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PE®EPAT

JIunuiomuast padora: 80 c., 48 UCTOYHUKOB, 3 TaOMUIIBI, 12 PUCYHKOB.

Kuatouesbie cinopa: PEKJIAMA, KUTAW, TABJIMK PWIENIIH3,
MEJUACHUCTEMA, PBIHOK PEKJIAMBI, PR CTPATEI'MHM, MEJUIHBIE
TEHAEHIMN, PEKJIIAMHBIAA KAMITAHUA.

OO0beKT ucciIe10BaHus — PHIHOK peKJiaMbl ¥ mabiuK pruiiedia3 B Kurae.

IIpeameT ucciaenoBanus — 0COOEHHOCTU U TEHACHIIMH PA3BUTHSI pEKIIaMbl U
nabJIuK PUJICHUIIH3 B KOHTEKCTE KUTANCKOM METUACUCTEMBI.

Henb uccaenoBaHus 3aKII0YAETCS B CACTEMHOM aHAJIM3€ KUTANHCKOIO ONbITA
Pa3BUTHS PbIHKA PEKJIaMbl U MAOIUK PUIICHIIIHS.

3agaum uccJIe10BaHuUs:

1) OmnpenenuTh NOHITHE PEKJIaMbI U MTA0JIMK PUIICHIITHS.

2) OxapakTepu30oBaTh 0COOEHHOCTH KUTAWCKON MEIHACHCTEMBI.

3) PackpbITh ponb peksiaMbl U TaOIUK PUIICHIIIH3 B KUTaWCKOW MEIUACHCTEME

4) OueHuTh TEKYyIEE COCTOSIHUE W JIMHAMMKY pPBhIHKA PEKJIaMbl U MaOJIMK
punenmn3 B Kurae.

5) Paspaborarh pekOMEHJalMW MO ONTHUMHU3AIMU CTpaTeruii B o0JacTu
peKJIamMbl U MAOIHUK PUIICHIITH3 HA KUTAWCKOM PhIHKE.

Metonbl  HCC/IeIOBAHUS: aHaliW3  JINTEPaTypHbIX  KMCTOYHHUKOB,
CPaBHHUTEJIbHBIA aHAJIM3, CHCTEMHBIM MOAXOH, AaHaW3 JAHHBIX OTPACIEBbIX
HCCIIENOBAHMI.

IMonyyenHsble pe3yabrarbl: B uccienoBaHuu ObLIM CHCTEMaTH3MPOBAHBI
CYILIECTBYIOIIME 3HAaHUSI O PHIHKE peKJaMbl M mabnuk puienmH3 B Kwurtae.
BrisiBIIeHBI KITIOUEBbIE OCOOEHHOCTU U TEHJICHUIUU PA3BUTHUS JAHHOW MHIYCTPUU B
KOHTEKCTE KHUTANCKON MEIUacCUCTEMBbl, YTO IMO3BOJMIO OIEHUTh BIUSHUE STUX
dbakTopoB Ha dopMHupoBaHUEe pekiaMHbIX U PR crpateruii. Takke uccienoBaHue
PEIJIOKUIIO PAJl PEKOMEHIALMKA 10 ONTUMU3ALMKU CTPATEruil B 00JaCTH peKIaMbl
U nabiuMK  pWIEHIIH3, KOTOpble MOTLYT  CHOCOOCTBOBaTh  yAYyYLIEHUIO
3((PEKTUBHOCTH pEeKIIAMHBIX KAMITAHUM Ha KUTAaCKOM PBIHKE.

HoBu3zHa pa0oThbl 3aKiIO4acTCs B IPOBEACHUU KOMIUIEKCHOTO aHalu3a
M3MEHEHUI Ha PhIHKE peKJIaMbl U Ma0IMK puiieiin3 B Kurtae, yauteiBas crienuuxy
KUTaWCKON MEIMACUCTEMBI U BIMSIHUE HOBBIX MEIHA.

IIpakTu4yeckasi 3HAYUMOCTH PaOOTHI B TOM, UYTO PE3y/bTAThl UCCIIEOBAHMUS
MOTYT OBITh HCIIONB30BaHbl CHEIHAIMCTAaMU B O0JaCTH pEKJIaMbl U NAOIMK
pwIeHIH3 111 (OPMUPOBAHUSI CTPATErwil pPa3BUTHS B KOHTEKCTE KHUTAWCKOTO
PBIHKA.



ABSTRACT

Thesis: 80 pp., 48 sources, 3 tables, 12 figures.

Key words: ADVERTISING, CHINA, PUBLIC RELATIONS, MEDIA
SYSTEM, ADVERTISING MARKET, PR STRATEGIES, MEDIA TRENDS,
ADVERTISING CAMPAIGN.

