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AHHOTALMS

1. Ctpykrypa 1 00bemM TUILIOMHOM padoThI

JlurioMHast paboTa COCTOUT U3 OTJIaBlieHus1, pedepara TUIIIOMHON paboTHI,
BBEJICHUSI, TPEX IJIaB, 3aKJIIOUEHMS], U MPUIOKEHUN. 6 WILTIOCTpaluii, 3 TaOulIbl,
CIUCKA MCIOJIb30BaHHBIX MCTOYHMKOB. OOmuil o0beM paboTbl coctaisieT 70
ctpanuil. CIUCOK UCTIOIb30BAHHBIX UICTOYHUKOB 3aHUMAET 7 CTPAHUI] U BKJIIOYAET
59 o3uIui.

2. IlepevyeHb KJII04€BbIX CJI0B

Pexnama,  mpoJBHKEHWE,  TYpuU3M,  HHIYCTPUS  TOCTEIPUHUMCTBA,
WHOBAIIMOHHBIE TEXHOJIOTUH, TYPUCTUYECKHN MPOAYKT, PEKJIAMHAas CTpaTerus,
travel card, Pecniyb:nka benapych.

3. Conepxanne padoThl

Obvexm uccredoanus - pekiiaMa Kak CpeICTBO MPOJABUKEHUS TypIIPOIyKTa
00BeKTOB rocrenpuuMcTBa Pecniyonuku benapych

IIpeomem uccnedoganus — w™etonbl W SPPEKTUBHOCTh PEKIaMbl B
Pecnybnuke benapychs.

Lenv uccneoosanus: pa3paboTka peKIIaMHON CTPATErHH IO MPOJABMKEHHUIO
TypHIpOAYKTOB rocrenpuumMctsa B Pecriybnuke benapycs.

Memoowl uccnedoganus: B pabome ucnonv3osanvl meopemuueckue u
amMnuUpudecKue mMemoobl UCCIe008aHUs (KIAcCUpuKkayus, CPAGHUMENbHBIN AHAIU3,
cunmes U 0000weHUe NOAYUEHHOU UHpoOpMayuu, MmamemamudecKue u
9KOHOMUYecKUe pacuemvl, mMemoo skcnepmuou oyeuxu, PEST-ananuz, SWOT-
ananus).

llonyuennvie umoecu u ux nosuszna. llpoBenen PEST-ananu3. Metoaom
HKCHEPTHOM OIEHKM PACCUMTaHbl CPEIHHE B3BEIICHHBIC ITOKA3aTENN CTENEHU
BIUSHUA HUH(POPMAIMOHHO-KOMMYHHUKAIITMOHHBIX TEXHOJOTUH Ha HHIYCTPHUIO
Typusma Pecnybnuku  bemapych.  DxkcnepramMu  BBICTYNWIM — paOOTHUKHU
Typuctuueckux npeanpustuii Pecriyonuku benapycs. Ilo pesynbpTaTam anammza
pa3paboTaHa CTpaTerusi MO MPOJBIKEHUIO TYPIPOAYKTOB TOCTEIPUUMCTBA B
PecnyGnuke benapyce.

Locmoeepnocms mamepuanogé u pe3yivmamos OUNIOMHOU pabomul. -
Hcnonp30BaHHbIE MaTepuaiabl M PE3yNbTaThl JUIUIOMHON pPaOOTHI SIBISIOTCA
JIOCTOBEpHBIMU. PaboTa BHITIOJIHEHA CAMOCTOSITENIHHO.

Pexomenoayuu no ucnonvzosanuro pesyromamos pabomei. VItoru paboTs
MOTYT OBITh WCIOJB30BaHBl KaK CTPATETHsl MO TPOJBMIKEHUIO TYPIPOIYKTOB
rocrenpuuMcTBa B Peciy6nmke benapych.



AHATALBIS

1. Ctpykrypa i a0'ém AbIIIIOMHAN NpabI

JIpITIOMHasi Tpania CcKjajaelia 3 3MecTta, padepara AbITUIOMHAM Mparibl,
VBSAA3EHHS, TPOX KipayHIKOY, 3aKIIOUAHHA, 1 NPBIKIAJaHHAY. 6 1IIOCTpalblid, 3
TaOJIIbI, CIICY BBIKAPBICTAHBIX KpBIHIN. ATYJabHBI a0'éMm mpanbl ckiamae 70
ctapoHak. Cmic BBIKApBICTAHBIX KpPBIHII[ 3aiiMae 7 cTapoHak 1 Vkiodae 59
Ma31lbIii.

