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AHHOTALIMSA

1. Crpykrypa u 00beM IMILIOMHOKH PadoThI
JlunimiomHast paboTa COCTOMT W3 3aJaHHs Ha JAUIUIOMHYIO paloTy,
conmepxkaHusi, pedepara TUILITIOMHON pabOThI, MEPEUYHS YCIOBHBIX 0003HAYCHUHN H
COKpallleHUW, BBEJICHUS, TpEX IJaB, 3akitoueHus, 8§ Taomuil, 11 wimocTtparuii.
OO6muit o6bem paboTsl cocTaBisier 64 cTpanHuipl. CHHUCOK HCIONb30BAaHHBIX
MCTOYHHUKOB 3aHUMAET 4 CTpaHMIIBl U BKiItoUaeT 40 MO3HIIHiA.
2. KiioueBble cjioBa
COBBITUMHBIN ~ MAPKETUHI, EVENT-MAPKETHHI, PR-
MAPKETHHT, ITIPOEKTGHI, PR, DPPEKTUBHBI MAPKETUHT .
3. Tekcr pedepara

Obvexm uccnedosanuss — COOBITUMHBIM MapkeTUHr Ha npumepe OO0
«®DJIKOH UHBECTMEHT».
IIpeomem uccnedosanus — OCOOCHHOCTH, BHUIbl W HHCTPYMEHTHI

COOBITUTHOTO MAapKETHUHIa, BO3MOXKHOCTHM NPUMEHEHHS Il TPOJBUKEHUS
MPOJIYKTA.

Llenv uccneoosanusi — npoaHanU3upoBaTh d3PHEKTUBHOCTH COOBITUMHOTO
MapKeTUHra B MPOJBM)KEHUHM MPOIYKTa M OOO03HAUYUTHh POJb MEPONPHUITHI B
CTpaTeruy NPOJBWKEHUM NpoAyKTa Ha npumepe Komnanmn «DOIJIKOH
NHBECTMEHT».

Memoowl uccnedosanus. B paboTe UCHOIB30BaAHBI METOABI TEOPETUUECKOTO
(M3ydyeHue, aHalv3) M OHMIIMPUYECKOro (HAOMIOJEeHWEe, CYeT, HU3MEpPeHue u
CpaBHEHHE) YPOBHS MCCJICIOBAHUS.

llonyuennvie umoeu u ux Hosusna. JlaHHas padoTa MO3BOJIAET ONPEHACIUTD
pOJIb COOBITUMHOTO MapkeTuHra npu peanuzanuu PR-npoexrta. PazpaboranHblil
MepevYeHb PEKOMEHJAIMI MO COBEPIIEHCTBOBAHUIO COOBITUMHOIO MapKETHUHIa B
komnanun «OIJIKOH WMHBECTMEHT» wmoxeT ObIThb HCHOJB30BaH ISt
JanbHEMIIero MCCIENOBaHWA M  BHEAPEHHUS NPEACTaBUTENAMH  OH3Heca,
COTpYAHHMKaMU c(hepbl TyprU3Ma, MECTHBIX COOOIECTB.

Locmogeprnocms  mamepuanoé u pe3yavmamos OUNJIOMHOU pabomul.
Hcnonbs3oBaHHbIE MaTepualibl U PE3yJbTAaThl JAUIUIOMHON pabOThl SBISIOTCS
n0cToBepHbIMU. PaboTa BINIOJIHEHA CAMOCTOSITENIBHO.

Obnacmv  803M0OJ#CHO20 npakmuyecko2o npumeHenus. WTorm pabdOThI
MOTYT OBbITh UCIIOJIb30BAHBI JIJIs1 U3YYEHUSI OCHOB COOBITUITHOTO MAPKETHUHTA U €r0
poJii B  MapKETUHIOBOM KaMIaHWUM MOPEANpUATHSA, Ui [POJOJKECHUS
uccineqoBanusi A(PGEKTUBHOCTU COOBITMMHOTO MapKETHUHTa B  KOMIIAHUU
«®2JIKOH UHBECTMEHT».



AHATALBIS

1. Crpykrypa i ad'éM abIIUIOMHAN Npanbl

JlplIioMHas mpana cKJiajaenna 3 3aJaHHs Ha JBIIUIOMHYIO Ipaiy, 3MecTy,
padeparta ABITUIOMHAN Tpalbl, MEepaliky YMOYHBIX Ma3HAUdHHAY 1 CKapaydHHSY,
VBAM3CHHS, TPOX KipayHIKOY, 3akimroudHHs, 8 Tabmin, 11 imrocTpamplii. ATyIbHBI
ab'ém mpanpl ckiagae 64 craponki. Cric BbIKapbICTaHBIX KpBIHIL 3aiimae 4
CTapoHKi 1 Ykirouae 40 masirsii.