The object of the study is the advertising and public relations market in
China.

The subject of the study is the features and trends in the development of
advertising and public relations in the context of the Chinese media system.

The purpose of the study is to systematically analyze the Chinese experience
in developing the advertising and public relations market.

Research objectives:

1) Define the concept of advertising and public relations.

2) Characterize the features of the Chinese media system.

3) Reveal the role of advertising and public relations in the Chinese media
system

4) Assess the current state and dynamics of the advertising and public relations
market in China.

5) Develop recommendations for optimizing advertising and public relations
strategies in the Chinese market.

Research methods: analysis of literary sources, comparative analysis,
systematic approach, analysis of industry research data.

Results obtained: The study systematized existing knowledge about the
advertising and public relations market in China. The key features and development
trends of this industry in the context of the Chinese media system were identified,
which made it possible to assess the influence of these factors on the formation of
advertising and PR strategies. The study also offered a number of recommendations
for optimizing advertising and public relations strategies that could help improve the
effectiveness of advertising campaigns in the Chinese market.

The novelty of the work lies in conducting a comprehensive analysis of
changes in the advertising and public relations market in China, taking into account
the specifics of the Chinese media system and the influence of new media.

The practical significance of the work is that the research results can be used
by specialists in the field of advertising and public relations to formulate
development strategies in the context of the Chinese market.



BBEJAEHUE

AKTyaJqbHOCTh TeMbI. PeKjamMHBIM OMNBIT YeIOBEYECTBA MHOTOOOpa3eH U
coueTaeT B ceOe COIUATbHO-TIOJUTUYECKUE, SKOHOMUYECKHE W KYJIbTYpHBIC
dakTopsl. [1oSBISIOTCS HOBBIE TEXHOJIOTHUU BO3JIEHCTBUSI, HO OOJIBIIIOE KOJIHMYECTBO
pPEKJIaMHBIX CPEICTB, MCIOJIb30BABIIUXCSI B MPOUUIOM, HE TEPSAIOT CBOEH
NOMYJIIPHOCTA B HallleM HactodimeM. [loaToMy BaXHO CHCTEMAaTH3UPOBAHO M
SMIUPUYECKA  APrYMEHTHUPOBAHO  MPEACTaBUTh  HUCTOPUYECKHE  BEXU B
dbopMUpOBaHUN PEKIAMHOW JEATENHHOCTH, CBA3CH C OOIIECTBEHHOCTHIO W
OCHOBHBIX CPEJICTB MacCOBOM KOMMYHHUKAIlMU B KYJIbTYpE, PacCKpbITh HUX
COLIMAJIbHO-TICUXOJIOTMYECKHE, SKOHOMHUYECKHE M SCTETUYECKUE MPEANOCHUIKH,
MOKAa3aTh YHUKAILHOCTh B PA3JIMYHBIX OOIIECTBEHHO-UCTOPUIECKHUX YCITOBUSX.

N3yuenne ocoOeHHocTel peknamMHOoro ombiTa M PR cmocoGcTByer
dopMupoBaHUIO O00MIIEH KyJIbTYpHl CIEHUANIUCTOB IO pEKJIaMe€ M CBS3SIM C
00LIECTBEHHOCTBIO.

B wuHTepHeTe cyllecTByeT MHEHHE, YTO HHTEPHET-3HAMEHUTOCTH MOTYT
MOryOUTh PEKJIAMHBIE areHTCTBA. JTU CI0Ba NpHHaAiexaT ocHoBaTemo IMS New
Media Business Group Jlu Mony, kotopbslii 3asBwil: «TpaguunoHHbsie 4A
pEKJIaMHBIE areHTCTBA 0053aTeIbHO YMPYT, U YMPYT O4€Hb nevanbHo» [1]. Korma
MHOTHE PEKJIaMHbIE KOMIIAHUU CTAJIKUBAIOTCA C TMaJeHUEM MPUOBUIM U MPUXOJA0M
3pbl  YBOJIbHEHHWH, TEOpUS O «CMEpPTU pEKJIaMbD» HAuMHAET MEIJIEHHO
pacpoCTpaHATHCS B TEMHBIX YTOJIKaX.

