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AHHOTAIIUA

3aBpaxkxnoit Hanex bl KupusioBHbI

S3bIKOBBIE 0COOEHHOCTH PEKJIAMHBIX TEKCTOB
COBPEMEHHOI0 KHTACKOT0 SI3bIKA

CTpykTypa u 00béM padoThi: paboTa COCTOUT M3 BBEICHHUSA, ABYX TJIaB,
3aKJIIOYEHUS], CIIUCKA MCIOJIb30BAHHBIX MCTOYHUKOB, MPUIIOXKEHUS; 00beM — 63 c.,

CIIMCOK MCIIOJIb3yEMbIX HCTOYHUKOB — 42 HCTOYHUKA.

KuarwueBble cioBa: pekiaMa, pekiamMa Ha KUTAaHCKOM SI3bIKE, PEKIIAMHBIN
TEKCT, CJIOTaH, SI3bIKOBbIE OCOOEHHOCTH, SI3bIKOBBIE MPUEMBI.

O0beKT HuccIe0BAHNSI: PEKIAMHBIE TEKCThl HA COBPEMEHHOM KHUTaCKOM
A3bIKE, BKJIIOYAIONIME peKjIaMy B CpEACTBAX MaccoBOMl wuHMoOpMaIuu U
COLIMAJIBHBIX ~ CETAX; BHUJAEOpEKIaMy (MHTEpPHET, TEJIECBUACHHE, OaHHEPHI);
HapyXHYIO NIEYaTHYIO pPEeKJIaMy H TIp.

IIpenmer wmcc/ieOBaHUSI: aHAIU3 CTUIMCTUYECKUX, (HOHETUUYECKUX,
CUHTAKCUYECKUX U TpPaMMATHYECKUX OCOOEHHOCTEH pEKJIaMHBIX TEKCTOB Ha
KUTalCKOM SI3BIKE.

Iear pabdoTbI: BBHISBICHHE, ONHCAHWE U TOMBITKA CTPYKTYPUPOBATH
HamOoJiee 3HAUYMMble SA3BIKOBBIE OCOOCHHOCTH PEKJIAMHBIX TEKCTOB Ha
COBPEMEHHOM KUTalWCKOM SI3bIKE.

MeTtoa ucc/ie0OBaHMs: ONKUCATEIbHBIN, CTPYKTYPHBINA, KOHTEKCTYaJIbHbIN,
CPaBHHUTEIIbHBIN, COMTOCTABUTENbHBIN, IMHTBOKYJIBTYPOJIOTHYECKUIA.

IonyyeHHble pe3yabTaTbl M HMX HOBHU3HA: 3aKIIOYAECTCS B IOMBITKE
CTPYKTYpHUPOBATh S3BIKOBBIE MPHUEMBI, UCIOJb3YEMbIE B TEKCTaX COBPEMEHHOI
peKJIaMbl Ha KHUTaCKOM si3bike. [IpoaHann3upoBaHbl MOAXOABI K ONPEACICHUIO
MOHATUM «PEKJIaMay, «PEKJIAMHBIM TEKCT», «cioran». (OxapakTepU30BaHbI
OCHOBOTIOJIAraloIIfe COLMOKYJIbTYPHbIE OCOOEHHOCTU PEKJIAMHBIX TEKCTOB B
[eJIOM U Ha KHUTAMCKOM si3bIK€ B 4YacTHOCTH. OrnpeseseHbl Haubojiee BaKHbBIC
CTUJIUCTUYECKHE,  (POHETHYECKHE, CHUHTAKCUYECKHE U  TIpaMMaTU4YeCKue
OCOOCHHOCTH PEKJIAMHOIO0 TEKCTa Ha KHUTAWCKOM Sf3bIKE, peallu3yIolIue €ro
nparMaTU4YeCcKui MOTEHIIMAl B KOMMYHUKAIUH.

