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AHHOTALIMSA

1. CTpykTypa 1 00b€M IMIIOMHOMH PadoThI

Jlumomuasi paboTa COCTOUT U3 3aJlaHUsl Ha AUILIOMHYIO paboTy, OTJIaBICHHUS,
pedepaTta TUIUIOMHOM pabOTHI, BBEICHMS, TPEX TJIaB, 3aKII0YEHUs, 15 WnTtocTpaIui,
7 Tabnul, CIHUCKa UCIOJIb30BAaHHBIX UCTOYHUKOB U JUTEepaTyphl. O0muii o0bem pa-
00ThI cocTaBisieT 75 ctpanul. CHCOK UCIOJIb30BAHHBIX HCTOYHUKOB U JIUTEPATYPHI
3aHHUMAaeT S CTPaHUIl U BKJI0YaeT 48 mo3umuii.

2. IlepeyeHb KIIOYEBBIX CJIOB

NHTepHET-MapKETUHT, HHTETPUPOBAHHBIE MAapKETUHIOBBIE KOMMYHHKAIUH,
TYpPIPOIYKT, COIIMAIbHBIE CETH, MPOBIKEHHUE, cepa Typu3Ma.

3. Texkcr aHHOTALMH

Obvexm uccnedosanus — TypucTUUeckre opranuzanuu Pecnyonuku bemnapycs.

IIpeomem uccnedosanus — AHTEPHET-MAPKETUHT B JIESITEIBHOCTU OEIIOPYCCKUX
TYPUCTHYECKUX OpraHu3aIuii.

Llenv uccneoosanusi — aHaIU3 UCIOJB30BAHUSI UHTEPHET-MApPKETUHIA B TYpH-
CTUYECKON c(epe C LEeNbl0 BBISBICHUS KIIOYEBBIX MPUHIUMIIOB, KOTOPbIE CIOCO0-
CTBYIOT 3()()eKTUBHOI MapKETUHIOBOM JEATENBHOCTH B cpepe Typusma.

Memoowl uccneoosanus: METOIbl aHAJIM3a U CUHTE3a, UHIYKIUU U JETYKIIHH,
aHaJIOTMH, CPABHEHMSI, IPOBEJAECHUE COLIMOJIOTUYECKOTO OMpOca.

Ilonyuennvie umoau u ux HosusHa. B paboTe pacCMOTPEHBI OCHOBBI HHTEPHET-
MapKETHUHTa, MAPKETUHIOBasl IESITEIbBHOCTh 3apyOekKHBIX I€CTUHALUNA B CETH UHTEP-
HET, MPOAHAIM3UPOBAHO HCIOJIb30BAHUE HMHCTPYMEHTOB W METOJOB HWHTEPHET-
MapKETUHra YaCTHbIMH TYPUCTUUYECKUMHU MPEIIPUATUSIMHU, IPOBEACH COLIMOJIOTHYE-
CKUW OMpOC AJIA BbISBJICHUS (DAKTOPOB, BIAMUSIOIIMX HA BHIOOP TYPUCTUUYECKOTO MPO-
IyKTa MOTPEOUTENIMU, CHOPMYIUPOBAHBI PEKOMEHAALMH Ui JalbHEHMIIEero mpo-
JNBUKEHUA TypUCTHUYECKUX npeanpuatuii Pecnyonuku benapych.

Locmogeprnocms mamepuanog u pe3yrbmamos Ouniomuou pabomsi. Vcnois-
30BAHHBIE MATEPHAJIbI U PE3YJIBTATHI IUILUIOMHON PaOOTHI SIBISIIOTCA JOCTOBEPHBIMH.
PaboTa BbINOIHEHA CAMOCTOSATEIBHO.

Pexomenoayuu no ucnonvzosanuio pesyarbmamos pabomwi. Pe3ynbrarsl naH-
HOTO HCCIEAOBAHUS MOTYT OBITh MCIIOJIb30BAaHbI TYPUCTUYECKUMU TPEANPUATUIMU,
MapKeToJIOraMu, UCCIIEeI0BATENSIMUA U APYTUMU 3aMHTEPECOBAHHBIMU CTOPOHAMM JJIs
0onee 3(pPEeKTUBHOrO TUIAHUPOBAHUSA U peATU3alMKd MApKETUHTOBBIX CTpaTeruid B
YCIIOBUSIX COBPEMEHHOTO OHJIAWH-TIPOCTPAHCTBA, TAKXKE TYPUCTUYECKHUMH OpraHu3a-
USIMU ¥ aAMUHUCTpanueit Pecyonuku benapycs.



AHATALBIS

1. CTrpykrypa i a0'éM abIIUIOMHAI Ipanbl

JlplIioMHas mpana CKJIajaenua 3 3aJaHHs Ha JbIIUIOMHYIO Mpaiy, 3MecTa,
padepata IBIIJIOMHAN Mpaipl, YBAA3EHHSA, TPOX KipayHIKOY, 3aKiarousHHA, 15
UTIOCTpanslid, 7 TaOill, CMiCy BBIKAPHICTOBAHHBIX KPBIHII 1 JiTapaTypbl. ATYJIbHBI
a0'ém mpanbl ckiagae /5 crapoHak. Cric BBIKapbICTAHBIX KPBIHII 1 JIITApaTyphl 3aii-
Mae 5 cTpaHull 1 ykiarodae 48 mazimpli.