CornacHo manneiM, onyoiaukoBaHHbIM CTR Media Intelligence, B stHBape
2024 roma noxoAbl KUTAHWCKOTO PEKJIAMHOrO phIHKAa CHU3WIHUCHL Ha 5.9% 1o
CpPaBHEHHUIO C MPOIUIBIM T'OJIOM, a PacXoJbl Ha pekjiaMy B TpaauimoHHbIx CMU
yMmeHpmnauch Ha 11.2%. MecdauyHoe CHM>KEHUME pacxolOB Ha peKlamy B
TPaIULMOHHBIX U modHoMeAuitHbIX CMMUM cokpaTuiaoch, HO MO CpPaBHEHUIO C
IPOILIBIM T'OI0M MPOJOJKAET CHUXKATheA. JlJig peKiiaMHOM MHIYCTPUU B3PHIBHOM
pPOCT HE3aBUCHMBIX MEAHa CO3[aeT TPYJHbIE YCIOBUS JUIS CYIIECTBOBaHUS
MHOXXECTBa peKIaMHbIX KoMranuii. CylllecTByeT He OYEHb 3aMETHAas!, HO pealibHas
npobyieMa: B TOCIIEHEE BpEeMsl MOYTH BCE TBOPUECKUE HJIEH MPOU3BOMASITCS
HE3aBUCUMBIMH MeEJHa, TOTrJla Kak Xopollrhe paboThl, CO3/aHHbIE PEKIAMHBIMU
KOMITAaHUSIMHU, TPYAHO BCOOMHUTH. OQHON U3 MPUYUH ATOTO SIBISIETCS Pa3HUIIA B
skocuctemax. B 2023 roay Obuto 40 ThICSY pEeKJIaMHBIX areHTCTB, TOT/Aa Kak IO
nanabpiM 2023 roma, Tonpko B WeChat 010 60s1ee 15 MUUIMOHOB TYOJIMYHBIX
akkayHTOB [2]. Eciam pekiiaMHble KOMIIAHUM TPEACTABISAIOT COOOM Maiyio
HKOCHCTEMY, TO HE3aBUCUMbIE MEINa — ATO OOJIbILIAsk IKOCHCTEMA.

[Ma6mmxk puneiia3 (PR) — 9T0 cokparenue ot «my0anyHbIe OTHOMICHUS». B
MOBCEMHEBHOW >KM3HM PR BbImonmHseT (QyHKIWIO CBOEBPEMEHHON mepeaadu



uH(GOpMAIIMU U TOBBIIICHHUS] OOIMIECTBEHHOTO MMHIKa KOMIIAHUHU; B KPU3HCHBIC
MoMeHThl PR oTBeuaeT 3a pearnpoBaHue Ha BHEIIHUE BBI3OBbI, YTUXOMHUPHUBAHUE
HeOIaronpuaTHON o0ecTBeHHOM peakuuu U T.4. CymectBoBanue PR HampaBieHo
Ha MaKCHUMAaJbHOE pa3pellieHue KPU3HCOB MU MOAECpNKAaHUE MYyOIMYHOrO0 MMHJIKA
komnanuu. [Ipomie rosopsi, PR momoraer kimeHTaM mojiepKUBaTh OTHOILICHUS C
00111eCTBEHHOCTHIO U 00€CIIeUnBaET KOMMYHHUKAIIUIO KJIIMEHTA ¢ TyOsmkoil. B 6onee
mHUpoKoM cMbicie, PR o3Hauaer ompenenenne u (HOpPMHUpPOBAHUE HMMUJIKA
KoMmIanuu 4epe3 PR-nedarenbHOCTb, ypaBHOBEIIMBAHNE HHTEPECOB, KOOPAMHAIUIO
OTHOUIEHUI M BIUSHHUE HA BOCHpUATHE OpeHJla OOLIEeCTBEHHOCThIO. B mmpokom
onpezaeneHnu kK npodeccun PR oTHOCATCS pekiiaMHble areHThl, MeperoBOPIIUKH,
npeacraBuTem uMuzxka u T.4. OcHoBoM 11 PR cinyXUT kauecTBO MpOAyKLIHUH
KOMIIaHUH, €€ CEPBUCHBIE BO3MOYKHOCTH, CTPATErMYECKUE PEUICHUS, PEyTalus U
COLIMaIbHAsA OTBETCTBEHHOCTb.

Menua SBIAIOTCA TJIABHBIM [IBUTATEJIEM TEOPUH O «CMEPTHU PEKIaMbl U
Bocxoxe PRy.

O0s13aHHOCTH NA0JMK PUIICHIIIH3 B AMOXY TPATUIIMOHHBIX MEIHa BKIIIOYAIU
IPOBEICHUE Npecc-KOHPEPEHLNH, HAMCAHNUE MPECC-PENNU30B U PaCIPOCTPAHEHUE
uH(popManoHHbIX cOopHUKOB. C mosiBaeHueM Takux miatdopm, kak WeChat u
Weibo, Tpagunumonnsie SNS-cooOuiectBa cranu ycrapeBaTh. [losiBisieTcs MHOTO
BBIIAIOIIMXCS MEJIMA-TIEPCOH, TPAJAWLHOHHBIE IOAXOAbl B MEAHAa CTAHOBATCA
yCTapeBIIUMHU, JJIMHHBIE NMPO(PECCHOHABHBIE CTaThbH HUKTO HE YWTAET, JIIOAU
MHTEPECYIOTCS TOJIbKO HHTEPECHBIMU U 3a0aBHBIMH HOBOCTSIMHU.