JIoCTOBEpHOCTHL MATEPHAJIOB M Pe3yJdbTATOB IMIUIOMHOWH PpPadoThI:
HAay4YHbIE BBIBOJBI, COJIEpKAIlllMECs B JAUIUIOMHON paboTe 000CHOBaHBI U
apryMeHTUpOBaHbl. MeTomonorndyeckas 0aza HMMEeT KOMIUIEKCHBIM XapakTtep.
HccnenoBanre MpPOBENEHO C YYETOM JOCTHIKEHHUU PYCCKOTO, 3apyO0eKHOTro Hu
0eIopyCcCKOro S3BIKO3HAHUS, YTO OOecrneunBacT OOOCHOBAHHOCTH BBIBOJIOB,
chOpMYITMPOBAHHBIX B TUILIOMHOU padoTe.

O6sacTh TpPUMEHEHUsI: MaTepuaabl JTUIJIOMHONW pPabOThI MOTYT OBIThH
WCIIOJIb30BaHbl B MPAKTUKE MPENOJaBaHUsl KUTAUCKOTO s3bIKa B IIEJIOM, TCOPUU U
MPaKTUKE TEPEeBOJa B YACTHOCTH, a TaKXE€ B HMCCJIEAOBAHUAX JMHIBUCTUYECKUX
O0COOCHHOCTEM peKJIaMHBIX TEKCTOB Ha KUTAMCKOM SI3BIKE.



AHaTanbis
3aypaxknait Hagzei Kippinayael

MoyHbis acabJiBacli pIKJIaMHBIX TIKCTAY
cy4acHail KiTalickail MOBbI

Crpykrypa i a6'ém AbInJIOMHAal npanbl: padoTa CKiIajaelia 3 yBo3iHay,
JI3BIOX YacCTaK, 3aKIFOUYIHHS, CITiCa BRIKAPBICTAHBIX KPBIHII, JaaaTky; ab'ém — 63 c.,
CITIC BBIKAPBICTAHBIX KPBIHIIl — 42 KPBIHIIIBI.

KuarouaBbisi ¢10BBI: poKkiama, pIKjiaMa Ha KiTaliCKail MOBE, PAIKIaMHbI
THKCT, CJIOTaH, MOYHbISI acabJIiBacLll, MOYHBIS IPBIEMBI.

A0'eKT JaciefaBaHHs: PIKIAMHBISA TOKCTHl Ha CydacHai KiTaliCKail MOBE,
HITO 3aJIy4arollb PIKJIaMy Y CpoAKax MacaBail 1H(apMallbli 1 calbIJIbHbIX CETKAX;
Bi/IPapaKiiamMy (1HTIPHAT, TJie0auaHHe, OaHaphl); BOHKABYIO APYKaBaHYIO PIKIaMy
1 1HII.

IIpagMer  pacjenaBaHHsi:  aHali3  CTBUIICTBIYHBIX,  (DAHETHIYHBIX,
CIHTaKCIYHBIX 1 rpamMaThIUHBIX acaOJiBaclsy pPIKIaMHBIX TIKCTay Ha KiTahcKaid
MOBE.

Mbra fpacjieqaBaHHsl: BBISYJIEHHE, allicaHHe 1 crpo0a CTPYKTypaBallb
Hall0oJiell 3HAYHbIA MOVYHBIS acaOiiBacil PIKJIaMHBIX TAIKCTAY Ha cydacHai
KiTalicKail MOBE.

Meragbl [gacieiaBaHHsI: aliCalibHbl, CTPYKTYPHBI, KaHTAIKCTYaJbHBI,
napayHaJbHbI, TapayHaIbHbI, JIIHTBAKYJIbTYPaJariuHbl.