2. IlepaJiik KJIHOYABBIX CJI0Y

Pskiiama, mpacoyBaHHE, TypbI3M, IHIYCTpPbIsS TaCLIHHACI, WHOBALlMUOHHBIE
TIXHAJIOT11, TYPBICTBIYHBI MIPAAYKT, PIKIaMHasi cTpararis, travel card, PacmyOumika
benapycs.

3. 3mecT padoThI

Ab'ekm Oacnedasanna-pskiiaMa SIK CpPOJAK TNPACOYBAHHSA TYpPHPAAYKTY
a6'exray racuinnacii Pacriy6umiki benapych

IIpaomem Oacnedasanns-meTaabl 1 3PEKThIYHACHD pIKJIaMbl ¥ PacmyOminbl
benapycs.

Mbma oacnedasanus: pacuparioyka paKJIaMHall CTpaTdril Ma mpacoyBaHHI
TyprpanykTay racuinHacui ¥ PacnyOmiuel benapyce.

Memaowl Oacnedasannsi: Y Tpalbl BbIKAPBICTAHBISA TIAPITHIYHBIA 1
SMITIPBIYHBIS METaJIbI AaciaeaaBanHs (Kiaciikallbls, mapayHalbHbI aHaTI3, CIHTI3 1
abaryyibHEHHE aTpbIMaHail 1H(apmalbli, MaTAMAThIYHbISA 1 dKaHAMIYHBIA Pa3JIKI,
MeTan skcnepTHai anpHki, PEST-anami3, SWOT-anani3).

Ampuimanvia eviniki i ix Haegizwa. llpaBen3eHnl pest-anamiz. MeTtagam
DKCIIEPTHAN alPHKI pa3jivyaHbl CSPIHISA Y3BaXKaHBIS MAKA3UbIKI CTYTMEHI YIUIBIBY
1H(papMalbliiHa-KaMyHIKaI[bIMHBIX TAXHAJIOTIH Ha 1HIYCTPBIIO TYpbI3My PacmyOumiki
benapycs.

JlakmagHacIlb MaTIPBIsUIAY 1 BRIHIKAY JBITIJIOMHAN Tpalbl. - BeikapbicTaHbISA
MaTAPBISIIBI 1 BBIHIKI JBIIJIOMHAM mpanel 3'ayistonna  gakiaagasiMi. [Ipama
BBIKaHaHa cCaMacCTOMHaA.

Pokamenparpli ma BBIKApBICTAHHI BBIHIKAY Tpallbl. BBIHIKI TIpambl MOTYIIb
OBII[b BBIKAPBICTAHbI K CTPATITis MHa MpacoyBaHHI TypHpaayKTay TacliHHAcCIi ¥
PacnyGoinel benapychs.



ANNOTATION

1. The structure and scope of the thesis

The thesis consists of a table of contents, an abstract of the thesis, an
introduction, three chapters, a conclusion, and appendices. 6 illustrations, 3 tables,
and a list of sources used. The total volume of the work is 70 pages. The list of
sources used occupies 7 pages and includes 59 items.

2. List of keywords

Advertising, promotion, tourism, hospitality industry, innovative
technologies, tourism product, advertising strategy, travel card, Republic of
Belarus.

3. The content of the work

The object of the study is advertising as a means of promoting the tourist
product of the hospitality facilities of the Republic of Belarus

The subject of the study is the methods and effectiveness of advertising in
the Republic of Belarus.

The purpose of the study: to develop an advertising strategy for the
promotion of hospitality tourism products in the Republic of Belarus.

Research methods: The work uses theoretical and empirical research
methods (classification, comparative analysis, synthesis and generalization of the
information obtained, mathematical and economic calculations, expert assessment
method, PEST analysis, SWOT analysis).

The results obtained and their novelty. A PEST analysis was performed. The
weighted average indicators of the degree of influence of information and
communication technologies on the tourism industry of the Republic of Belarus are
calculated by the method of expert assessment. The experts were employees of
tourism enterprises of the Republic of Belarus. Based on the results of the analysis,
a strategy has been developed to promote hospitality tourism products in the
Republic of Belarus.

The reliability of the materials and results of the thesis. - The materials used
and the results of the thesis are reliable. The work was done independently.

Recommendations for using the results of the work. The results of the work
can be used as a strategy to promote hospitality tourism products in the Republic of
Belarus.