2. KiarouaBbisl ¢JI0BBI
ITAJIBEMHBI  MAPKETBIHI, EVENT-MAPKETBLIHI, PR-MAPKETBIHT,
IIPAEKTEI, PR, D®EKTHIYHBI MAPKETBIHT .

3. 3mect npamnsbl

Ab'ekm Oacneoasannsi — mnaA3edHbl MapKETHIHI Ha Mpbikiaaaze TAA
«®3JIKOH IHBECTMEHT».

IIpaomem oacneoasannsi — acabmuiBacli, Bkl 1 IHCTPYMEHTHI Naj3eiHara
MapKeThIHIa, MardbIMaclil MPbIMSHEHHS U1 IPACOYBaHHS MPATYKTY.

Mbma oacneoasanns — mnpaaHadizaBalb S(PEKTbIYHACIH TMaJ3eiiHara
MapKeTBIHTY ¥ MpacoyBaHHI MPaayKTy 1 Ma3HAYblllb POJIIO MEpaIlphleMCTBAY y
CTpaTarili  IpacoyBaHHI MNpaAyKTy Ha npeikidaa3e kammadil  «DIJIKOH
IaBecTMEHT.

Memaowl dacneoasanns. Y Tpaubl BBIKAPBICTaHbIA METAAbl TIApP3ThIYHATA
(BBIBYUDHHE, aHaJli3) 1 OMIIpbhIUHAra (Ha3ipaHHe, KOIUIT, BIMSPIHHE 1 MapayHaHHE)
V3pOYHIO Jaciie/laBaHHs.

Ampuvimanvia 6viniki i ix Haeisna. Jlan3eHas mpaua Ja3Balisi€ BbI3HAYBIIb
poJII0 TajJ3eiHara MapKeThIHTY Mpbl pilam3anbli PR-mpaekra. PacnpanaBanb
nepaiik p3KaMeHJalbli ma YJacKaHaJEHHI MajJ3eiHara MapKeThIHTy V KammaHil
«®3JIKOH IHBECTMEHT» wMoxa Oblllb BbIKApbICTaHBI IS Jajieiiara
JacienaBaHHsl 1 YKapaHEHHs MpajicTayHikaml Oi3Hecy, cylpaloyHikami chepsl
TYpbI3MY, MSICLIOBBIX CYIOJIbHACLISY.

Jlaxnaonacyb mamapwvisanay i 6bIHIKA)y ObINJIOMHAU npaysl. BeIKapbICTaHbISA
MaTIPBISIBI 1 BBIHIKI JABIIJIOMHAW mpanbl 3'synstonna  gakiagdbimi. [Ipana
BbIKAHAHA CaMaCTOMHA.

Bobnacyv mazuvimaca npakmelunaca npoimanerts. BeIHIKI TTpalibl MOTYLb
OBILIb BBIKAPBHICTAHBI JUIsl BBIBYUIHHS AaCHOY Maj3eiiHara MapKeThIHTY 1 SIr0 poJil ¥
MapKeThIHTaBail KammaHil MpaanpbleMcTBa, Uil Tpalsary JaaciefaBaHHsA
adeKThIVHACHI  Maja3eiiHara  mapkeTelHry Yy kammadili — «©3JIKOH
[HBECTMEHT».



ANNOTATION

1. The structure and scope of the thesis

The thesis consists of the assignment for the thesis, the content, the abstract
of the thesis, a list of symbols and abbreviations, an introduction, three chapters, a
conclusion, 8 tables, 11 illustrations. The total volume of the work is 64 pages.
The list of sources used occupies 4 pages and includes 40 items.

2. Keywords

EVENT MARKETING, EVENT MARKETING, PR MARKETING,
PROJECTS, PR, EFFECTIVE MARKETING.

3. Summary text

The object of the research is event marketing using the example of
FALCON INVESTMENT LLC.

The subject of the research is the features, types and tools of event marking,
the possibilities of application for product promotion.

The purpose of the research is to analyze the effectiveness of event
marketing in product promotion and to identify the role of events in the product
promotion strategy using the example of FALCON INVESTMENT.

Methods of research. The methods of theoretical (study, analysis) and
empirical (observation, counting, measurement and comparison) research levels
are used in the work.

The results of the work and their novelty. This work allows us to determine
the role of event marketing in the implementation of a PR project. The developed
list of recommendations for improving event marketing at FALCON
INVESTMENT can be used for further research and implementation by business
representatives, employees of the tourism sector, and local communities.

Authenticity of the materials and results of the diploma work. The materials
used and the results of the diploma work are reliable. The work was done
independently.

Recommendations on the usage. The results of the work can be used to
study the basics of event marketing and its role in the company's marketing
campaign, to continue researching the effectiveness of event marketing in
FALCON INVESTMENT.