2. llepaJiik KJIOYaBBIX CJI0Y

[HTopHET-MapKETHIHT, 1HTATPABAHbISI MAapKETHIHTABBIS KaMyHIKaIlbll, TypIpa-
KT, CallbIsUTbHBIS CETKI, TPAacOyBaHHE, c(hepa TyphI3MY.

3. Toker aHaTanbli

Ab'exm Oacnedasanns — TypbICTBIUHBIS apranizansll Pacnyoniki benapyce.

Ilpaomem OacneoasanHss — IHTIPHET-MAPKETHIHT y A3eMHAcIl OelapycKixX Ty-
PBICTBIUHBIX apraHi3aIlbli.

Mbma oacneoasanus — aHami3 Y3pOYHIO Pa3Billllsl CICTAMBI MAapKETHIHTaBbIX
KOMM-HIKaI[plii CaHATOPHA-KYpPOPTHBIX apraHizalblii 1 BBIIPAlOYKAa p3KaMeHAallblid
na sie yjackaHajIeHHI.

Memaowl dacneoasanns. METapl aHAIZY 1 CIHTA3Y, IHAYKIIBIL 1 I3 TyKIbI1, aHa-
JIOT11, TapayHaHHsI, IPaBsI3€HHE callblslariyHara anbITaHHS

Ampuvimanvla 6bIHIKI [ IX HABI3HA. . y TIPAIlbl Pa3JIeIKaHbl ACHOBBI THTIPHAT-
MapKEThIHTY, MapKEThIHTaBasl J13€HACIb 3aMEXHBIX JICThIHALBINA Y CETLBI IHTIPHIT,
IpaaHali3aBaHa BBIKAPbICTAHHE IHCTPYMEHTAY 1 MeTanay IHTIPHAIT-MapKEThIHTY
NPBIBATHBIMI TYPBICTBIYHBIMI MPAANPHIEMCTBAaMI, NMPABEA3€HA callblsIariyHae arbl-
TaHHE IS BbISYJIeHHd akTapay, sKis YIUIbIBaOLb HA BbIOAP TYPBICTIYHATA MPaayK-
Ta CHaxkblynami, chapMyliiBaHbl p3KaMeHAalbll JAJid Jajeiara npacoyBanus. bena-
pYCh.

Jlaxnaonacyv mamapwvisanay i 6vIHIKAY ObINIOMHAU npaysl. BeIKapbiCTaHbIsA
MaTAPbISIIbI 1 BBIHIKI JABITIJIOMHAN Tpalbl 3'ayistonna AakiaanbiMi. [Tpara BeikanaHa
caMacTOMHA.

Paxamenoaywli na evikapvicmanui evinikay npaysi. BeIHIKI gaa3eHara aacie-
JaBaHHS MOTYIIb OBII[b BBHIKAPBICTAHBI TYPBICTBIYHBIMI MPAANPHIEMCTBaMi, MapKeTO-
jarami, JacieAdblkami 1 1HIIbIMI 3aliKayJeHbIM1 OakaMi [t 0oJibll A(eKThIyHara
IJIaHaBaHHS 1 plaii3albli MApKETHIHTABBIX CTPATATIM Ba YMOBax cydacHail aHJaiiH-
IPacTophl, a TaKCaMa TYPBICTHIUHBIMI apraHi3aublsiMi 1 aaMiHICTpaubsad Pacmy0Omiki
benapycs.



ANNOTATION

1. Structure and scope of the diploma work

The diploma work consists of diploma work assignment, table of contents,
diploma work summary, introduction, 15 illustrations, 7 tables, a list of references
and sources used. Total scope of work is 75 pages. The list of the used sources and
references occupies 5 pages and includes 48 positions.

2. Keywords

Internet marketing, integrated marketing communications, tourism products,
social networks, promotion, tourism.

3. Summary text

The object of the study tourism organizations of the Republic of Belarus

The subject of the study — Internet marketing in the activities of Belarusian
tourism organizations.

The purpose of the research is the analysis of the use of Internet marketing in
the tourism sector in order to identify key principles that contribute to effective mar-
keting activities in the tourism sector.

Methods of research: methods of analysis and synthesis, induction and deduc-
tion, analogies, comparisons, conducting a sociological survey.

The results of the work and their novelty. The work examines the basics of In-
ternet marketing, marketing activities of foreign destinations on the Internet, analyzes
the use of Internet marketing tools and methods by private tourism enterprises, con-
ducts a sociological survey to identify factors influencing the choice of a tourism
product by consumers, and formulates recommendations for further promotion of
tourism enterprises of the Republic of Belarus.

Authenticity of the materials and results of the diploma work. The materials

used and the results of the thesis are reliable. The work was done independently.
Recommendations on the usage. The results of this study can be used by tour-

ism enterprises, marketers, researchers and other interested parties for more effective
planning and implementation of marketing strategies in the modern online space, as
well as tourism organizations and the administration of the Republic of Belarus.



