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AHHOTAITUSA

1. Crpykrypa n 00beM JUIJIOMHOI PadoThI

JunnomHast paboTa COCTOUT U3 3a/laHUs Ha TUIIJIOMHYIO paOoTy, OTJIaBICHHUS,
pedepaTa AUIUIOMHON paOOTHI, BBEACHHS, TPEX TJaB, 3akitoueHus, 9 Ttabmwmim, 2
MPWIOKEHUH, 8 WIUTFOCTpalnid, CIUCKA HCIOJIh30BAHHBIX HCTOYHHUKOB. CIHCOK
HCIIOJIb30BAHHBIX UCTOYHUKOB 3aHUMAET 4 CTpaHUIIBI U BKJIIOYAeT 36 MO3UITUN.

2. TlepeuyeHb KJIIOYEBBIX CJI0B

@dakTopbl CE30HHOCTH, IUBDKHBIA TypuU3M, ACIOBON TYypHU3M, 3KOJOTHMYHBIN
TypU3M, TacTpO TypU3M, TOPHOJIBDKHBIA TYypH3M, MHUKH W CHaJbl B TYpU3ME H
TOCTUHUYHOM OH3HECe, CIIPOC U MPEATI0KEHUE, METOIBI OOPHOBI C CE30HHOCTHIO.

3. Conep:xkanue padoThl

Obvexm uccnedosanusi — CE30HHOCTDb B TypHU3ME.

Ilpeomem uccnedosanusi — perynupoBKa (PaKTOPOB CE30HHOCTH.

L]env uccneoosanus — N3y4uTh OCOOCHHOCTHU BIUsIHUE (DAaKTOPOB
CE30HHOCTH Ha Pa3INYHBIC ACTICKTHI AEATEIFHOCTH TYPHUCTHUYECCKOTO MPEIIPHUATHS U
TOCTUHUIIBI.

Memoowl uccrneoosanus. ananuz MHGOPMAIIMK, CPABHUTEIBHBIN aHAIIN3,
00paboTKa pe3yJbTaTOB B BUJI€ TAOJMIl, KOHTCHT-aHAJIN3 CAUTOB TYPUCTCKUX
KOMITaHUM, MapKETUHIOBOE HccienoBanue, PEST- ananus

Ilonyuennvie umoeu u ux HosusHa. B paboTe paccMOTpPEHBI CYIIHOCTh
CE30HHOCTH, €€ BUJIbI, OCOOEHHOCTH a TaKXke €€ BIUSHUE HA TYPU3M U TOCTUHUYHBIN
ousHec. [IpakTuueckass HOBU3HA paOOThI 3aKJIHOYAETCS B pa3pabOTKEe MEPONPUSITHI
U pEKOMEHJAIui MO0 CHIKCHUIO BJIMSHUSA (PAKTOPOB CE30HHOCTH JUIsi KOMIIAHUU
00 «Komnanust Buxkunr Typuctuk».

Jlocmoseprocmv mamepuanos u pe3yibmamos OUNTOMHOLL pabompi.
Hcnonb30BaHHbIE MaTepHaibl M Pe3yidbTaThbl JUIUIOMHONM palOThl SBIISIIOTCS
JIOCTOBEpPHBIMU. PaboTa BBITIOJIHEHA CAMOCTOSITEIBHO.

Pexomenoayuu no ucnonvzosanuro pesyromamos padomwi. Pe3ynbTarbl
paboThl MOTYT OBITh HCIIOJB30BaHbl B KadyeCTBE IMPUMEpPA aHaIU3bl BIIUSHUS
(akTOpOB CE30HHOCTHM Ha pa3JIMUHbIC BHJBl TypU3Ma, TOCTUHUYHBIA OU3HEC U
MHPOBOM TYpU3M B L[EJIOM, TTOJTHOTHI, TAKKE B TPAKTUYECKOMN EATEIBHOCTH OTJIEIIA
MapkeThHra H couraibHoro pasputuga kommanun OJIO «Komnanus BukuHr
Typucrux».



AHATAIDBIA

1. Crpykrypa i ad'ém AbINJIOMHAN NPaNbI

JIpITIOMHAas Ipalia CKIaJaelia 3 3aJjaHHsl Ha JBIIJIOMHYIO0 — [paiy, 3MEcCTa,
padepaTa OpIMUIOMHAN Tpallbl, YBOA31HAY, TPOX TNay, 3akiaroudHHA, 9 Tabmim, 2
JIanatky, 8 uIoCTpalblid, CIiCy BBIKAPHICTaHBIX KpbIHIL. CIiC BBIKAPBICTAHBIX
KpBIHIII 3aiiMae 4cTapoHaki 1 Ykimrodae 36 masiipii.