ATpbIMaHbIf BBIHIKI i iX HaBi3HA: ckiagarona ¥ cnpobdbe CTpyKTypaBailb
MOVYHBIS NPBIEMBI, IITO BBIKAPBICTOYBAKOLIA Y TIKCTAX CydyacHaWl pAKJIaMbl Ha
KiTaiickaii wmoBe. IlpaanamizaBaHbl MaABIXOABI Ja BBI3HAYDHHSA IAHATKAY
«pAKIIaMay, «PIKIAMHBI TIKCT», «cjoran». (CxapakTapbl3aBaHbl IMPBIHIIBIIOBbISA
CalbISIKYJIBTYPHBISI acabiiBacill pIKJIAMHBIX TIKCTAY y LDJIBIM 1 Ha KiTalCKail MOBE
¥ mpbiBaTHacLi. BbI3HauaHbl HalOOJIEH Ba)KHbBIS CTBUIICTBIYHBIS, (hDaHETHIUHBIA,
CIHTaKCIUHBIS 1 rpaMaThIYHBIs acabiiiBacili p3KJIaMHara TOKCTY Ha KiTalcKail MOBe,
KISl PIATIZYIOLb SITO MParMaTblYHbl MATIHUBIST Y KaMYHIKAIbII.

JaknagHacupb MaTIpbIsiiiay i BbIHIKAY ABIIVIOMHAN Npaubl. HABYKOBBIS
BBICHOBBI, IITO 3MAIIYAIOULA Y JABIIJIOMHAl paboue aOrpyHTaBaHbl 1
apryMmeHTaBaHbl. MeTtaianariyHas 6a3a Mae KOMIUIEKCHBI Xapakrtap. /lacienaBanHe
mpaBe[3eHa 3 yJiikaM JacsATHeHHSY pyckara, 3aMekHara 1 OeJjapyckara
MOBa3HayCTBa, IITO 3a0screyBae aOTrpyHTaBaHACIh BBICHOY, c(apMyJsBaHbIX Y
JBITIIOMHA paborie.

l'anina MarusiMara mnpakTbIYHara  MPbIMAHEHHS:  MaT3PbIUIbI
JBIIIJIOMHA pabOThl MOTYIh OBIlb CKAaphICTaHbl ¥y MPaKThILbl BHIKJIAJAaHHSA
KiTalickaili MOBBI ¥ IPJBIM, TIOPBIl 1 MPaKTHIIbl MEepakiany y acabmiBacii, a
TakcaMa Yy JacjeaBaHHSX JIHTBICTBIUHBIX acabiiBacield pIKJIaMHBIX TIKCTAy Ha
KiTaiickail MOBe.



Annotation
Zavrazhnaya Nadezhda Kirillovna
Linguistic features of advertising texts in
contemporary Chinese language

Structure and scope of diploma work: the diploma work consists of an
introduction, two chapters, a conclusion, a list of sources used, an appendix; Scope
— 63 p., list of sources used — 42 sources.

Keywords: advertising, advertising in Chinese language, advertising text,
slogan, language features, language techniques.

The object of the research: advertising texts in modern Chinese language,
including advertising in the media and social networks; video advertising (Internet,
television, banners); outdoor print advertising, etc.

The subject of the research: analysis of stylistic, phonetic, syntactic and
grammatical features of advertising texts in Chinese language.

The purpose of the research: identification, description and attempt to
structure the most significant linguistic features of advertising texts in modern
Chinese language.

Methods of research: descriptive, structural, contextual, comparative,
contrastive, linguocultural.

The results of the research and their novelty: consist of an attempt to
structure the linguistic techniques used in the texts of modern advertising in
Chinese language. Approaches to the definition of the concepts “advertising”,
“advertising text”, “slogan” are analyzed. The fundamental sociocultural features
of advertising texts in general and in Chinese in particular are characterized. The
most important stylistic, phonetic, syntactic and grammatical features that realize
pragmatic potential of advertising texts in communication in Chinese language are
identified.

Authenticity of the materials and results of the research: the scientific
conclusions contained in the research are justified and reasoned. The
methodological basis is complex. The research was carried out taking into account
the achievements of Russian, foreign and Belarusian linguistics, which ensures the
validity of the conclusions formulated in the thesis.

Recommendations on the usage: the materials of the research can be used
in the practice of teaching the Chinese language in general, in theory and practice
of translation in particular, as well as in researching the linguistic features of
advertising texts in Chinese language.



