBanue MT-pemeHunit TypucTuuecKuMu
cyObekTamu 3a pyoeskom u B PecniyOnuke benapych

Llenv  uccneoosanuss — aHaIU3 KCMIOJB30BaHUS  MHOOPMAIMOHHBIX
texHosoruit (MT) typuctuueckumu cyObeKTaMH Ha COBPEMEHHOM OJTale u
pa3paboTka pekoMeHnaanuii 1o BHeApenuto WT-pemenuii Ha TypUCTUYECKUN
pbIHOK benmapycu.

Memoowvl  uccnedosanus:  cpaBHHWTENbHBIH  aHanmu3, Case  Study,
CTaTUCTUYECKUN aHAJIU3.

Ilonyuennvie umocu u ux HosusHa. B paboTe paccMOTpPEHBI CYIIHOCTb
WH(OPMAITMOHHBIX TEXHOJOTHH W WX HCIOJb30BaHWE B HUHIYCTPUU TypuU3Ma B
Pecniyonuke benmapyce u  3a pyOexom. IlpakTudeckas HOBU3HA palbOTHI
3aKJTI0YaeTCsl B pa3pabOTKe M BO3MOXKHOCTH TPUMEHEHHUS PEKOMEHJAIUN T10
BHenpeHuto UT-pemennii cyobekTaMu TypUCTUYECKOTO OM3Heca.

Jlocmoeepnocms  mamepuanog u pe3yromamos OUNIOMHOU padoOmbi.
Hcnonp30BaHHBIE MaTepuaiabl M PE3yNbTaThl JUILIOMHOW PAOOTHI SBISIOTCS
JIOCTOBEpHBIMU. PaboTa BHITIOJIHEHA CAMOCTOSITENHHO.

Pexomenoayuu no ucnonvszoganuro pezynomamos pabomvi. Pe3ynbTaThl
paboThl MOTYT OBITh MCTIOJB30BAHBI B KAUE€CTBE MPUMEPA OIICHKU HCIIOIh30BaAHUS
u ¢yakuuonupoBanuss WT-pemieHnit B MHAYCTPUU TYpU3Ma, B TMPAKTHUECKOU
NEATETLHOCTH OTHeNla MAapKETHHTa TYpPUCTUYECKUX KOMIAHUNH U MYy3eeB
PecniyOnuku benapych.



AHATAIDBIA

1. Crpykrypa i a0'ém AbINIIOMHAH NpanbI

JIplyioMHas mpana ckiiajaelia 3 3aJaHHs Ha JIBITUIOMHYIO Tpaily, 3MecTa,
padepara apIUIOMHAN mparbl, YBAJA3EHHS, TPOX KIpayHIKOY, 3aKIIOYIHHS, 3
UTIOCTpanblid, 2 TaOJIiI, CHICYy BBIKAPBICTAHBIX KPBIHIL. ATYIBHBI a0'€éM Ipallsl
ckinagae 59 crapoHak. Cric BBIKAPBICTAHBIX KPBIHIL 1 JIITapaTypbl 3aiiMae 6
cTapoHak 1 Ykirogae 60 masirblii.

2. IlepaJjtik KJIIOYABBIX CJI0Y

[ndapmanpiitabis TaxHasorii, ERP 1 CRM-cicTaMbl, IHCTpYMEHTBI IHTIPHAT-
MapKeThIHTY, TAXHasoril BipryanbHail (VR) 1 manmoyHenait (AR) ppanbHacy,
ManibiHHBL 1HTAEKT (MI), BoOmaunbis BeuTiudHHI, Online Travel Agency (OTA),
riabanbHbIs pazMepkaBalbHbIsA cicTaMbl (GDS), nparpamuae 3abecnsiusnne (I1A)
JUTSL THAYCTPBIl TYPBI3MY.

3. Takcer pagepary

Ab'exm dacneoasanns — iHpapMalbIAHBISA TIXHAJIOT1 ¥ 1HAYCTPBII TYPHI3MY.