2. Ilepanik KJI0OYaBBIX CJI0Y

dakTapbl CE30HHACIIl, IUISDKHBI TYpPbI3M, JA3€JaBbl TYpPBI3M, JKaJlaridyHbI
TypbI3M, TacTpa TYypbI3M, TapHAJIBDKHBI TYypbI3M, TiKI 1 cmaabl ¥ TyphI3MeE 1
racIliHIYHBIM O13HACe, TOMBIT 1 MparaHoBa, MeETajbl OapalbObl 3 CE30HHACIIIO,
3amayHsIbHACIb TaCIliHIl, PIKaMEeHAAIbll 111 KaMITaHii.

3. 3mecTnpanbl

A6’ ’exm dacnedasarnHs — CE30HHACID Y TyphI3ME.

Ilpaomem oacneoasanus — parynsiBanHe dakTapay c€30HHACIII.

Mb>ma OacneoasanHss — BBIBYUBIIH aca0uiBactil YIUIbIY akTapay
CE30HHACIII Ha PO3HBISA aCTICKTHI I3CHHACIII TYPBHICThIYHATA TIPAIIPHIEMCTBA 1
TaCIIIHIIIBI.

Memaowvr Oacnedasanns. aHaii3 iH(apmallsli, NapayHaIbHBI aHAII3,
amparioyka BbIHIKAY Y BBITJIS3€ TA0MII, KAHTIHT-aHAIII3 calTay TypBhICIKIX
KaMIlaHii, MapKeThIHTaBae nacieaaBanne, PEST-anaiis.

Ampoivanvia  ewviniki 1 ix HagizHa. Y Tpalbl pasriedkKaHbl CyTHACUb
CE30HHACLll, A€ BiAbl, acalbiBacii 1 sie YIUIby Ha TYpbI3M 1 TacliHIYHBI O13HEC.
[IpakThlyHasi HaBI3HA TMpalbl CKJIAJaella Yy pacrnpanoyibl MepanpbleMCTBay 1
poKamMeHJalplii Ma 3HDKAHHI VIUIBIBY (akTapay ce3oHHacul s kammanii TJA
"Kammnanisa Bikinr TypbICcThIK".

Jlaxnaounacyvs mamapuisanay i 8vlHiKay OblNIOMHAU npaysl. BhIKapbICTaHBISA
MaTAPbISIIBI 1 BBIHIKI ABIIJIOMHAN Mpalibl 3'ayistonia qakiaaabeimi. [Ipana Beikanana
CaMacCTOWHA.

Psrxamenoaywli na evikapvicmanui ewiHikay npaysl. BBIHIKI Mpaibl MOTYIlh
OBILIb BBIKAPBICTAHBI ¥ SKACIl MPBIKIAAY aHalli3bl VIUIBIBY (akTapay ce30HHACIl Ha
PO3HBIS BiJlbl TypbI3MY, FaCIIHIYHbI O13HEC 1 CYCBETHBI TYPbhI3M Y LIDJIBIM, MaYyHATHI,
TakcaMa ¥y TIpaKkThluYHAW J3eHHacIl ajj3eia MapKeTBhIHTY 1 callblsijibHara pasBillls
kamnanii T[A "Kamnanis Bikiar TypsicTbik"



ANNOTATION

1. Structure and scope of the diploma work

The diploma work consists of diploma work assignment, table of contents,
diploma work summary, introduction, 3 chapters, conclusion, 9 tables,
2 addendum, 8 illustrations and list of references. The list of references occupies

4 pages and includes 36 positions.
2. List of keywords
Seasonality factors, beach tourism, business tourism, eco-friendly tourism, gastro
tourism, ski tourism, peaks and valleys in tourism and the hotel business, supply and
demand, methods of dealing with seasonality, hotel occupancy, recommendations for
travel companies and hotels.

3. The content of the work

The object of the research is seasonality in tourism.

The subject of the research is adjustment of seasonality factors.
The purpose of the research is is to study the peculiarities of the influence of
seasonality factors on various aspects of the activities of a tourism enterprise and
hotel.

Methods of research: information analysis, comparative analysis, processing of
results in the form of tables, content analysis of travel company websites, marketing
research, PEST analysis.

The results of the work and their novelty. The work examines the essence
of seasonality, its types, features, as well as its impact on tourism and the hotel
business. The practical novelty of the work lies in the development of measures and
recommendations to reduce the influence of seasonality factors for the ODO
«Viking Touristik Company».

Authenticity of the materials and results of the diploma work. The materials
used and the results of the diploma work are authentic. The work has been put
through independently.

Recommendations on the usage. The results of the work can be used as an
example to analyze the influence of seasonality factors on various types of tourism, the
hotel business and world tourism in general, completeness, also in the practical
activities of the marketing and social development department of the ODO «Viking
Touristik Company».