B Tekymieit m3MeHUHMBOW Meaua— W OOIIECTBEHHOW Cpele CYIIECTBYET
OTPOMHOE pa3HOoOOpa3re B BOCHPHUATHH OOIIECTBEHHBIX COOBITUH M MHEHHM, a
OPUYUHOW  3TOr0  pa3HOOOpa3ust SBISAETCA IEPEOPUEHTAIMS  BOCIPHUSATHS
MH(OPMAITMOHHOMN Cpe/ibl HOTPEOUTEITSIMH.

Bce 710 00ycnaBianBaeT akTyaabHOCTh TEMbI JAHHON paOOTHI.

Llens nccnenoBaHus 3aKJIIOYAETCA B CACTEMHOM aHAIM3€ KUTACKOro OIbITa
Pa3BUTHS PbIHKA PEKJIAMBbI U MAOJIMK PUIICHIITH3.

JlocTrKeHre yKa3aHHOM LENH MPEANoiaraeT peleHue CIeyOMUX 3a1a4:

1) Onpenennuth NOHATHE PEKIAMBI U MA0IUK PHIICHIIHS.

2) OxapakTepru30BaTh OCOOEHHOCTH KUTANCKON MEANACUCTEMBI.

3) PackphbITh posib peKjamMbl ¥ MA0IUK PUIIEHIIIH3 B KUTaCKOW MEUacUCTEME

4) OueHuTh TEKyIllee COCTOSIHUE W JIMHAMUKY PBhIHKA PEKIaMbl U MaOJIUK
punenmn3 B Kurae.

5) Pazpaborarh pekoMeHJAlMU IO ONTHUMHU3AIMU CTpaTeruii B 00JacTu
peKJIamMbl U Ma0JIUK PUIICHIITH3 Ha KUTAICKOM PBIHKE.

OOBEKT uccienoBaHns — PIHOK peKiaMbl U MaOauK puenin3 B Kurae.

[Ipenmer uccnenoBanusi — OCOOCHHOCTH U TEHACHIIMU Pa3BUTHUS pPEKJIaMbl U
na0IMK PUJICHIITH3 B KOHTEKCTE KUTAMCKON MEIUaCUCTEMBI.



Mertoner WCCIIEAOBAHUS: aHaIu3 JUTEPATYPHBIX VICTOYHUKOB,
CPAaBHUTEJIbHBIA AHAJIM3, CUCTEMHBIM TOAXOJ, AHAIM3 JAaHHBIX OTPACIIEBBIX
HUCCIIEIOBAHU.

HoBu3na paboThl 3akitoyaercd B NPOBEJECHUU KOMILIEKCHOIO aHalu3a
U3MEHEHUI Ha pbIHKE pekiamMbl M nabmuk puneimH3 B Kwurae, ydutbiBas
cnenupUKy KUTaliCKOM MEIMACUCTEMBI U BIMSHUE HOBBIX MEAHA.

[IpakTrueckas 3HaYUMOCTh pabOThI B TOM, YTO PE3yJbTaThl UCCIEIOBAHUS
MOTyT OBITb HMCIOJIb30BaHbl CIELUUATUCTAaMU B 00JIaCTU peKjamMbl W MNabIuK
pWICHIIH3 11 (OPMUPOBAHUS CTPATErMil pa3BUTHUSI B KOHTEKCTE KUTAHCKOIO
PBIHKA.

Crpykrypa paboTsl: PaboTa cOCTOUT U3 BBEACHHUS, TPEX IJ1aB, 3aKIIOYEHUS U
CIIMCKA WCIOJIb3yEeMbIX MCTOYHHMKOB. B IiepBoll TI71aBe paccMaTpuBarOTCs
TEOPETUUYECKUE aCIEKThl PEKIaMbl U MA0IMK pusieiiH3 B Meanacucreme Kuras, Bo
BTOPOM IVIABE AHAIM3UPYETCS TEKYIIEE COCTOSHUE PBIHKA, a TpeThbs IJiaBa
IIOCBAIIEHA BO3MOXKHOCTSIM  COBEpLICHCTBOBAHUA pbIHKA. B 3akimroueHun
HOJIBOJIATCS OCHOBHBIE BBIBO/IBI Pa0OTHI.