IIpaomem Oacneoasannsi — BbIKapbicTaHHE [T-paldHHSAY TYpPBICTBIYHBIMI
cyO'ektami 3a MspKo# 1 ¥ Pacry6minet benapych

Mb>ma oacnedasanus — aHami3 BHIKAPBICTaAHHS 1H(GAPMAIBIMHBIX TIXHAIOTTH
(IT) TypeICcTBIUHBIMI cy0O'ekTaMl Ha Cy4acHbIM dTame 1 pachpanoyka
paKaMeHalbli ma YkapaneHnHi [T-pammHHSY Ha TYpBICTHIYHBI phIHAK bemapyci.

Memaowl dacnedasanns: napayHanbHbl aHam3, Case Study, cTaThICTBIYHBI
aHai3.

Ampoimanvia 6biHiKi [ IX Hagiswa. Y Tpalbl pas3riielKaHbl CYTHACIb
1H(apMalbIMHBIX TAXHAJOTIA 1 1X BBIKAPBICTAHHE ¥ I1HAYCTPBI TYpBHI3MY ¥
Pacriy6minbr benapych 1 3a msikoit. [IpakTeiuHas HaBi3HA Mpailbl CKIIajgaeria ¥
pacnparoyiel 1 MardeIMaciii TPBIMSHEHHSI pAKaMeHJalblili ma Yykapanenui IT-
panmHHY cy0'ekTaMi TyphICThIYHAra Oi13HECY.

Haknaonacyb mamapuianay i 6vlHIKay OblnIOMHAU npaysl. BeIkapblCTaHbIs
MaTIPBISIIBI 1 BBIHIKI JABIIJIOMHAW TMpanpl 3'synsionia  gakidagabsiMvi. Ilpama
BBIKAHAHA CAMAaCTOMHA.

Paxamenoaywii na evixapvicmanni viHikay npaysi. BBIHIKI TIparibl MOTYITh
OBIllb  BBIKAPBICTAHBI Y  SKACIll MPBIKIQAY  AalPHKI  BBIKAPBICTAHHS 1
¢byskupisHaBanHa [T-pandHHAY y 1HAYCTPBIl TyphI3My, Y MpaKTblYHAN J3eHHacIl
azJ13e71a MapKEThIHTY TYPBICTBIYHBIX KaMIaHiil 1 Mmy3eay Pacmy6uiiki benapyce.».



ANNOTATION

1. Structure and scope of the diploma work

The diploma work consists of a thesis assignment, a table of contents, an
abstract of the thesis, an introduction, three chapters, a conclusion, 3 illustrations, 2
tables, and a list of sources used. The total amount of work is 59 pages. The list of
sources and literature used occupies 6 pages and includes 60 items.

2. Keywords

Information technologies, ERP and CRM systems, Internet marketing tools,
virtual (VR) and augmented (AR) reality technologies, artificial intelligence (Al),
cloud computing, Online Travel Agency (OTA), global distribution systems
(GDS), software for the tourism industry.

3. Summary text

The object of the study — information technology in the tourism industry..

The subject of the study — the use of IT solutions by tourism entities abroad
and in the Republic of Belarus.

The purpose of the research is to analyze the use of information technology
(IT) by tourism entities at the present stage and develop recommendations for the
implementation of IT solutions on the tourism market of Belarus.

Methods of research: comparative analysis, Case Study, statistical analysis.

The results of the work and their novelty. The paper examines the essence of
information technologies and their use in the tourism industry in the Republic of
Belarus and abroad. The practical novelty of the work lies in the development and
possibility of applying recommendations on the implementation of IT solutions by
tourism business entities.

Authenticity of the materials and results of the diploma work. The materials
used and the results of the diploma work are reliable. The work was done
independently.

Recommendations on the usage. The results of the work can be used as an
example of evaluating the use and functioning of IT solutions in the tourism
industry, in the practical activities of the marketing department of travel companies
and museums of the Republic of Belarus.



